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AKTIVITAS DIGITAL MARKETING DI PT MORADI

(RETAIL ORANG TUA GROUP)

Tanzania Febriana

ABSTRAK

Praktik kerja magang merupakan salah satu wadah bagi mahasiswa untuk
mengimplementasikan secara nyata materi dan teori yang sudah dipelari
selama proses perkuliahan. Sebagai salah satu mahasiswa Program Studi IImu
Komunikasi, pemagang melakukan praktik kerja magang di salah satu
perusahaan FMCG terkemuka di Indonesia, yakni Orang Tua Group, lebih
tepatnya pada PT Moradi. Selama proses kerja magang, pemagang memiliki
tugas utama untuk menciptakan ide-ide konten yang kreatif, menjalin
kerjasama dengan Key Opinion Leader, serta membuat monthly evaluation
report untuk media sosial milik MOR. Melalui praktik kerja magang,
pemagang memahami bahwa digital marketing merupakan salah satu unsur
yang krusial dalam pengembangan sebuah brand. Selain itu, melalui praktik
kerja magang ini pemagang dapat mengimplementasikan teori - teori yang
sudah dipelajari selama proses perkuliahan, terutama teori yang berhubungan
dengan Social Media and Mobile Marketing Strategy, yang tentunya
berpengaruh juga terhadap peningkatan soft skill dan hard skill seperti content
creation, copywriting, dan kemampuan editing video yang dimiliki oleh
pemagang.

Kata kunci: Digital marketing, FMCG, Key Opinion Leader, Konten Media
Sosial, Orang Tua Group
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ACTIVITIES OF DIGITAL MARKETING AT PT MOTRADI

(RETAIL ORANG TUA GROUP)

Tanzania Febriana

ABSTRACT (English)

Internship serves as a platform for students to implement the theories dan

concepts that they have learned during their academic studies. As a student

of the Communication Studies Program, the intern undertook an internship
at one of Indonesia's leading FMCG companies, Orang Tua Group,
specifically at PT Moradi. During the internship, the intern's main
responsibilities are consisted of generating creative content ideas,
collaborating with Key Opinion Leaders, and creating monthly evaluation
reports for MOR's social media. Through this internship experience, the
intern gained an understanding that digital marketing is a crucial element in

brand development. Furthermore, this internship allowed the intern to apply

theories and concepts that has been learned before, spesifically those related
to Social Media and Mobile Marketing Strategy. This experience also

contributed to the enhancement of both the intern's soft skills and hard skills

such as the skills to do content creation, copywriting, and video editing.

Keywords: Digital marketing, FMCG, Key Opinion Leader, Orang Tua
Group, Social Media Contents
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