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PERAN MARKETING COMMUNICATION INTERN DI YAYASAN PLAN

INTERNATIONAL INDONESIA

Muhammad Afiq Walid

ABSTRAK

Peran organisasi non-pemerintah (Non-Government Organization, NGO) di
Indonesia sangat penting dalam membantu menyelesaikan permasalahan
terkait hak asasi manusia, termasuk isu-isu yang dihadapi oleh anak-anak dan
perempuan. Yayasan Plan International dipilih sebagai tempat praktik kerja
magang karena merupakan lembaga yang tepat untuk belajar dan berpraktik
langsung di dunia NGO. Penulis menjabat sebagai intern di divisi marketing
communication, dengan tanggung jawab dalam manajemen event internal dan
eksternal perusahaan. Tugas penulis mencakup perencanaan yang meliputi
penentuan tujuan, konsep, dan target audiens. Selama praktik kerja magang,
penulis menghadapi kendala dalam menemukan kesenjangan antara teori
yang dipelajari di perkuliahan dan praktik di lapangan. Meskipun demikian,
penulis tetap memperoleh ilmu dan pengalaman berharga dalam
menyelenggarakan event yang efektif.

Kata kunci: Organisasi Non-Pemerintah, Marketing Communication,
Manajemen Event
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THE ROLE OF MARKETING COMMUNICATION INTERN
AT THE YAYASAN PLAN INTERNATIONAL INDONESIA
Muhammad Afiq Walid

ABSTRACT (English)

The role of non-governmental organizations (NGOs) in Indonesia is crucial
in addressing issues related to human rights, particularly those affecting
children and women. Plan International was chosen as the internship site
because it serves as an ideal institution for learning and gaining hands-on
experience in the NGO sector. The author held the position of intern in the
marketing communication division, with responsibilities in managing both
internal and external events for the organization. The author's tasks included
planning, which involved setting objectives, developing concepts, and
identifying target audiences. During the internship, the author encountered
challenges in bridging the gap between the theories learned in the classroom
and the practical applications in the field. Nevertheless, the author gained
valuable knowledge and experience in organizing effective events.

Keywords: Non-Governmental Organization, Marketing Communication,
Event Management
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