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PERANCANGAN PRODUCT PROFILE  

SHERATON GRAND JAKARTA GANDARIA CITY HOTEL  

UNTUK MENINGKATKAN BRAND AWARENESS  

 

Whitney Karnisa 

ABSTRAK 

 

Industri perhotelan Indonesia berkembang dari tahun ke tahun karena adanya 

peningkatan kebuthan jasa akomodasi untuk memenuhi kebutuhan Meetings, 

Incentive, Conference, Exhibition (MICE) dan wisata masyarakat. Industri 

perhotelan kompetitif yang membuat masing-masing properti melakukan 

pemasaran yang lebih luas dengan berbagai strategi komunikasi pemasaran, 

termasuk Sheraton Grand Jakarta Gandaria City Hotel yang berada di bawah 

PT Pakuwon Jati Tbk. Berdasarkan survei yang dilakukan, posisi Sheraton 

Grand Jakarta menempati posisi recall. Strategi pemasaran yang 

diimplementasikan untuk meningkatkan awareness adalah dengan 

pembuatan product profile yang mencakup penjelasan produk, identitas, dan 

nilai-nilai perusahaan dengan tujuan untuk meningkatkan brand awareness 

yang menunjukkan fasilitas dan dedikasi pelayanan yang disediakan. Product 

profile dibuat untuk memperkuat citra merek di tengah persaingan industri 

perhotelan yang semakin kompetitif. Konsep yang menjadi dasar karya yang 

dibuat yaitu video promosi (Miller, 2020), marketing collateral (Duncan, 

2022), brand awareness (febriyantoro, 2020). Karya yang dibuat mencakup 

empat video produk, poster, flyer, serta point of purchase. Karya 

dipublikasikan melalui media sosial, kerjasama dengan Gandaria City Mall, 

serta penayangan video saat kegiatan sales call berhasil meningkatkan brand 

awarenessnya menjadi recognize. Dengan dibuatnya karya sebagai strategi 

komunikasi pemasaran, diharapkan perusahaan mampu terus memperkuat 

brand awareness yang dimilikinya.  

 

Kata kunci:  Sheraton Grand Jakarta Gandaria City Hotel, Brand 

Awareness, Product Profile, Video Promosi, Marketing Collateral 
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SHERATON GRAND JAKARTA GANDARIA CITY HOTEL 

PRODUCT PROFILE PRODUCTION TO INCREASE 

BRAND AWARENESS 
 

Whitney Karnisa 

ABSTRACT 

 

The hospitality industry in Indonesia has been growing year by year due to 

the increasing demand for accommodation services to meet the needs of 

Meetings, Incentives, Conferences, Exhibitions (MICE), and tourism. This 

competitive industry drives each property to engage in broader marketing 

efforts using various marketing communication strategies, including 

Sheraton Grand Jakarta Gandaria City Hotel, which operates under PT 

Pakuwon Jati Tbk. Based on a survey conducted, Sheraton Grand Jakarta 

currently holds the recall position. The marketing strategy implemented to 

enhance awareness involves the creation of a product profile that includes an 

explanation of the product by showcasing the facilities and service dedication 

provided. The product profile is designed to strengthen the brand image amid 

the increasingly competitive hospitality industry. The concept underpinning 

this work includes promotional videos (Miller, 2020), marketing collateral 

(Duncan, 2022), and brand awareness (Febriyantoro, 2020). The 

deliverables consist of four product videos, posters, flyers, and point-of-

purchase materials. These works are published through social media, 

collaborations with Gandaria City Mall, and video screenings during sales 

call activities, which successfully improved the brand awareness to the 

recognition stage. By creating these works as part of its marketing 

communication strategy, the company is expected to continuously strengthen 

its brand awareness. 

Keywords: Sheraton Grand Jakarta Gandaria City Hotel, Brand Awareness, 

Product Profile, Video Promotion, Marketing Collateral 
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