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 Aulalia Dzulaikha Qoizun 

ABSTRAK 
 

Perkembangan media sosial di Indonesia yang pesat telah mendorong 
perubahan perilaku konsumen dan strategi pemasaran. Media sosial kini 
menjadi alat utama dalam komunikasi pemasaran, terutama melalui 
pendekatan Electronic Word of Mouth (E-WOM) dengan memanfaatkan 
influencer atau Key Opinion Leader (KOL). Influence ID sebagai digital 
agency berfokus pada strategi paid media dan influencer marketing, 
menyediakan layanan yang membantu klien menjangkau audiens secara 
efektif. Praktik kerja magang sebagai Community Officer selama 640 jam 
di Influence ID memberikan pengalaman langsung dalam strategi 
pemasaran digital, termasuk riset, pengelolaan hubungan dengan KOL, 
dan evaluasi kampanye berdasarkan KPI. Praktik ini juga 
mengintegrasikan teori dari perkuliahan dengan pengalaman nyata, 
melatih keterampilan komunikasi, kreativitas, teamwork, dan analisis 
data. Kesimpulannya, pemasaran di media sosial memerlukan pendekatan 
strategis yang melibatkan pemilihan KOL yang tepat, pemantauan 
interaksi, dan pemanfaatan data untuk memastikan keberhasilan 
kampanye sesuai tujuan klien. 
 
Kata kunci: Digital Agency, Influencer Marketing, Media Sosial, Strategi 
Pemasaran 
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THE ROLE OF COMMUNITY OFFICER AT PT. INFLUENCER 

MARKETING INDONESIA 

Aulalia Dzulaikha Qoizun  

 

ABSTRACT (English) 
 

The rapid development of social media in Indonesia has driven changes in 
consumer behaviours and marketing strategies. Social media is now the main 
tool in marketing communications, especially through the Electronic Word of 
Mouth (E-WOM) approach by utilizing influencers or Key Opinion Leaders 
(KOL). Influence ID as a digital agency focuses on Paid Media and influencer 
marketing strategies, providing services that help clients reach audiences 
effectively. The 640-hour Community Officer internship at Influence ID 
provides hands-on experience in digital marketing strategies, including 
research, managing relationships with KOLs, and evaluating campaigns 
based on KPIs. This practice also integrates theories from lectures with real 
experiences, training communication skills, creativity, teamwork, and data 
analysis. In conclusion, marketing on social media requires a strategic 
approach that involves selecting the right KOL, monitoring interactions, and 
utilizing data to ensure the success of the campaign according to the client's 
goals. 
 
 
Keywords: Digital Agency, Influencer Marketing, Marketing Strategy, Social 
Media 
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