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AKTIVITAS CREATORS DEVELOPMENT DI STARHITS  

(PT SUARA MAS ABADI) UNTUK MENJAGA DAN 

MENGELOLA PERKEMBANGAN CREATORS  

Valen Anggreni 

ABSTRAK 

Pesatnya perkembangan industri digital telah membuka peluang besar di berbagai 

sektor, termasuk e-commerce dan konten digital. Dalam konteks ini, content creator 

dan influencer memegang peranan penting dalam membangun komunitas, 

menjangkau audiens, dan mendorong pertumbuhan ekonomi melalui kolaborasi 

dengan brand. Sebagai bagian dari ekosistem ini, agensi digital seperti StarHits 

berperan strategis dalam mendukung creator meningkatkan kualitas konten, 

memperluas jangkauan, dan menciptakan kemitraan yang efektif dengan brand 

melalui manajemen terstruktur dan promosi yang terarah. Program magang ini 

bertujuan untuk memberikan pengalaman praktis di industri komunikasi, 

memahami proses kerja divisi Creator Development di StarHits, serta menerapkan 

pengetahuan Public Relations dengan agenda setting dan Marketing 

Communication dalam aktivitas media digital. Magang ini menggunakan konsep 

Talent Management serta teori persuasif sebagai landasan utama. Hasil dari 

kegiatan magang menunjukkan bahwa peserta berhasil memahami dinamika kerja 

di industri media digital, khususnya dalam pengembangan creator tier 3, 

pengelolaan kanal YouTube, serta penerapan strategi Public Relations dalam 

merancang, mengelola, dan mengevaluasi kampanye serta event. Pengalaman ini 

menjadi bekal berharga untuk pengembangan karier profesional di masa depan. 

 

Kata kunci: Brand Campaign, Agenda Setting, Talent Management, KOL, Content 

creator, Influencer. 
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CREATORS DEVELOPMENT ACTIVITIES AT STARHITS  

(PT SUARA MAS ABADI) TO MAINTAIN AND MANAGE 

CREATORS GROWTH  

Valen Anggreni 

ABSTRACT  

The rapid development of the digital industry has opened significant 

opportunities across various sectors, including e-commerce and digital 

content. In this context, content creators and influencers play a pivotal role 

in building communities, reaching audiences, and driving economic growth 

through collaborations with brands. Digital agencies, such as StarHits, hold 

a strategic position in this ecosystem by supporting creators to enhance 

content quality, expand reach, and establish effective partnerships with 

brands through structured management and targeted promotions.This 

internship program aims to provide practical experience in the 

communications industry, offer insights into the workflow of the Creator 

Development division at StarHits, and apply Public Relations knowledge, 

including agenda setting and Marketing Communication, in digital media 

activities. The program utilizes the concepts of Talent Management and 

persuasive theory as its main foundations. The results of the internship 

activities demonstrate that participants successfully grasped the dynamics of 

the digital media industry, particularly in developing tier-3 creators, 

managing YouTube channels, and implementing Public Relations strategies 

to design, manage, and evaluate campaigns and events. This experience 

serves as a valuable foundation for future professional career development. 

 

Keywords: Brand Campaign, Agenda Setting, Talent Management, KOL, 

Content Creator, Influencer. 
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