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AKTIVITAS COPYWRITER DALAM  

DIVISI CUSTOMER RELATIONSHIP MANAGEMENT  

DI PT GRAMEDIA ASRI MEDIA 

 

 Khalisha Athaya Maharani 

 

ABSTRAK 

 

Latar belakang pemilihan tempat magang adalah pesatnya perkembangan industri 

penerbit serta pentingnya penerapan strategi komunikasi pelanggan pada suatu 

perusahaan. Tujuan dari kerja magang ini adalah mengimplementasikan konsep 

copywriting dalam mendukung strategi Customer Relationship Management 

(CRM). Perusahaan yang menjadi tempat kerja magang adalah PT Gramedia Asri 

Media, unit bisnis di bawah Kompas Gramedia yang berfokus pada retail buku dan 

edukasi. Posisi yang dipilih dalam aktivitas magang adalah copywriter di Divisi 

Customer Relationship Management. Pekerjaan sebagai copywriter yaitu 

membuat materi promosi melalui WhatsApp blast, sketsa email, dan konten media 

sosial untuk meningkatkan loyalitas pelanggan. Konsep yang digunakan dalam 

laporan ini adalah konsep copywriting menurut Maslen, Diamond, dan Albrighton. 

Serta konsep konten menurut Kotler dan event management menurut Dawson & 

Bassett. Kendala utama dalam proses magang adalah perbedaan antara gaya 

penulisan di berbagai media. Setelah dilakukan aktivitas magang selama tujuh 

puluh delapan hari, didapatkan kesimpulan bahwa copywriting media digital 

memerlukan penyesuaian gaya bahasa yang lebih singkat, menarik, dan interaktif 

agar dapat menjangkau audiens dengan lebih efektif. 

 

Kata Kunci: Copywriting, Customer Relationship Management, loyalitas 

pelanggan. 
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THE ACTIVITIES OF COPYWRITERS IN THE  

CUSTOMER RELATIONSHIP MANAGEMENT AT  

PT GRAMEDIA ASRI MEDIA 

 

Khalisha Athaya Maharani 

 

ABSTRACT 

 

The background for selecting the internship location is the rapid growth of the 

publishing industry and the importance of implementing customer communication 

strategies within a company. The goal of this internship is to implement copywriting 

concepts in supporting Customer Relationship Management (CRM) strategies. The 

company chosen for the internship is PT Gramedia Asri Media, a business unit 

under Kompas Gramedia, which focuses on book retail and education. The selected 

position for the internship activity is a copywriter in the Customer Relationship 

Management Division. The role of a copywriter involves creating promotional 

materials through WhatsApp blasts, email drafts, and social media content to 

enhance customer loyalty. The concepts used in this report are the copywriting 

concept according to Maslen, Diamond, and Albrighton, the content concept 

according to Kotler, and event management according to Dawson & Bassett. The 

main obstacle encountered during the internship was the difference in writing styles 

across various media. After completing the internship for seventy-eight days, it was 

concluded that digital media copywriting requires adjustments in language style to 

be shorter, more engaging, and interactive in order to reach the audience more 

effectively.  

Keywords: Copywriting, Customer Relationship Management, customer loyalty. 
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