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JAKARTA DI PT EUROKARS CONTINENTAL UTAMA 

 
Celline Natania 

 

ABSTRAK 
Public Relations (PR) adalah strategi komunikasi untuk membangun hubungan 
saling memahami antara organisasi dan publik. Public Relations Society of 
America menjelaskan bahwa PR mencakup aktivitas seperti mengantisipasi, 
menganalisis, dan menginterpretasi opini publik, perilaku, serta isu yang 
mempengaruhi operasional organisasi. Penelitian Foresight Research pada 2023 
menunjukkan bahwa 77% pembeli mobil terpengaruh oleh artikel di media digital 
dan tradisional, menegaskan pentingnya PR dalam industri otomotif. Hal ini 
mendorong pelaksanaan magang sebagai Public Relations & Communication 
Intern di Bentley Jakarta, PT Eurokars Continental Utama, bagian dari Eurokars 
Group Indonesia. Tugasnya meliputi pembuatan press release, media monitoring 
terkait Bentley, dan merangkum hasilnya. Kendala yang dihadapi mencakup tabel 
rangkuman media monitoring yang kurang rinci, pelaksanaan media monitoring 
yang kurang efisien, serta menghadapi tugas di luar materi perkuliahan. Kendala 
tersebut diatasi dengan menambah elemen evaluasi saat merangkum hasil media 
monitoring,  mengintegrasikan tools monitoring dalam strategi PR, dan diskusi 
dengan teman yang mengambil mata kuliah Writing for PR. Magang ini 
memberikan pemahaman tentang peran strategis PR dalam membangun citra 
positif dan meningkatkan brand awareness, mendukung Sales dan Aftersales 
dalam promosi, serta mengaplikasikan pengetahuan dari perkuliahan ke dunia 
kerja. 
 
 
 
Kata kunci: Public Relations, Komunikasi, Press Release, Otomotif 
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MARKETING PUBLIC RELATIONS ACTIVITIES AT BENTLEY 

JAKARTA IN PT EUROKARS CONTINENTAL UTAMA 

 
Celline Natania 

 

ABSTRACT  

 
 
Public Relations (PR) is a communication strategy aimed at building mutual 
understanding between an organization and the public. The Public Relations 
Society of America explains that PR involves activities such as anticipating, 
analyzing, and interpreting public opinions, behaviors, and issues that influence 
an organization’s operations. Research by Foresight Research in 2023 showed 
that 77% of car buyers are influenced by articles in digital and traditional media, 
emphasizing the importance of PR in the automotive industry. This led to an 
internship as a Public Relations & Communication Intern at Bentley Jakarta, PT 
Eurokars Continental Utama, part of Eurokars Group Indonesia. The 
responsibilities included creating press releases, monitoring media related to 
Bentley, and summarizing the results. Challenges faced included less detailed 
media monitoring summaries, inefficient media monitoring processes, and tasks 
outside the scope of coursework. These challenges were addressed by adding 
evaluation elements to media monitoring summaries, integrating monitoring tools 
into PR strategies, and discussing solutions with peers who had taken the Writing 
for PR course. The internship provided valuable insights into the strategic role of 
PR in building a positive brand image and increasing brand awareness, 
supporting Sales and Aftersales in promotions, and applying academic knowledge 
to the workplace. 
 
 

 
Keywords: Public Relations, Communication, Press Release, Automotive 
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