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PERAN MEDIA SOSIAL DALAM PEMASARAN 

PT CITRA KIRANA HIJAU RETAIL 

Daniel 

 

ABSTRAK 

Magang adalah periode pelatihan kerja di mana peserta mendapatkan 

pengalaman praktis dan mengembangkan keterampilan profesional mereka. 

Diselenggarakan di lembaga pendidikan dan industri, kegiatan ini bertujuan 

untuk mengembangkan kompetensi mahasiswa agar mampu melaksanakan tugas 

sesuai bidangnya. Laporan ini menjelaskan pengalaman magang selama empat 

bulan di divisi Sosial Media PT Citra Kirana Hijau Retail (Green Sedayu Mall), 

sebuah pusat perbelanjaan modern di Jakarta Barat. Selama magang, penulis 

terlibat dalam berbagai kegiatan seperti perencanaan, produksi, dan evaluasi 

konten media sosial, termasuk video promosi, konten kreatif untuk Instagram dan 

TikTok, serta pelaporan performa bulanan. Penulis juga bertanggung jawab atas 

pengelolaan kampanye digital, Engagement Audiens, Strategi Media Sosial, 

Pengelolaan Konten, Pemasaran Ritel, koordinasi dengan tim kreatif, dan 

dokumentasi acara besar seperti bazar, acara tematik, dan program tenant. 

Selama magang, penulis mampu menerapkan pengetahuan akademik ke dalam 

dunia kerja nyata. Penulis juga mengembangkan berbagai keterampilan, seperti 

manajemen waktu, komunikasi yang efektif, dan kerja sama tim. Berbagai 

tantangan teknis dan manajerial yang dihadapi, seperti pencahayaan kurang 

optimal dan gangguan teknis pada platform media sosial, berhasil diatasi dengan 

pendekatan strategis dan adaptasi. Selain itu, dukungan dari tim Marcomm yang 

profesional memberikan pengalaman yang mendalam tentang dinamika 

pemasaran dan komunikasi korporat. Magang ini menjadi langkah penting dalam 

mempersiapkan karier penulis di masa depan, memberikan bekal keterampilan 

dan wawasan tentang pengelolaan pemasaran di industri ritel modern. 

 

Kata Kunci: Strategi Media Sosial, Kampanye Digital, Engagement Audiens, 

Pengelolaan Konten, Pemasaran Ritel 
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THE ROLE OF SOCIAL MEDIA IN THE MARKETING OF 

PT CITRA KIRANA HIJAU RETAIL 

Daniel 

 

ABSTRACT 

An internship is a period of on-the-job training where participants gain practical 

experience and develop their professional skills. Held in educational and 

industrial institutions, this activity aims to develop student competencies so they 

are able to carry out tasks according to their field. This report describes a four- 

month internship experience in the Social Media division of PT Citra Kirana 

Hijau Retail (Green Sedayu Mall), a modern shopping center in West Jakarta. 

During the internship, the writer was involved in various activities such as 

planning, producing, and evaluating social media content, including promotional 

videos, creative content for Instagram and TikTok, as well as monthly 

performance reporting. The writer is also responsible for digital campaign 

management, Audience Engagement, Social Media Strategy, Content 

Management, Retail Marketing, coordination with the creative team, and 

documentation of major events such as fairs, thematic events, and tenant 

programs. During the internship, the writer was able to apply academic 

knowledge into the real world of work. Writers also develop various skills, such 

as time management, effective communication, and teamwork. The various 

technical and managerial challenges faced, such as sub-optimal lighting and 

technical problems on social media platforms, were successfully overcome with a 

strategic approach and adaptation. In addition, support from the professional 

Marcomm team provides in-depth experience of the dynamics of marketing and 

corporate communications. This internship is an important step in preparing the 

writer's future career, providing skills and insight into marketing management in 

the modern retail industry. 

 

Keywords: Social Media Campaigns, Customer Feedback, Sosial media strategy, 

Engagement, Target Audience 
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