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AKTIVASI BRANDING VERO INDONESIA MELALUI
MEDIA SOSIAL TIKTOK OLEH BRAND AND CULTURE
INTERN

Kalila Sakan Taufik

ABSTRAK

Fenomena digitalisasi telah mengubah cara konsumen berinteraksi dengan
merek, hal ini mendorong perusahaan untuk lebih mengoptimalkan media
sosial sebagai strategi pemasaran. Dalam konteks Vero Indonesia, sebuah
agensi komunikasi termuka di Asia Tenggara, berupaya meningkatkan citra
dan kesadaran mereknya melalui penerapan strategi aktivasi merek yang
efektif melalui pengelolaan konten media sosial. Selama periode kerja
magang, penulis sebagai Brand and Cutlture Intern dalam merancang dan
mengeksekusi konten berdasarkan tiga pilar utama yakni V Insights, V
Consults, dan V Culture. Aktivasi merek dilakukan dengan memanfaatkan
tren terkini untuk meningkatkan jangkauan serta relevansi konten dengan
audiens, sekaligus mengidentifikasi gap antara teori yang dipelajari di
perkuliahan dengan praktik dunia kerja, seperti penerapan teori SOSTAC
yang harus disesuaikan dengan keterbatasan waktu dan sumber daya di
lapangan. Pelaksanaan magang tidak terlepas dari berbagai tantangan, seperti
koordinasi antar tim, keterbatasan sumber daya, serta adaptasi terhadap
dinamika pekerjaan yang cepat, diatasi melalui solusi seperti penggunaan
penyimpanan cloud, fleksibilitas jadwal, dan kolaborasi intensif antar tim.
Program ini juga membantu penulis mengembangkan hard skill termasuk
video editing, analisis data media sosial, dan pengelolaan jadwal konten serta
soft skill seperti manajemen waktu, komunikasi interpersonal, berpikir
kreatif, problem solving, dan kerja sama tim. Saran untuk perusahaan meliputi
penyediaan pelatihan teknis, optimalisasi sistem feedback, investasi pada
tools analisis media sosial, dan penggunaan fitur boost post untuk
memperluas jangkauan konten. Pengalaman ini memberikan wawasan
tentang dinamika industri komunikasi digital, kemampuan beradaptasi
terhadap tren, serta pentingnya kolaborasi tim dalam mencapai tujuan
bersama sekaligus mendukung pembentukan citra profesional Vero
Indonesia.

Kata kunci: Aktivasi Merek, Digitalisasi, Media Sosial, Strategi Komunikasi
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BAND ACTIVATION VERO INDONESIA THROUGH TIKTOK

SOCIAL MEDIA BY BRAND AND CULTURE INTERN

Kalila Sakan Taufik

ABSTRACT

The digitalization phenomenon has changed the way consumers interact with
brands, this encourages companies to further optimize social media as a
marketing strategy. In the context of Vero Indonesia, a leading
communication agency in Southeast Asia, seeks to improve its brand image
and awareness through the implementation of effective brand activation
strategies through social media content management. During the internship
period, the author as a Brand and Culture Intern in designing and executing
content based on three main pillars, namely V Insights, V Consults, and V
Culture. Brand activation is carried out by utilizing the latest trends to
increase the reach and relevance of content to the audience, while identifying
gaps between theories learned in lectures and work practices, such as the
application of the SOSTAC theory which must be adjusted to time and
resource constraints in the field. The implementation of the internship is
inseparable from various challenges, such as coordination between teams,
limited resources, and adaptation to fast-paced work dynamics, overcome
through solutions such as the use of cloud storage, flexible schedules, and
intensive collaboration between teams. This program also helps the author
develop hard skills including video editing, social media data analysis, and
content schedule management as well as soft skills such as time management,
interpersonal communication, creative thinking, problem solving, and
teamwork. Suggestions for companies include providing technical training,
optimizing feedback systems, investing in social media analytics tools, and
using the boost post feature to expand content reach. This experience
provides insight into the dynamics of the digital communications industry, the
ability to adapt to trends, and the importance of team collaboration in
achieving common goals while supporting the formation of Vero Indonesia's
professional image.

Keywords: Brand Activation, Communication Stretegy, Dititalization, Social
Media.
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