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PEMBUATAN PRODUCT PROFILE PERHIASAN DARI 

BELIBERLIAN.ID BALI 

 

 Stephani Rucita Sutrisno 

ABSTRAK 

           

Latar belakang karya ini adalah Media sosial menjadi sarana mendapatkan 

informasi yang paling mudah saat ini. Sosial media secara efektif dapat 

memberikan awareness terhadap sebuah brand. Hal ini disadari oleh Beliberlian.id 

yang juga menjual produk mereka secara online. Beliberliam.id tentu saja 

mengeluarkan produk baru, di mana hal ini juga diperkenalkan dan dipromosikan 

melalui sosial media. Pembuatan karya product profile ini bertujuan untuk 

menyebarkan informasi mengenai produk baru dari Beliberlian.id dan membantu 

mempromosikan produk baru yang akan launching. Karya ini  dibentuk 

berdasarkan konsep Visual Communication (Aesthetika et al., 2022), Videography 

(Hairo, 2024), Design Thinking (Yulius et al., 2022), Copywriting (Kartsivadze, 

2022), dan Video Promosi (Fadilah et al., 2022). Karya akan dibuat menjadi satu 

video berdurasi empat menit, tiga video berdurasi satu menit, brosur, poster, dan 

point of purchase yang digunakan untuk keperluan launching produk Beliberlian.id. 

Seluruh video dan poster akan diunggah di instagram dan brosur serta POP akan 

dicetak dan diletakkan di offline store Bali. Karya yang dibuat melalui proses pra-

produksi, produksi, dan pasca produksi. Karya ini diharapkan mendapatkan respon 

baik dari audiens dan brand Beliberlian.id semakin dikenal oleh khalayak luas. 

 

Kata kunci: Product Profile, Media Sosial, Launching Produk, Beliberlian.id, 

Perhiasan 

 

 

 

 

 

 

 



 

 

x 

CREATION OF A JEWELRY PRODUCT PROFILE FROM 

BELIBERLIAN.ID BALI 

 

 Stephani Rucita Sutrisno 

 

ABSTRACT 

 

The background of this work is that social media is the easiest means of 

getting information today. Social media can effectively provide awareness of 

a brand. This is realized by Beliberlian.id who also sell their products online. 

Beliberliam.id of course released new products, which were also introduced 

and promoted through social media. The creation of this product profile work 

aims to disseminate information about new products from Beliberlian.id and 

help promote new products that will be launched. This work is formed based 

on the concepts of Visual Communication (Aesthetika et al., 2022), 

Videography (Hairo, 2024), Design Thinking (Yulius et al., 2022), 

Copywriting (Kartsivadze, 2022), and Promotional Video (Fadilah et al., 

2022). The work will be made into one four-minute video, three one-minute 

videos, brochures, posters, and a point of purchase that will be used for the 

purpose of launching Beliberlian.id products. All videos and posters will be 

uploaded on Instagram and brochures and POP will be printed and placed 

in Bali's offline store. Works created through pre-production, production, and 

post-production processes. This work is expected to get a good response from 

the audience and the brand Beliberlian.id increasingly known by a wide 

audience. 

Keywords: Product Profile, Social Media, Product Launching, 

Beliberlian.id, Jewelry 
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