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AKTIVITAS SOCIAL MEDIA MARKETING

COMMUNNICATION DI PT MAHAKA RADIO INTEGRA
Dhiaz Syafaatul Uzma

ABSTRAK

Social Media Marketing memiliki peran vital dalam industri media komunikasi,
mendukung perusahaan dan klien dalam merancang strategi yang efektif di
platform digital. PT Mahaka Radio Integra, melalui Integration Division-nya,
mengelola media sosial seluruh anak perusahaan radio dan memenuhi kebutuhan
konten klien. Sebagai mahasiswa semester 6 jurusan komunikasi di Universitas
Multimedia Nusantara, penulis memilih untuk menjalani magang merdeka di
perusahaan ini karena tertarik dengan reputasinya yang solid di bidang komunikasi
dan media sosial. Selama magang, penulis menyelesaikan 640 jam (80 hari kerja)
dan mendapatkan banyak wawasan dari Social Media Specialist, khususnya
Supervisor, melalui berbagai tugas seperti Social Media Reporting, Event
Documentation, dan Content Scripting. Pengalaman ini tidak hanya memperdalam
pemahaman penulis tentang berbagai teknik dalam Social Media Marketing, tetapi
juga memberikan gambaran jelas mengenai penerapan strategi media sosial untuk
mencapai tujuan perusahaan dan klien. Magang ini telah memperkaya keterampilan
penulis dan memberikan pandangan lebih luas tentang dinamika industri Social
Media Marketing.

Kata kunci: Marketing, Media Sosial, Komunikasi
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SOCIAL MEDIA MARKETING COMMUNICATION

ACTIVITIES AT PT MAHAKA RADIO INTEGRA

Dhiaz Syafaatul Uzma

ABSTRACT

Social Media Marketing plays a vital role in the communication media industry,
supporting companies and clients in developing effective strategies on digital
platforms. PT Mahaka Radio Integra, through its Integration Division, manages
the social media of its radio subsidiaries and fulfills client content requests. As a
6th-semester Communication major at Universitas Multimedia Nusantara, the
author chose to undertake an independent internship at this company due to its
strong reputation in communication and social media. During the internship, the
author completed 640 hours (80 working days) and gained valuable insights from
Social Media Specialists, particularly the Supervisor, through various tasks such
as Social Media Reporting, Event Documentation, and Content Scripting. This
experience not only deepened the author’s understanding of Social Media
Marketing techniques but also provided a clear picture of how social media
strategies are implemented to achieve the goals of both the company and its clients.
The internship enriched the author’s skills and offered a broader perspective on the

dynamics of the Social Media Marketing industry.

Keywords: Marketing, Social Media, Communication
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