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PERAN DIGITAL STRATEGIST DI 

PT DIGITRAFFIC INDONESIA 
 (Raudhah Salsabila Surbakti) 

ABSTRAK 

 

Program magang merupakan pengalaman penting bagi mahasiswa untuk 
menerapkan teori ke praktik dunia kerja. Laporan ini mendokumentasikan 
pemagang di PT DGtraffic Indonesia sebagai Digital Strategist Intern dari 
Februari hingga Juli 2024. Selama lima bulan, pemagang terlibat dalam 
perencanaan strategis hingga produksi konten, yang bertujuan meningkatkan 
kehadiran digital klien di media sosial. Proses magang memberikan 
kesempatan untuk memahami strategi komunikasi pemasaran berbasis 
digital, analisis data, serta kolaborasi antar-divisi, seperti Ads, Social Media, 
dan Multimedia. Kendala utama adalah manajemen waktu, akses alat analitik, 
dan tuntutan multitasking, namun dapat diatasi melalui perencanaan prioritas, 
diskusi tim, serta inisiatif menggunakan alternatif solusi. Program ini 
memperluas wawasan penulis terkait tren digital, meningkatkan keterampilan 
komunikasi, kerja sama tim, serta kesiapan menghadapi tantangan 
profesional di industri pemasaran digital. 
 
Kata kunci: Digital Strategist, Digital Marketing, Digital Marketing 
Communication, Integrated Marketing Communication, Perancanaan 
Strategis. 
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THE ROLE OF DIGITAL STRATEGIST AT 

PT DIGITRAFFIC INDONESIA 
(Raudhah Salsabila Surbakti) 

ABSTRACT 

 

The internship program is a crucial experience for students to apply 
theoretical knowledge to practical work. This report documents the 
internship at PT DGtraffic Indonesia as a Digital Strategist Intern from 
February to July 2024. Over five months, the intern was involved in strategic 
planning and content production aimed at enhancing clients’ digital presence 
on social media. The internship provided opportunities to understand digital 
marketing communication strategies, data analysis, and cross-departmental 
collaboration with Ads, Social Media, and Multimedia teams. The main 
challenges were time management, access to analytical tools, and 
multitasking demands, which were addressed through prioritization 
planning, team discussions, and alternative solutions. This program 
broadened the intern’s insights into digital trends, improved communication 
and teamwork skills, and enhanced readiness to face professional challenges 
in the digital marketing industry. 
 
Keywords: Digital Strategist, Digital Marketing, Digital Marketing 
Communication, Integrated Marketing Communication, Strategic Planning. 
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