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 Tanya Kirsten Handoko 

ABSTRAK 

 

Disrupsi teknologi dan perubahan konsumsi media mendorong perusahaan 

media untuk mencari cara tetap relevan dengan audiensnya. Tidak terkecuali 

KBR Media, perusahaan media multiplatform, yang juga berupaya 

melibatkan komunitas sebagai strategi diferensiasi media. Proses kerja 

magang di departemen Marketing Communication & Business Development, 

meliputi tugas mengelola komunitas Teman KBR dan mendukung acara 

Indonesia Baik Awards 2024 melalui perancangan platform digital, 

kolaborasi komunitas, dan produksi kebutuhan desain serta video. Kegiatan 

magang ini memberikan pengalaman praktis dalam membangun koneksi 

yang profesional utamanya terkait dengan community engagement dan 

pengelolaan acara. Kendala seperti komunikasi yang kurang efektif dan 

keterbatasan waktu diatasi dengan koordinasi proaktif dan rapat daring. 

Pelibatan komunitas efektif dalam memperkuat hubungan audiens dengan 

KBR Media, sementara pengalaman magang ini membantu mengembangkan 

keterampilan teknis dan interpersonal untuk mendukung karir di industri 

media. 

 

Kata kunci: KBR Media, Komunitas, Pengelolaan Acara, Perusahaan Media 
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COMMUNITY ENGAGEMENT ACTIVITY 

OF TEMAN KBR IN KBR MEDIA 

Tanya Kirsten Handoko 

ABSTRACT 

 

Technology disruptions and shifts in media consumption are pushing media 

companies to seek innovative solutions in order to stay relevant to the 

audience. KBR Media, a multiplatform media company, is no exception— 

adopting community engagement as a key differentiation strategy. The 

internship program in the Marketing Communication & Business 

Development department involved managing the Teman KBR community and 

supporting the Indonesia Baik Awards 2024 event through digital platform 

design, community collaboration, and design and video materials 

productions. This opportunity offered practical experience in fostering 

professional connections, especially in terms of community engagement and 

event management. Challenges such as ineffective communication and time 

constraints were addressed through proactive coordination and online 

meetings. Community engagement proved effective in strengthening the 

audience’s connection with KBR Media, while the internship experience 

enhanced technical and interpersonal skills vital for a career in the media 

industry. 

 

Keywords: Community, Event Management, KBR Media, Media Company 
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