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PERANCANGAN PRODUCT PROFILE FOR HIM SHAMPOO 

DARI PT VICTORIA CARE INDONESIA TBK  

(Marvella Angelica) 

ABSTRAK 

 

Latar belakang karya ini adalah meningkatkan kesadaran merek mengenai 

penyegaran merek dari For Him Shampoo Color dengan memperkenalkan 

produk shampoo dengan kemasan baru yaitu kemasan botol. Tujuan dari 

karya ini yaitu untuk mendukung penyegaran merek dengan menunjukkan 

keunggulan produk baru yang dimiliki oleh For Him dan untuk mendukung 

strategi pemasaran dengan memberikan alat bantu pemasaran seperti profil 

produk yang efektif dalam meningkatkan daya tarik produk baru ini di 

pasaran. Terdapat beberapa konsep yang mendasari pembuatan karya ini di 

antara nya yaitu Video Promosi , Platform Pengelolaan Sosial Media, 

Marketing Collateral Produk, Komunikasi Visual, Storyboard, Storyline, 

Komposisi Pengambilan Gambar, Sound Effect, Copywriting, Color Grading, 

Tipografi, dan Editing. Hasil rancangan karya yang dibuat yaitu video profil, 

poster, flyer, dan point-of-purchase. Kesimpulan setelah karya ini dibuat 

adalah jumlah responden merasa bahwa penyegaran merek yang dilakukan 

berhasil untuk membuat audience mengetahui dan tertarik terhadap produk 

baru dari For Him yaitu Shampoo Color Bottle. Diharapkan program dari 

karya ini dapat menjadi program yang dilanjutkan oleh For Him. 

 

Kata kunci: For Him Shampoo Color, Profil Produk, Penyegaran Merek 
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PRODUCT PROFILE DESIGN FOR HIM SHAMPOO FROM 

PT VICTORIA CARE INDONESIA TBK 

 (Marvella Angelica) 

 

ABSTRACT 

 

The background of this project is to enhance brand awareness regarding the 

rebranding of For Him Shampoo Color by introducing a new packaging format: a 

bottle package. The objective of this project is to support the rebranding effort by 

highlighting the advantages of the new product offered by For Him and to support 

marketing strategies by providing marketing tools such as an effective product 

profile to boost the appeal of this new product in the market. Several concepts 

underpin the creation of this project, including Promotional Videos, Social Media 

Management Platforms, Product Marketing Collaterals, Visual Communication, 

Storyboards, Storylines, Image Composition, Sound Effects, Copywriting, Color 

Grading, Typography, and Editing. The final deliverables of the project include a 

profile video, posters, flyers, and point-of-purchase materials. The conclusion after 

the project was completed is that the majority of respondents felt the rebranding 

efforts successfully increased audience awareness and interest in For Him’s new 

product, the Shampoo Color Bottle. It is hoped that this project can serve as a 

program that will be continued by For Him. 

 

Keywords: For Him Shampoo Color, Product Profile, Brand Refresh 

  



 

 

x 
Perancangan Product Profile…, Marvella Angelica, Universitas Multimedia Nusantara 

  

DAFTAR ISI 

 

HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................ iii 

HALAMAN PENGESAHAN .............................................................................. iv 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ...................... v 

KATA PENGANTAR .......................................................................................... vi 

ABSTRAK .......................................................................................................... viii 

ABSTRACT ........................................................................................................... ix 

DAFTAR ISI .......................................................................................................... x 

DAFTAR TABEL................................................................................................ xii 

DAFTAR GAMBAR .......................................................................................... xiii 

DAFTAR LAMPIRAN ...................................................................................... xiv 

BAB I  PENDAHULUAN ..................................................................................... 1 

1.1 Latar Belakang Karya ........................................................................... 1 

1.2 Tujuan Karya.......................................................................................... 7 

1.3 Kegunaan Karya ..................................................................................... 8 

BAB II  KERANGKA KONSEP ......................................................................... 9 

2.1 Referensi  Karya ..................................................................................... 9 

2.2 Landasan Konsep ................................................................................. 12 

2.2.1 Video Promosi......................................................................................... 12 

2.2.2 Platform Pengelolaan Sosial Media ...................................................... 13 

2.2.3 Marketing Collateral Product ............................................................... 13 

2.2.4 Komunikasi Visual ................................................................................. 14 

2.2.5 Storyboard .............................................................................................. 14 

2.2.6 Storyline .................................................................................................. 14 

2.2.7 Komposisi Pengambilan Gambar ......................................................... 15 

2.2.8 Sound Effect ............................................................................................ 15 

2.2.9 Copywriting ............................................................................................ 16 

2.2.10 Color Grading....................................................................................... 16 

2.2.11 Tipografi................................................................................................ 16 

2.2.12 Editing ................................................................................................... 17 

BAB III  METODOLOGI PENELITIAN ........................................................ 18 



 

 

xi 
Perancangan Product Profile…, Marvella Angelica, Universitas Multimedia Nusantara 

  

3.1 Tahapan Pembuatan ............................................................................ 18 

3.1.1.  Pra Produksi ..................................................................................... 18 

3.1.2.  Produksi ............................................................................................ 21 

3.1.3.  Pasca Produksi ................................................................................. 23 

3.2 Target Luaran/Publikasi...................................................................... 23 

BAB IV  HASIL PENELITIAN DAN PEMBAHASAN .................................. 24 

4.1 Pelaksanaan........................................................................................... 24 

4.2 Evaluasi ................................................................................................. 34 

BAB V  SIMPULAN ........................................................................................... 49 

5.1 Kesimpulan ........................................................................................... 49 

5.2 Saran ...................................................................................................... 50 

5.2.1 Saran Akademis ..................................................................................... 50 

5.2.2 Saran Praktis .......................................................................................... 50 

5.2.3 Saran untuk Mahasiswa ........................................................................ 50 

DAFTAR PUSTAKA .......................................................................................... 51 

LAMPIRAN ......................................................................................................... 54 

 

 

 

  



 

 

xii 
Perancangan Product Profile…, Marvella Angelica, Universitas Multimedia Nusantara 

  

DAFTAR TABEL 
 

Tabel 2. 1 Tabel Karya Terdahulu ...................................................................... 9 

Tabel 3. 1 Tabel Timeline Kerja ........................................................................ 19 

Tabel 3. 2 Tabel Perencanaan Anggaran .......................................................... 20 

Tabel 3. 3 Tabel Perancangan Produksi Video ................................................ 21 

Tabel 3. 4 Tabel Perancangan Produksi Collateral Marketing ...................... 22 

Tabel 4. 1 Tabel Pelaksanaan Anggaran........................................................... 26 

Tabel 4. 2 Tabel Pelaksanaan Produksi Video ................................................. 27 

Tabel 4. 3 Tabel Pelaksanaan Produksi Collateral Marketing ....................... 31 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

xiii 
Perancangan Product Profile…, Marvella Angelica, Universitas Multimedia Nusantara 

  

DAFTAR GAMBAR 

Gambar 1. 1 Jumlah Pengguna Media Sosial ..................................................... 2 

Gambar 1. 2 Men Shampoo Market Share ......................................................... 4 

Gambar 1. 3 Global Men Personal Care Product Market ................................ 6 

Gambar 4. 1 Contoh Eye Level Angle ............................................................... 28 

Gambar 4. 2 Contoh Low Level Angle .............................................................. 28 

Gambar 4. 3 Contoh High Level Angle ............................................................. 29 

Gambar 4. 4 Poster ............................................................................................. 30 

Gambar 4. 5 Flyer ............................................................................................... 31 

Gambar 4. 6 Point-of-Purchase ......................................................................... 32 

Gambar 4. 7 Point-of-Purhase ........................................................................... 32 

Gambar 4. 8 Proses Editing................................................................................ 33 

Gambar 4. 9 Evaluasi Video ............................................................................... 34 

Gambar 4. 10 Evaluasi Video ............................................................................. 35 

Gambar 4. 11 Evaluasi Video ............................................................................. 36 

Gambar 4. 12 Evaluasi Video ............................................................................. 37 

Gambar 4. 13 Evaluasi Video ............................................................................. 38 

Gambar 4. 14 Evaluasi Video ............................................................................. 39 

Gambar 4. 15 Komposisi Audience ................................................................... 40 

Gambar 4. 16 Komposisi Usia Responden ........................................................ 41 

Gambar 4. 17 Komposisi Jenis Kelamin Responden ....................................... 41 

Gambar 4. 18 Komposisi Pendidikan Responden ............................................ 41 

Gambar 4. 19 Komposisi Pengeluaran Responden .......................................... 42 

Gambar 4. 20 Komposisi Saluran Komunikasi Responden ............................ 42 

Gambar 4. 21 Komposisi Gambar ..................................................................... 43 

Gambar 4. 22 Komposisi Audio ......................................................................... 43 

Gambar 4. 23 Komposisi Video ......................................................................... 43 

Gambar 4. 24 Komposisi Teks ........................................................................... 44 

Gambar 4. 25 Komposisi Editing ....................................................................... 44 

Gambar 4. 26 Komposisi Pendapat Responden ............................................... 45 

Gambar 4. 27 Komposisi Pesan ......................................................................... 46 

Gambar 4. 28 Komposisi Awareness ................................................................. 46 

Gambar 4. 29 Komposisi Manfaat Produk ....................................................... 46 

Gambar 4. 30 Komposisi Pesan ......................................................................... 47 

Gambar 4. 31 Komposisi Awareness ................................................................. 47 

 

 

 

 

 

 



 

 

xiv 
Perancangan Product Profile…, Marvella Angelica, Universitas Multimedia Nusantara 

  

DAFTAR LAMPIRAN 
 

Lampiran 1 Tautan Google Drive Hasil Karya Video ..................................... 54 

Lampiran 2 Tautan Google Drive Hasil Collateral Marketing ...................... 55 

Lampiran 3 Hasil Turnitin ................................................................................. 56 

Lampiran 4 Storyboard ...................................................................................... 57 

Lampiran 5 Curriculum Vitae ........................................................................... 71 

Lampiran 6 Konsultasi Form Bimbingan ......................................................... 73 

Lampiran 7 Konsultasi Form Dosen Ahli ......................................................... 74 

Lampiran 8 Hasil Evaluasi ................................................................................. 76 

Lampiran 9 Foto Konsultasi dengan Dosen...................................................... 82 

 

 

 

 

 

 

 

 

  

 


		2025-01-23T23:08:23+0700
	JAKARTA
	e-meterai_signatures
	[7VC2YYU3LR0H1XQF0000A9] 3


		2025-01-24T13:28:57+0700
	Novaldy Prawhesmara


		2025-01-27T13:59:00+0700
	Inco Hary Perdana


		2025-01-27T16:07:04+0700
	Agus Kustiwa


		2025-01-27T21:27:05+0700
	Cendera Rizky Anugrah Bangun




