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ABSTRAK 
 

Industri retail, khususnya mall, berperan penting dalam perekonomian global, 
tidak hanya sebagai tempat belanja tetapi juga sebagai pusat interaksi sosial dan 
hiburan. PT Bumi Serpong Damai (BSDE), melalui divisi retail and hospitality, 
mengelola dua mall utama di BSD City, The Breeze dan QBig, yang memerlukan 
media promosi efektif untuk menarik vendor dan pengunjung. Penelitian ini 
bertujuan merancang dan membuat company profile digital untuk 
memperkenalkan kedua mall tersebut. Metode yang digunakan dalam penelitian 
ini adalah pengumpulan data melalui observasi dan wawancara dengan pihak 
terkait di divisi Event and Promotion serta vendor eksternal. Hasil dari 
perancangan ini adalah company profile digital yang menyajikan informasi 
lengkap tentang tenant, event besar, dan fasilitas mall, yang dapat mempermudah 
divisi Event and Promotion dalam menarik vendor dan mempercepat promosi 
event. Diharapkan, dengan adanya company profile ini, divisi retail and 
hospitality dapat berkembang pesat dan memperkuat daya tarik mall milik PT 
Bumi Serpong Damai (BSDE) di pasar. 
 

Kata kunci: Komunikasi Korporat, Company Profile, PT Bumi Serpong Damai 
(BSDE) 
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ABSTRACT 
 

The retail industry, particularly shopping malls, plays an important role in the 
global economy, not only as places for shopping but also as centers for social 
interaction and entertainment. PT Bumi Serpong Damai (BSDE), through its 
Retail and Hospitality division, manages two main malls in BSD City, The Breeze 
and QBig, which require an effective promotional medium to attract vendors and 
visitors. This study aims to design and create a digital company profile to 
introduce these two malls. The research methodology used is data collection 
through observations and interviews with relevant parties from the Event and 
Promotion division as well as external vendors. The result of this design is a 
digital company profile that provides complete information about tenants, major 
events, and mall facilities, which can facilitate the Event and Promotion division 
in attracting vendors and accelerating event promotions. It is hoped that, with this 
company profile, the Retail and Hospitality division will thrive and strengthen the 
market appeal of PT Bumi Serpong Damai’s (BSDE) malls. 
 

Keywords: Corporate communication,, Company Profile, PT Bumi Serpong 
Damai (BSDE) 
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