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ABSTRAK 

 

 

Laporan ini membahas pengalaman magang sebagai Social Media & Digital 

Strategist di Hill & Knowlton Indonesia, salah satu agensi komunikasi global 

terkemuka. Selama periode magang, penulis bertanggung jawab dalam 

menganalisis performa digital klien melalui proses social media listening, 

issue monitoring, dan penyusunan laporan performa digital. Aktivitas ini 

mencakup pengumpulan data dari berbagai platform media sosial, analisis 

sentimen, dan identifikasi tren untuk memberikan wawasan strategis kepada 

klien. Kendala yang dihadapi meliputi volume data yang besar dan kebutuhan 

untuk menganalisis informasi secara cepat dan akurat. Solusi yang diterapkan 

termasuk optimalisasi penggunaan tools seperti Emplifi dan Brand24 untuk 

mendukung efisiensi kerja. Melalui pengalaman ini, penulis memperoleh 

pemahaman mendalam mengenai penerapan strategi digital dalam 

komunikasi merek serta pentingnya respons proaktif terhadap isu yang 

berkembang di media sosial. Magang ini memberikan wawasan praktis dan 

keterampilan yang relevan untuk mengelola kampanye digital secara efektif 

di lingkungan profesional yang dinamis. 

 

Kata kunci: Social Media Strategist, Digital Strategi, Social Media 

Listening, Issue Monitoring, Hill & Knowlton. 
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ABSTRACT 

 

 

This report discusses the internship experience as a Social Media & Digital 

Strategist at Hill & Knowlton Indonesia, one of the leading global 

communications agencies. During the internship period, the author was 

responsible for analyzing clients' digital performance through social media 

listening, issue monitoring, and preparing digital performance reports. These 

activities involved collecting data from various social media platforms, 

sentiment analysis, and identifying trends to provide strategic insights to 

clients. The challenges encountered included handling large volumes of data 

and the need to analyze information quickly and accurately. Solutions applied 

involved optimizing the use of tools such as Emplifi and Brand24 to enhance 

work efficiency. Through this experience, the author gained in-depth 

knowledge of implementing digital strategies in brand communications and 

the importance of proactively responding to emerging issues on social media. 

This internship provided practical insights and relevant skills for effectively 

managing digital campaigns in a dynamic professional environment. 

 

 

 

Keywords: Social Media Strategist, Digital Strategy, Social Media Listening, 

Issue Monitoring, Hill & Knowlton. 
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