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Kampanye Digital Rayakan Nusantara sebagai Sarana Sosialisasi 

Nilai Kenusantaraan kepada Mahasiswa UMN 

Irene Glory Santoso 

ABSTRAK 

Rayakan Nusantara bertujuan mengeksplorasi nilai-nilai Nusantara melalui media 

digital sebagai sarana penguatan identitas budaya di kalangan mahasiswa 

Universitas Multimedia Nusantara (UMN). Latar belakang penelitian ini berangkat 

dari kekhawatiran akan semakin pudarnya pemahaman generasi muda terhadap 

budaya lokal akibat globalisasi dan minimnya representasi budaya Nusantara di 

media sosial. Variabel yang dikaji meliputi tingkat pemahaman, penerapan, dan 

efektivitas konten digital berbasis nilai-nilai Nusantara. Hasil penelitian 

menunjukkan bahwa penggunaan Instagram sebagai media utama mampu 

meningkatkan kesadaran mahasiswa terhadap nilai-nilai Nusantara, khususnya 

melalui penyampaian pesan yang kreatif seperti foto cerita, IG Live, dan kuis 

interaktif. Namun, keberhasilan ini bergantung pada konsistensi penyajian konten 

yang relevan dengan preferensi audiens. Kesimpulannya, integrasi nilai-nilai 

budaya dalam media digital dapat menjadi strategi efektif dalam memperkuat 

identitas budaya generasi muda sekaligus memperluas jangkauan nilai Nusantara di 

era digital. 

 

Kata kunci: nilai Nusantara, media digital, identitas budaya, Instagram, mahasiswa 
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Rayakan Nusantara Digital Campaign as A Channel to Socialise 

Kenusantaraan Value to UMN Students 

Irene Glory Santoso 

ABSTRACT 

 

Rayakan Nusantara aims to explore Nusantara values through digital media as a 

means of strengthening cultural identity among students of Universitas Multimedia 

Nusantara (UMN). The background of this research stems from concerns about the 

fading understanding of local culture among the younger generation due to 

globalization and the lack of representation of Nusantara culture on social media. 

The variables studied include the level of understanding, application, and 

effectiveness of digital content based on Nusantara values. The research results 

show that the use of Instagram as the main medium can increase students' 

awareness of Nusantara values, especially through creative messaging such as 

photo stories, IG Live sessions, and interactive quizzes. However, its success 

depends on the consistency of presenting content that aligns with audience 

preferences. In conclusion, integrating cultural values into digital media can be an 

effective strategy to strengthen the cultural identity of the younger generation while 

expanding the reach of Nusantara values in the digital era. 

 

Keywords: Nusantara values, digital media, cultural identity, Instagram, university 

students 

 

 

 

 

 

 

 

 

 

 

 



 

 

viii 
Kampanye Digital Rayakan…, Irene Glory Santoso, Universitas Multimedia Nusantara 

  

DAFTAR ISI 
 

 

HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................ ii 

HALAMAN PENGESAHAN ........................................................................... iii 

KATA PENGANTAR ........................................................................................ v 

ABSTRAK ......................................................................................................... vi 

ABSTRACT....................................................................................................... vii 

DAFTAR ISI ................................................................................................... viii 

DAFTAR TABEL ............................................................................................. xi 

DAFTAR GAMBAR ........................................................................................ xii 

DAFTAR LAMPIRAN ................................................................................... xiii 

BAB I  PENDAHULUAN .................................................................................. 1 

1.1 Latar Belakang Penelitian ............................................................................ 1 

1.2 Tujuan Karya .............................................................................................. 6 

1.3 Kegunaan Karya .......................................................................................... 6 

1.3.1 Kegunaan Akademis ........................................................................... 6 

1.3.1 Kegunaan Praktis ................................................................................ 7 

1.3.1 Kegunaan Sosial ................................................................................. 7 

BAB II KERANGKA TEORI/KERANGKA KONSEP ................................... 8 

2.1 Penelitian Terdahulu ................................................................................... 8 

2.2 Teori atau Konsep yang Digunakan ........................................................... 12 

2.2.1 Kampanye Digital ............................................................................. 12 

2.2.2 Kampanye Media Sosial ................................................................... 15 

2.2.3 Konsep Media Sosial ........................................................................ 18 

2.2.4 Konsep Instagram ............................................................................. 25 

2.2.5 Literasi Media Digital ....................................................................... 26 

2.2.6 Social and Behavior Change Communication ................................... 28 

2.2.7 Social Influence Theory .................................................................... 30 

2.2.8 Visual Communications .................................................................... 30 

2.2.9 Manajemen Produksi ........................................................................ 32 

2.2.10 Copywriting.................................................................................... 33 



 

 

ix 
Kampanye Digital Rayakan…, Irene Glory Santoso, Universitas Multimedia Nusantara 

  

2.2.11 Social Marketing ............................................................................ 34 

2.2.12 Nilai Kenusantaraan ....................................................................... 35 

BAB III  METODOLOGI PENELITIAN ...................................................... 37 

3.1 Tahapan Pembuatan .................................................................................. 37 

3.1.1 Perencanaan Konsep ......................................................................... 37 

3.1.1.1 SOSTAC ............................................................................... 37 

3.1.1.2 Benchmarking ....................................................................... 41 

3.1.1.3 5C Analysis ........................................................................ 44 

3.1.2 Metode dan Hasil Pengumpulan Data ............................................... 47 

3.1.2.1 Hasil Kuesioner..................................................................... 48 

3.1.3 Penyusunan Strategi Kampanye ........................................................ 51 

3.1.3.1 Creative Brief ....................................................................... 51 

3.1.3.2 Identitas Brand ...................................................................... 53 

3.1.4 Pengembangan Konten ..................................................................... 57 

3.1.4.1 Key Message......................................................................... 57 

3.1.4.2 Tipe Konten .......................................................................... 58 

3.1.4.3 Pillar Konten ......................................................................... 59 

3.1.5 Perincian Konten .............................................................................. 60 

3.1.5.1 Instagram Feeds .................................................................... 60 

3.1.5.2 Instagram Story ..................................................................... 63 

3.1.5.3 Instagram Reels..................................................................... 65 

3.2 Timeline .................................................................................................... 67 

3.3 Anggaran .................................................................................................. 68 

3.4 Target Luaran/ Publikasi ........................................................................... 69 

BAB IV  HASIL PENELITIAN DAN PEMBAHASAN ................................. 70 

4.1 Hasil Penelitian ......................................................................................... 70 

4.1.1 Hasil Karya ...................................................................................... 70 

4.1.2 Manajemen Produksi ........................................................................ 70 

4.1.2.1 Pra-produksi.......................................................................... 70 

4.1.2.2 Produksi ................................................................................ 72 

4.1.2.3 Pasca-produksi ...................................................................... 73 



 

 

x 
Kampanye Digital Rayakan…, Irene Glory Santoso, Universitas Multimedia Nusantara 

  

4.2 Evaluasi .................................................................................................... 73 

4.2.1 Evaluasi Konten ............................................................................... 73 

4.2.1.1 Key Performance Indicator.................................................... 73 

4.2.1.2 Konten dengan Performa Tertinggi ....................................... 76 

4.2.2 Evaluasi Konten menurut Hasil Kuesioner ........................................ 81 

4.2.2.1 Evaluasi Konten - Copy & Visual ......................................... 81 

4.2.2.2 Evaluasi Konten - Fungsionalitas .......................................... 83 

4.3 Temuan Riset ............................................................................................ 88 

4.4 Penyusunan Laporan ................................................................................. 91 

BAB V SIMPULAN SARAN ........................................................................... 93 

5.1 Simpulan ................................................................................................... 93 

5.2 Saran ......................................................................................................... 95 

5.2.1 Saran Akademis ....................................................................... 95 

5.2.2 Saran Praktis ............................................................................ 95 

5.3 Revisi Pelaksanaan Kampanye .................................................................. 96 

5.3.1 Penggunaan Bahasa Indonesia Belum Baik dan Benar ............. 96 

5.3.2 Kegiatan Promosi Kampanye Belum Optimal .......................... 97 

5.3.3 Waktu Pengunggahan Konten Belum Teratur ........................... 98 

DAFTAR PUSTAKA ....................................................................................... 99 

References ...................................................................................................... 102 

LAMPIRAN ................................................................................................... 105 

 

 

 

 

 

 

 

 



 

 

xi 
Kampanye Digital Rayakan…, Irene Glory Santoso, Universitas Multimedia Nusantara 

  

DAFTAR TABEL 

 

Tabel 1. 1. Penelitian Terdahulu ........................................................................... 8 

Tabel 3. 1. Creative Brief.......................................................................................51 

Tabel 3. 2. Konten Instagram Feeds Rayakan Nusantara .................................... 60 

Tabel 3. 3. Konten Instagram Story Rayakan Nusantara ..................................... 63 

Tabel 3. 4. Konten Instagram Reels Rayakan Nusantara ..................................... 65 

Tabel 3. 5. Timeline Kampanye Digital Rayakan Nusantara ............................... 67 

Tabel 3. 6. Anggaran Kampanye Digital Rayakan Nusantara ............................. 68 

Tabel 4. 1. Rekan yang terlibat dalam proses pelaksanaan kampanye Rayakan 

Nusantara............................................................................................. 70 

Tabel 4. 2. Impressions Kampanye Rayakan Nusantara ...................................... 74 

Tabel 4. 3. Kuesioner Evaluasi Copy & Visual Rayakan Nusantara.................... 81 

Tabel 4. 4. Temuan Riset Kampanye Rayakan Nusantara ................................... 88 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

xii 
Kampanye Digital Rayakan…, Irene Glory Santoso, Universitas Multimedia Nusantara 

  

DAFTAR GAMBAR 

 

Gambar 3. 1. Media sosial yang sering digunakan civitas akademika UMN ....... 39 

Gambar 3. 2. Jenis Kelamin Responden ............................................................. 48 

Gambar 3. 3. Status Responden .......................................................................... 48 

Gambar 3. 4. Usia Responden ............................................................................ 49 

Gambar 3. 5. Media sosial yang sering digunakan civitas akademika UMN ....... 49 

Gambar 3. 6. Durasi Aktif Bermedia Sosial Responden...................................... 50 

Gambar 3. 7. Motif Responden dalam Bermedia Sosial ...................................... 50 

Gambar 3. 8. Logo Rayakan Nusantara .............................................................. 53 

Gambar 3. 9. Color Palette Rayakan Nusantara .................................................. 56 

Gambar 3. 10. Font Rayakan Nusantara ............................................................. 56 

Gambar 3. 11. Elemen Abstrak Rayakan Nusantara ........................................... 56 

Gambar 3. 12. Content Marketing Matrix ........................................................... 58 

Gambar 3. 13. Instagram @menemukenali ......................................................... 40 

Gambar 3. 14. Instagram @menjaditenteram...................................................... 42 

Gambar 4. 1. Instagram Analytics - Accounts Reached........................................ 75 

Gambar 4. 2. Instagram Analytics - Accounts Engaged ...................................... 75 

Gambar 4. 3. Instagram Analytics - Views, Accounts Reached .......................... 76 

Gambar 4. 4. Desain Instagram Feeds Paris Barantai .......................................... 77 

Gambar 4. 5. Desain Instagram Reels Bicara Nusantara ..................................... 79 

Gambar 4. 6. Desain Instagram Feeds Cintai Nusantara dengan Love Language 80 

Gambar 4. 7. Kemampuan Responden dalam  Memahami dan Menyerap       

Konten ........................................................................................... 83 

Gambar 4. 8. Responden dan Motivasi Menyukai Konten .................................. 84 

Gambar 4. 9. Responden dan Motivasi Berkomentar .......................................... 85 

Gambar 4. 10. Responden dan Motivasi Membagikan Konten ........................... 86 

Gambar 4. 11. Kecocokan Konten dan Platform Instagram ................................ 87 

Gambar 4. 12. Kemungkinan Responden untuk  Merekomendasikan Kampanye ke 

Sesama .......................................................................................... 87 

 



 

 

xiii 
Kampanye Digital Rayakan…, Irene Glory Santoso, Universitas Multimedia Nusantara 

  

DAFTAR LAMPIRAN 

Lampiran 1. Formulir Konsultasi Skripsi/Tugas Akhir ....................................... 96 

Lampiran 2. Formulir Turnitin ........................................................................... 98 

Lampiran 3. CV Penulis Skripsi ......................................................................... 99 

Lampiran 4. Surat Izin Penggunaan Brand ....................................................... 100 

Lampiran 5. Dokumentasi ................................................................................ 101 

Lampiran 6. Templat Desain Visual ................................................................. 102 

Lampiran 7. Rekaman Wawancara dengan Pak Ninok…………………………103 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 




