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PERAN PRAKTISI PR GOVERNMENT RELATIONS ANALYST DI PT ASTRA 

INTERNATIONAL TBK 

(Abian Syandana Nugroho) 

ABSTRAK 

 

Laporan ini merupakan hasil praktik kerja magang di PT. Astra International 

sebagai Corporate Communication dan Government Relations, sebuah perusahaan 

yang bergerak sebagai perusahaan multi industri. Pemilihan PT. Astra International 

Tbk sebagai perusahaan praktik kerja magang adalah karena PT. Astra International 

adalah perusahaan yang sangat kredible, reputasi yang kuat dalam perusahaan multi 

industri, perusahaan berstatus green flags industries dengan kerja fleksible dan 

lingkungan yang positif. Dalam penulisan laporan, penulis menggunakan konsep 

Praktisi PR Government Relations Analyst karena diperlukan sebagai intern 

Government Relations. Selama magang, penulis menghadapi beberapa kendala 

yang ditemukan pada budaya kerja Corporate Communications, komunikasi dari 

government relations melalui komunikasi internal bersifat rahasia hanya untuk 

perusahaan dan pemerintah sesuai dengan prosedur yang ditetapkan bersama, 

pemantauan regulasi yang relevan, serta pemantauan kebijakan pemerintah terbaru 

berdasarkan 7 lini bisnis Astra Melalui pengalaman ini, penulis tidak hanya 

memperoleh pengetahuan dasar dari Corporate Communications dan Government 

Relations, tetapi juga menghormati setiap individu, serta kolaborasi dengan intern 

divisi lain dalam membangun personal branding yang kuat. Setelah melaksanan 

kerja praktik magang selama 4 bulan, penulis dapat simpulkan bahwa Astra 

menjalin hubungan dengan pemerintah dan membuka pengabdian Astra untuk 

komunitas Satu Indonesia Astra sesuai dengan visi dan misi Astra yaitu berfokus 

pada karyawan, pelanggan, masyarakat dan pemangku kepentingan. Laporan ini 

diharapkan mahasiswa dapat mengimplementasikan pemahaman teoritis dari 

perkuliahan ke dalam dunia pekerjaan yang diminati dan menjadikan sebagai 

referensi di bidang Public Relations dan Government Relations yang relevan untuk 

mendukung perkembangan karir yang serupa. 

Kata kunci: Government Relations, Komunitas, PT. Astra International Tbk. 
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THE ROLE OF A PR PRACTITIONER AS A GOVERNMENT 

RELATIONS ANALYST AT PT ASTRA INTERNATIONAL TBK 

(Abian Syandana Nugroho) 

 

 

ABSTRACT (English) 

 

 

This report is the result of an internship at PT Astra International in the Corporate 

Communication and Government Relations division, a company operating as a 

multi-industry enterprise. PT Astra International Tbk was selected as the internship 

company due to its strong credibility, solid reputation in the multi-industry sector, 

status as a green flag industry, flexible working conditions, and a positive work 

environment. In preparing this report, the author employed the concept of a 

Government Relations Analyst as a Public Relations Practitioner, which was 

necessary for the role of an intern in Government Relations. During the internship, 

the author encountered several challenges related to the work culture in Corporate 

Communications, particularly the confidential nature of internal communications 

within Government Relations, which were strictly limited to the company and the 

government as per agreed-upon procedures. The role also involved monitoring 

relevant regulations and keeping track of the latest government policies aligned 

with Astra's seven business lines. Through this experience, the author not only 

gained foundational knowledge in Corporate Communications and Government 

Relations but also learned to respect individuals and collaborate with interns from 

other divisions to build a strong personal brand. After completing the four-month 

internship, the author concluded that Astra fosters strong relationships with the 

government and extends its dedication to the community through its "One Indonesia 

Astra" initiative, in line with Astra's vision and mission, which focus on employees, 

customers, the community, and stakeholders.This report is expected to help students 

apply theoretical knowledge from their academic studies to their desired career 

fields and serve as a reference in the areas of Public Relations and Government 

Relations, supporting the development of similar career paths. 

 

 

 

Keywords: Government Relations, Komunitas, PT. Astra International Tbk. 
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