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AKTIVITAS EVENT MANAGEMENT PT VIVERE MULTI 
KREASI (COLLECTION BY VIVERE) 

 
 Fairuz Ramadhiena Ahmad 

 
ABSTRAK 

 

Industri furnitur di Indonesia semakin berkembang pesat, yang mendorong 
kebutuhan akan proses komunikasi yang lebih baik agar perusahaan dapat bersaing 
secara efektif. Ketertarikan terhadap proses komunikasi yang dilakukan dalam 
industri furnitur mendorong pelaksanaan kerja magang di Collection by VIVERE, 
salah satu perusahaan furnitur besar di Indonesia yang berfokus pada furnitur dan 
dekorasi rumah kelas high-end. Selama masa magang, ditemukan bahwa upaya 
komunikasi dalam industri furnitur melibatkan penyelenggaraan berbagai acara, 
promosi penjualan (sales promotion), dan komunikasi eksternal sebagai bagian dari 
strategi marketing communication untuk mendekatkan perusahaan dengan 
pelanggan maupun pihak eksternal lainnya. Melalui pelaksanaan magang, dipahami 
pentingnya koordinasi dan perencanaan yang matang dalam mendukung 
keberhasilan strategi komunikasi pemasaran. Teori yang telah dipelajari selama 
perkuliahan, khususnya pada mata kuliah Special Event, diterapkan untuk 
mempelajari tahapan perencanaan dan pelaksanaan acara yang efektif. Namun, 
terdapat kendala berupa kurangnya keterlibatan dalam beberapa tahap 
penyelenggaraan acara, yang mengakibatkan kurangnya pemahaman mengenai 
beberapa proses yang dapat menjadi pembelajaran untuk acara berikutnya. 
Pengalaman magang ini memberikan wawasan praktis mengenai strategi 
komunikasi pemasaran dalam industri furnitur, terutama melalui event 
marketing, sales promotion, dan komunikasi eksternal. Selain itu, keterampilan 
praktis berhasil dikembangkan, dan pemahaman teori yang telah dipelajari selama 
perkuliahan diperkuat, meskipun masih terdapat ruang untuk meningkatkan 
keterlibatan dalam proses penyelenggaraan acara. 

 
 

Kata kunci: Furnitur, Event Management, Sales Promotion,  
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EVENT MANAGEMENT ACTIVITY OF PT VIVERE MULTI 
KREASI (COLLECTION BY VIVERE) 

 
 Fairuz Ramadhiena Ahmad 

 
ABSTRACT 

 

The furniture industry in Indonesia has been growing rapidly, driving the need for 
improved communication processes to enable companies to compete effectively. An 
interest in understanding the communication processes within the furniture 
industry led to the completion of an internship at Collection by VIVERE, one of the 
leading furniture companies in Indonesia that focuses on high-end furniture and 
home decoration. During the internship, it was observed that communication efforts 
in the furniture industry involved organizing various events, conducting sales 
promotions, and engaging in external communication as part of the marketing 
communication strategy to strengthen relationships with customers and external 
stakeholders. Through the internship experience, the importance of coordination 
and thorough planning in supporting the success of marketing communication 
strategies was recognized. Theories learned during university courses, particularly 
in the Special Event course, were applied to study the stages of planning and 
executing effective events. However, there were challenges, such as limited 
involvement in certain stages of event execution, which resulted in a lack of 
understanding of processes that could have been valuable learning opportunities 
for future events. This internship provided practical insights into marketing 
communication strategies in the furniture industry, particularly through event 
marketing, sales promotions, and external communication. Additionally, practical 
skills were developed, and theoretical knowledge gained during university courses 
was reinforced, although there remains room for improvement in participation 
during the event execution process. 

 
 

Keywords: Furniture, Event Management, Sales Promotion  
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