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RANCANGAN DAN PEMBUATAN VIDEO COMPANY
PROFILE MEDIABRANDS CONTENT STUDIO SEBAGAI
MEDIA PROMOSI

Disty Dhama Yanti Saputri

ABSTRAK

Di tengah perkembangan industri pemasaran digital, IPG Mediabrands
menciptakan unit agensi Mediabrands Content Studio yang berfokus dalam
memberi layanan pemasaran digital. Namun, setelah melakukan observasi, studi
pustaka, dan wawancara, ditemukan permasalahan tidak adanya media promosi
pendukung seperti company profile MBCS yang dapat dilihat oleh calon klien
secara spesifik dalam waktu singkat. Sehingga dilaksanakannya perancangan dan
pembuatan video company profile sebagai media promosi yang memuat informasi
tentang perusahaan, nilai-nilai yang dibawa, layanan yang diberikan, portofolio,
dan kelebihan perusahan dibandingkan dengan kompetitor. Perancangan dan
pembuatan video company profile ini menggunakan konsep dan teori scriptwriting,
brand guideline, corporate communication, company profile, dan video production
melalui tiga bagian yaitu, pra-produksi, produksi, dan pasca- produksi. Sebagai
agensi digital yang memberikan layanan pemasaran, video company profile
dirancang dengan menggabungkan konsep video sinematik dan video kinetik yang
menggambarkan dinamika media digital. Hasil evaluasi menunjukan bahwa video
company profile ini dapat digunakan sebagai media promosi penunjang dan
dianggap mampu membuka peluang kerja sama dengan calon Klien.

Kata kunci: Mediabrands Content Studio, Media Promosi, Video Profil
Perusahaan
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DEVELOPMENT AND PRODUCTION OF A COMPANY
PROFILE VIDEO FOR MEDIABRANDS CONTENT STUDIO
AS A PROMOTIONAL MEDIA

Disty Dhama Yanri Saputri

ABSTRACT

Amid the development of the digital marketing industry, IPG Mediabrands
established Mediabrands Content Studio (MBCS), an agency unit specializing in
providing digital marketing services. However, after conducting observations,
literature reviews, and interviews, a key issue was identified: the lack of
promotional media, such as a company profile, that potential clients could quickly
and specifically review. To address this, the design and creation of a company
profile video were undertaken as a promotional tool. This video conveys
information about the company, its core values, the services offered, its portfolio,
and the competitive advantages that set it apart from competitors. The design and
production of the company profile video are guided by concepts and theories
related to scriptwriting, brand guidelines, corporate communication, company
profiles, and video production, carried out in three stages: pre-production,
production, and post-production. As a digital agency offering marketing services,
the company profile video is crafted by combining cinematic and kinetic video
concepts, reflecting the dynamic nature of digital media. The evaluation results
show that this company profile video can be used as supporting promotional media
and is considered capable of opening up opportunities for collaboration with
potential clients.

Keywords: Company Profile Video, Mediabrands Content Studio, Promotional
Media
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