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ABSTRAK 

 

Praktik kerja magang dilakukan sebagai community intern yang ada di bawah 
divisi community, departemen marketing pada Mad For Makeup, sebuah brand 
kosmetik dan kecantikan di bawah naungan PT Maju Anak Dunia. Latar belakang 
pemilihan tempat magang adalah semakin bertumbuhnya tren kosmetik di tengah 
kehidupan konsumen saat ini, dan Mad For Makeup merupakan salah satu brand 
lokal pendatang yang berhasil mencuri perhatian masyarakat di dunia kosmetik 
dikarenakan produk dan pemasaran uniknya. Tujuan dari kerja magang ini adalah 
untuk mengimplementasikan konsep marketing communication khususnya 
melalui komunitas dari sebuah brand sebagai salah satu sarana marketing 
communication pada perusahaan tempat kerja magang. Deskripsi pekerjaan 
community intern adalah melakukan riset, penyusunan objektif, strategi, hingga 
taktik dan diturunkan dalam sebuah community activity plan, aktivitas ini terbagi 
ke beberapa jenis seperti challenges, class, giveaway, event, sales promotion, dan 
lainnya yang diterapkan khusus untuk komunitas. KPI yang digunakan dalam 
memantau kinerja selama praktik kerja magang adalah jumlah pendatang baru 
pada komunitas, kebahagiaan yang dirasakan community members, hingga word 
of mouth yang dapat dilihat dari total mention pada media sosial community. 
Konsep yang digunakan dalam laporan magang ini adalah konsep Customer 
Relationship Management (CRM) yang khususnya membantu penulis dalam 
membangun hubungan dengan konsumen dan mengelola komunitas. Kendala 
utama dalam proses kerja magang adalah penyesuaian berbagai jenis job 
description yang luas dan membutuhkan beberapa kemampuan berbeda. Setelah 
dilakukan aktivitas magang selama 640 jam kerja, didapatkan kesimpulan bahwa 
brand community memiliki peranan penting dalam membantu aktivitas 
komunikasi pemasaran suatu brand, di mana komunitas dapat mendukung brand 
loyalty secara positif, meningkatkan word of mouth, hingga meningkatkan sales 
dikarenakan repurchase dari anggota komunitas. 
 
Kata kunci: Marketing Communication, Customer Relationship Management, 
Community Specialist, Brand Community 
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THE ROLE OF THE COMMUNITY SPECIALIST IN 
MARKETING COMMUNICATION ACTIVITIES THROUGH 
COMMUNITY MANAGEMENT OF MAD FOR MAKEUP, PT 

MAJU ANAK DUNIA 
 

Irene Zanetha Halim 
 

ABSTRACT 

 

The internship was conducted as a community intern under the community 
division, marketing department at Mad For Makeup, a cosmetic and beauty brand 
under PT Maju Anak Dunia. The background for choosing the internship location 
is the growing trend of cosmetics in the midst of today's consumer life, and Mad 
For Makeup is one of the local brands that has succeeded in stealing the public's 
attention in the cosmetics world due to its unique products and marketing. The 
purpose of this internship is to implement the concept of marketing 
communication, especially through the community of a brand as a means of 
marketing communication at the company where the internship is held. The job 
description of a community intern is to conduct research, compile objectives, 
strategies, and tactics and are translated into a community activity plan, this 
activity is divided into several types such as challenges, classes, giveaways, 
events, sales promotions, and others that are applied specifically to the 
community. The KPIs used in monitoring performance during the internship are 
the number of newcomers to the community, the happiness felt by community 
members, and word of mouth that can be seen from the total mentions on 
community social media. The concept used in this internship report is the 
Customer Relationship Management (CRM) concept which specifically helps the 
author in building relationships with consumers and managing the community. 
The main obstacle in the internship process is the adjustment of various types of 
broad job descriptions that require several different skills. After conducting an 
internship activity for 640 hours of work, it was concluded that the brand 
community has an important role in helping a brand's marketing communication 
activities, where the community can support brand loyalty positively, increase 
word of mouth, and increase sales due to repurchases from community members. 
 
Keywords: Marketing Communication, Customer Relationship Management, 

Community Specialist, Brand Community 
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