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PENGARUH BOYBAND KOREA STRAY KIDS SEBAGAI
BRAND AMBASSADOR TERHADAP MINAT BELI PRODUK

ULTRA MILK

(Salsabila Amania)

ABSTRAK

Perusahaan menggunakan berbagai strategi pemasaran yang bertujuan
kepada peningkatan kepada produk yang ditawarkan dengan memanfaatkan
brand ambassador. Fenomena Korean Wave yang tengah populer di
Indonesia dimanfaatkan oleh beberapa perusahaan untuk menarik perhatian
konsumen, salah satunya yaitu Ultra Milk yang menggunakan boyband Stray
Kids sebagai brand ambassador untuk produknya. Metode kuantitatif
digunakan pada proses pengambilan data dengan menyebarkan kuesioner.
Secara keseluruhan, disimpulkan pemilihan boyband Stray Kids sebagai
brand ambassador memiliki pengaruh terhadap minat beli konsumen
terhadap produk Ultra Milk.

Kata kunci: Brand Ambassador, Korean Wave, Minat Beli
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THE INFLUENCE OF KOREAN BOYBAND STRAY KIDS AS
BRAND AMBASSADOR ON INTEREST IN BUYING ULTRA

MILK PRODUCTS

(Salsabila Amania)

ABSTRACT (English)

Companies use various marketing strategies with the aim of increasing
purchasing interest in their products, one of which is by using brand
ambassadors. The Korean Wave phenomenon which is currently rising in
Indonesia is being used by several companies to increase consumer buying
interest in their products, one of which is Ultra Milk which uses the boyband
Stray Kids as brand ambassadors for their products. This study uses
quantitative research methods by collecting data using questionnaires.
Overall, the results of this study are that there is an influence from the
selection of the boy band Stray Kids as brand ambassadors on interest in
purchasing Ultra Milk products.

Keywords: Brand Ambassador, Korean Wave, Buying Interest
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