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AKTIVITAS SOCIAL MEDIA SPECIALIST INTERN DI 

MEDIABRANDS CONTENT STUDIO 

 
Disty Dhama Yanti Saputri 

 

ABSTRAK 

 

 

Perkembangan teknologi dan informasi memicu inovasi media sosial seperti 

Facebook, Instagram, dan TikTok, yang kini menjadi bagian penting dari 

komunikasi, hiburan, dan pemasaran digital. Pertumbuhan pesat ini akhirnya 

mendorong terciptanya profesi baru dibidang media sosial dan penyedia layanan 

pemasaran digital. Salah satu contohnya adalah Mediabrands Content Studio dari 

IPG Mediabrands yang berperan penting dalam menciptakan, mengelola, dan 

mendistribusikan konten kreatif. Untuk mengetahui sistem kerja, meningkatkan 

skill, dan mendapatkan relasi di bidang kreatif, maka dilaksanakannya praktik kerja 

magang sebagai Social Media Specialist Intern di Mediabrands Content Studio 

dengan rangkaian pra-produksi yang terdiri dari research dan trendspotting, 

rangkaian produksi yaitu pembuatan content planning dalam bentuk editorial plan 

dan copywriting, hingga pasca-produksi dengan melakukan aktivitas repotting. 

Teori dan konsep yang digunakan dalam penulisan laporan magang ini diambil dari 

Jason McDonald (2019) yang menjelaskan aktivitas pemasaran digital dengan 

memanfaatkan media sosial. Namun terdapat berbagai kendala yang ditemukan 

seperti kurangnya keterlibatan penuh pemagang hingga tidak tersedianya alat 

evaluasi konten penunjang, sehingga perlunya melibatkan mahasiswa magang 

dalam aktivitas brainstorming hingga memanfaatkan fitur insight pada platform 

media sosial dalam aktivitas reporting. Setelah menyelesaikan praktik kerja 

magang di Mediabrands Content Studio, maka dapat disimpulkan bahwa 

pelaksanaan magang ini memberikan pengetahuan, pengalaman, hingga relasi baru. 

 

 

Kata kunci: Mediabrands Content Studio, Social Media Specialist Intern, 

Pemasaran Digital 
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SOCIAL MEDIA SPECIALIST INTERN ACTIVITIES AT 

MEDIABRANDS CONTENT STUDIO 

 
Disty Dhama Yanti Saputri 

 

ABSTRACT 

 

 

The development of technology and information has spurred innovations in social 

media platforms such as Facebook, Instagram, and TikTok, which have now 

become essential parts of communication, entertainment, and digital marketing. 

This rapid growth has ultimately led to the creation of new professions in the field 

of social media and digital marketing service providers. One example is 

Mediabrands Content Studio from IPG Mediabrands, which plays a vital role in 

creating, managing, and distributing creative content. To understand the workflow, 

enhance skills, and build relationships in the creative field, an internship program 

was conducted as a Social Media Specialist Intern at Mediabrands Content Studio. 

The process involved several stages: pre-production, which included research and 

trendspotting; production, which involved creating content planning in the form of 

an editorial plan and copywriting; and post-production, which included reporting 

activities. Theories and concepts used in this internship report were based on Jason 

McDonald's (2019) explanation of digital marketing activities utilizing social 

media. However, various challenges were encountered, such as the lack of full 

engagement from interns and the absence of supporting content evaluation tools. 

This highlights the need to involve interns in brainstorming activities and to utilize 

the insight features available on social media platforms for reporting activities. 

Upon completing the internship at Mediabrands Content Studio, it can be 

concluded that this program provided knowledge, experience, and new 

relationships. 

 

Keywords: Mediabrands Content Studio, Social Media Specialist Intern, Digital 

Marketing 
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