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AKTIVITAS BRAND AND CONTENT MARKETING UNTUK
MENINGKATKAN BRAND AWARNESS DISNEY+ HOTSTAR DI
INDONESIA

JENNIFER

ABSTRAK

Peningkatan aktivitas menonton melalui aplikasi video on demand (VOD)
mendorong perusahaan untuk terus mengembangkan dan memperkenalkan
berbagai judul kepada masyarakat. Tujuan magang di divisi Brand and
Content Marketing adalah memahami aktivitas dan tanggung jawab divisi
tersebut di Disney+ Hotstar. Tanggung jawab tersebut berupa, content
collecting and distribution, event management dan campaign dalam
menyebarkan brand awarenes. Selama magang, pemagang memperoleh
banyak wawasan baru tentang perusahaan berskala internasional, seperti
perbedaan cara kerja antar negara dan metode komunikasi yang diterapkan.
Selain itu, pemagang juga belajar mengenai sikap profesional yang tepat
selama menjalani proses magang. Dengan demikian, penulis menyimpulkan
bahwa divisi Brand and Content Marketing memiliki peran penting dalam
meningkatkan brand awareness melalui konten yang dipublikasikan serta
event atau campaign yang dijalankan.

Kata kunci: Disney+ Hotstar, Content Collecting and Distribution, Event
Management, Campaign.
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BRAND AND CONTENT MARKETING ACTIVITIES TO INCREASE
BRAND AWARENESS OF DISNEY+ HOTSTAR IN INDONESIA

JENNIFER

ABSTRACT

The growing trend of people increasing their screen time, especially through
video-on-demand (VOD) applications, has prompted companies to
continuously evolve in introducing various titles to the public. The objective
of this internship in the Brand and Content Marketing division is to
understand the activities and responsibilities of this division at Disney+
Hotstar. These responsibilities include content collecting and distribution,
event management, and campaigns to spread brand awareness. During the
internship, /’ve gained valuable insights into how an international-scale
company operates, such as the differences in working methods across
countries and communication strategies. Additionally, | also learned the
proper professional demeanor during the internship process. Therefore, it
can be concluded that the Brand and Content Marketing division plays an
essential role in boosting brand awareness through the content published and
the events or campaigns organized.

Keywords: Disney+ Hotstar, Content Collecting and Distribution, Event
Management, Campaign.
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