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STRATEGI EVENT MARKETING SWISSOTEL JAKARTA 

PIK AVENUE MELALUI MOONCAKE FESTIVAL 

Muhammad Azerbeijan Irawan 

ABSTRAK 

 

Event marketing telah berkembang menjadi strategi yang efektif dalam 

membangun kesadaran merek dan konsumen, khususnya di industri 

perhotelan yang sangat berorientasi pada pengalaman pelanggan. Penelitian 

ini bertujuan untuk menganalisis bagaimana mooncake festival yang 

diadakan oleh Swissotel Jakarta PIK Avenue. Fokus penelitian ini mencakup 

dampak event terhadap keterlibatan pengunjung, faktor-faktor yang 

menciptakan kesadaran merek, serta kontribusi event marketing berbasis 

budaya dalam membangun loyalitas pelanggan. Pendekatan kualitatif 

digunakan dengan wawancara mendalam kepada manajemen hotel dan 

pengunjung sebagai metode utama untuk memahami hubungan emosional 

yang terbentuk selama acara. Hasil penelitian menunjukkan bahwa acara 

tematik berbasis budaya, seperti Mooncake Festival, dapat menciptakan 

pengalaman mendalam yang memperkuat hubungan antara merek dan 

konsumen. Studi ini memberikan kontribusi akademik dengan memperkaya 

literatur terkait event marketing, serta menawarkan wawasan praktis bagi 

industri perhotelan untuk merancang strategi pemasaran yang lebih efektif. 

Keterbatasan penelitian ini meliputi cakupan data yang terbatas dan 

pendekatan kualitatif yang tidak dapat digeneralisasi secara luas. Temuan ini 

diharapkan menjadi referensi dalam mengembangkan event marketing 

sebagai alat strategis untuk di sektor perhotelan. 

 

Kata kunci: Event marketing, brand awareness, Mooncake Festival, 

Swissotel Jakarta PIK Avenue 
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EVENT MARKETING STRATEGY OF SWISSOTEL JAKARTA 

PIK AVENUE THROUGH THE MOONCAKE FESTIVAL 

Muhammad Azerbeijan Irawan 

ABSTRACT 

 

Event marketing has evolved into an effective strategy for building brand 

awareness and customer awareness, particularly in the hospitality industry, 

which is highly oriented toward customer experiences. This study aims to 

analyze the Mooncake Festival organized by Swissotel Jakarta PIK Avenue. 

The research focuses on the event's impact on visitor awareness, the factors 

that foster brand awareness, and the contribution of culture-based event 

marketing in building customer loyalty. A qualitative approach was 

employed, with in-depth interviews conducted with hotel management and 

visitors as the primary method to understand the emotional connections 

formed during the event. The findings indicate that culture-themed events, 

such as the Mooncake Festival, can create profound experiences that 

strengthen the relationship between the brand and its consumers. This study 

contributes academically by enriching the literature on event marketing and 

offers practical insights for the hospitality industry to design more effective 

marketing strategies. The limitations of this research include a narrow data 

scope and the qualitative approach, which may not be broadly generalizable. 

These findings are expected to serve as a reference in developing event 

marketing as a strategic tool in the hospitality sector.. 

 

Keywords: Event marketing, brand awareness, Mooncake Festival, Swissotel 

Jakarta PIK Avenue 
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