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PERANCANGAN CORPORATE MAGAZINE

PT MANTAPPU BERKAT DIGITAL

Clarissa Liani Ng

ABSTRAK

Engagement karyawan menjadi kunci dalam meningkatkan kinerja dan
adaptabilitas perusahaan. Mantappu Corp. menghadapi tantangan menjaga
keterlibatan karyawan di tengah sistem kerja fleksibel dan keberagaman tim.
Sebagai solusi, perusahaan mengembangkan program employee learning &
development, termasuk memanfaatkan majalah internal sebagai alat
komunikasi strategis. Majalah ini berperan menyampaikan nilai-nilai
perusahaan, mendukung kolaborasi antar departemen, dan membangun
budaya kerja yang positif serta inovatif. Metode perancangan karya yang
digunakan adalah riset kualitatif dengan melakukan wawancara, observasi,
dan analisis dokumen perusahaan yang mendukung. Perancangan
menggunakan konsep Corporate Communication, Public Relations Writing,
Digital Graphic Communication, dan Creative Media Production. Proses
pembuatan majalah dibagi menjadi 3 tahap, yaitu pra-produksi, produksi, dan
pasca-produksi. Berdasarkan hasil evaluasi setelah karya dipublikasikan,
hadirnya majalah internal ini berhasil memenuhi tujuan dalam menjadi wadah
berbagi informasi, cerita inspiratif, dan wadah kolaborasi, meningkatkan
engagement karyawan, memfasilitasi pembelajaran karyawan, dan
mendorong budaya inovatif dan kreatif.

Kata kunci: Corporate Magazine, Komunikasi Internal Perusahaan,
Mantappu Corp., Engagement Karyawan.
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DESIGNING CORPORATE MAGAZINE FOR

PT MANTAPPU BERKAT DIGITAL

Clarissa Liani Ng

ABSTRACT

Employee engagement is key to enhancing a company’s performance and
adaptability. Mantappu Corp. faces challenges in maintaining employee
engagement amidst flexible work systems and diverse teams. To address this,
the company developed employee learning & development programs,
including leveraging an internal magazine as a strategic communication tool.
This magazine serves to convey the company’s values, support cross-
departmental collaboration, and foster a positive and innovative work
culture. The research methodology employed is qualitative, involving
interviews, observations, and analysis of relevant company documents. The
magazine’s design applies concepts from Corporate Communication, Public
Relations Writing, Digital Graphic Communication, and Creative Media
Production). The production process was divided into three stages: pre-
production, production, and post-production. Based on evaluations
conducted after publication, the internal magazine successfully achieved its
goals of providing a platform for sharing information and inspirational
stories, facilitating collaboration, enhancing employee engagement,
supporting employee learning, and promoting an innovative and creative
culture.

Keywords: Corporate Magazine, Corporate Internal Communication,
Mantappu Corp., Employee Engagement.
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