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PERANCANGAN COMPANY PROFILE BERBASIS DIGITAL 

UNTUK PT BANGUN MEDIA INDONESIA (BRAND MEDIA 

INDONESIA) 

Hana Salsabila Azzahra 

ABSTRAK 

 
PT Bangun Media Indonesia, atau Brand Media Indonesia (BMI), menghadapi 

tantangan dalam memperkuat posisinya sebagai penyedia layanan manajemen 

media terintegrasi. Persepsi publik yang sering kali hanya mengenal BMI sebagai 

perusahaan pengelola media sosial menjadi hambatan dalam menunjukkan ruang 

lingkup layanan yang sebenarnya lebih luas. Sebagai solusi untuk menjawab 

masalah tersebut, pembuat karya merancang profil perusahaan berbasis digital yang 

mampu merepresentasikan identitas BMI secara efektif kepada audiens. Profil 

perusahaan ini akan disajikan dalam format buku digital interaktif yang dilengkapi 

fitur tautan langsung, sehingga audiens dapat dengan mudah menjelajahi portofolio 

karya BMI sekaligus memahami nilai tambah yang ditawarkan perusahaan. Proses 

perancangan profil perusahaan ini mengacu pada metode perencanaan komunikasi 

strategis dari Smith, yang mencakup empat fase, yakni penelitian awal, strategi, 

taktik, dan evaluasi. Konsep-konsep yang diterapkan meliputi komunikasi 

perusahaan, profil perusahaan, penulisan kehumasan, pedoman merek, serta desain 

tata letak. Untuk mengevaluasi efektivitasnya, survei eksperimental dilakukan 

dengan menyebarkan kuesioner kepada karyawan internal dan audiens eksternal 

setelah mereka membaca profil perusahaan berbasis digital ini. Hasil evaluasi 

menunjukkan bahwa profil perusahaan berhasil meningkatkan kesadaran audiens 

terhadap identitas BMI sebagai perusahaan yang menyediakan layanan manajemen 

media secara terintegrasi. 

 

Kata Kunci: Profil Perusahaan, Komunikasi Perusahaan, Identitas Perusahaan 



viii 

Perancangan Company Profile, Hana Salsabila Azzahra, Universitas Multimedia Nusantara 
 

 

DESIGNING A DIGITAL COMPANY PROFILE FOR PT 

BANGUN MEDIA INDONESIA (BRAND MEDIA INDONESIA) 

Hana Salsabila Azzahra 

ABSTRACT 

PT Bangun Media Indonesia, or Brand Media Indonesia (BMI), faces the challenge of 

strengthening its position as an integrated media management service provider. The public 

perception that often regards BMI merely as a social media management company hinders 

its ability to showcase the broader scope of services it actually offers. To address this issue, 

the creator of this work has designed a digital company profile that effectively represents 

BMI's identity to its audience. This company profile will be presented in an interactive 

digital flip book format, complete with hyperlinks, which allows the audience to easily 

explore BMI’s portfolio and understand the added value the company offers. The process 

of designing this company profile follows Smith’s strategic communication 

planning method, which includes four phases, formative research, strategy, tactics, 

and evaluation. The concepts applied include corporate communication, company 

profile, public relations writing, brand guidelines, and layout design. To evaluate 

its effectiveness, an experimental survey was conducted by distributing 

questionnaires to internal employees and external audiences after they had viewed 

the digital company profile. The evaluation results indicate that the company 

profile successfully increased audience awareness of BMI’s identity as a provider 

of integrated media management services. 

 

 

Keywords: Company Profile, Corporate Communication, Corporate Identity. 



ix 

Perancangan Company Profile, Hana Salsabila Azzahra, Universitas Multimedia Nusantara 
 

 

DAFTAR ISI 

HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................... ii 

HALAMAN PENGESAHAN .............................................................................. iii 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK 

KEPENTINGAN AKADEMIS ........................................................................... iv 

KATA PENGANTAR ........................................................................................... v 

ABSTRAK ............................................................................................................ vii 

ABSTRACT.......................................................................................................... viii 

DAFTAR ISI ......................................................................................................... ix 

DAFTAR TABEL ................................................................................................. xi 

DAFTAR GAMBAR ........................................................................................... xii 

DAFTAR LAMPIRAN ...................................................................................... xiv 

BAB I PENDAHULUAN ...................................................................................... 1 

1.1 Latar Belakang ............................................................................................... 1 

1.2 Tujuan Karya ................................................................................................. 9 

1.2.1 Kegunaan Akademis ............................................................................... 9 

1.2.2 Kegunaan Praktis .................................................................................... 9 

BAB II TINJAUAN PUSTAKA ......................................................................... 10 

2.1 Penelitian Terdahulu .................................................................................... 10 

2.2 Konsep yang Digunakan .............................................................................. 12 

2.2.1 Corporate Communication .................................................................... 12 

2.2.2 Company Profile ................................................................................... 13 

2.2.3 Public Relation Writing ........................................................................ 17 

2.2.4 Brand Guideline .................................................................................... 18 

2.2.5 Desain Layout ....................................................................................... 22 

BAB III METODOLOGI PERANCANGAN KARYA .................................... 30 

3.1 Tahapan Pembuatan ..................................................................................... 30 



x 

Perancangan Company Profile, Hana Salsabila Azzahra, Universitas Multimedia Nusantara 
 

3.1.1 Metode Pengumpulan Data .................................................................... 30 

3.2 Metode Perancangan Karya .......................................................................... 33 

3.2.1 Fase Pertama: Formative Research ........................................................ 33 

3.2.2 Fase Kedua: Strategi .............................................................................. 36 

3.2.3 Fase Ketiga: Taktik ................................................................................ 39 

3.2.4 Fase Keempat: Penelitian Evaluatif ....................................................... 41 

3.3 Rencana Anggaran ........................................................................................ 45 

3.4 Target Luaran/Publikasi/HKI ........................................................................ 46 

BAB IV STRATEGI DAN ANALISIS PERANCANGAN ............................... 48 

4.1 Strategi Perancangan ..................................................................................... 48 

4.1.1 Fase Pertama: Formative Research ........................................................ 51 

4.1.2 Fase Kedua: Strategi .............................................................................. 55 

4.2 Implementasi Karya ...................................................................................... 58 

4.2.1 Fase Ketiga: Taktik ................................................................................ 58 

4.3 Evaluasi......................................................................................................... 80 

4.3.1 Fase Keempat: Penelitian Evaluatif ....................................................... 80 

4.4 Pembahasan .................................................................................................. 97 

BAB V KESIMPULAN SARAN ......................................................................... 98 

5.1 Kesimpulan ................................................................................................... 98 

5.2 Saran ............................................................................................................. 99 

5.2.1 Saran Akademis ..................................................................................... 99 

5.2.2 Saran Praktis .......................................................................................... 99 

DAFTAR PUSTAKA ......................................................................................... 101 

LAMPIRAN ........................................................................................................ 104 



xi 

Perancangan Company Profile, Hana Salsabila Azzahra, Universitas Multimedia Nusantara 
 

 

 

 

DAFTAR TABEL 

 
Tabel 2. 1. Tabel Karya Terdahulu ........................................................................ 29 

Tabel 3. 1. Tabel Timeline Perancangan Company Profile .................................. 41 

Tabel 3. 2. Tabel Anggota Tim Perancang Company Profile .............................. 41 

Tabel 4. 1. Outline Company Profile ................................................................... 65 



xii 

Perancangan Company Profile, Hana Salsabila Azzahra, Universitas Multimedia Nusantara 
 

 

DAFTAR GAMBAR 

Gambar 1. 1. Website Brand Media Indonesia ......................................................... 5 

Gambar 1. 2. Stakeholders (Brand Media Indonesia, 2018) .................................... 5 

Gambar 1. 3. Instagram Brand Media Indonesia ...................................................... 6 

Gambar 4. 1. Meeting Company Profile ............................................................... 48 

Gambar 4. 2. Bimbingan Dosen Ahli .................................................................... 50 

Gambar 4. 3. Font Perusahaan ............................................................................... 60 

Gambar 4. 4. Font Perusahaan ............................................................................... 60 

Gambar 4. 5. Palet Warna Merah BMI .................................................................. 61 

Gambar 4. 6. Palet Warna Abu BMI ..................................................................... 61 

Gambar 4. 7. Referensi Desain Company Profile ................................................. 62 

Gambar 4. 8. Moodboard Company Profile .......................................................... 65 

Gambar 4. 9. Copywriting Company Profile ........................................................ 66 

Gambar 4. 10. Desain Cover ................................................................................. 68 

Gambar 4. 11. Desain Tabel of Content ................................................................ 69 

Gambar 4. 12. Desain Opening Cover Chapter ..................................................... 71 

Gambar 4. 13. Desain Who We Are ...................................................................... 72 

Gambar 4. 14. Desain Our Services ...................................................................... 73 

Gambar 4. 15. Desain Our Media ......................................................................... 74 

Gambar 4. 16. Desain Logo Our Client ................................................................. 75 

Gambar 4. 17. Desain Portofolio Our Client ......................................................... 76 

Gambar 4. 18. Desain Portofolio Our Client ......................................................... 76 

Gambar 4. 19. Biografi Pimpinan ......................................................................... 77 

Gambar 4. 20. Title Team ...................................................................................... 78 

Gambar 4. 21. Credits & Contact Us..................................................................... 79 

Gambar 4. 22. Jabatan Kerja Responden Internal ................................................. 81 

Gambar 4. 23. Hasil Survei Internal Nomor 1....................................................... 82 

Gambar 4. 24. Hasil Survei Internal Nomor 2....................................................... 82 

Gambar 4. 25. Hasil Survei Internal Nomor 3....................................................... 83 



xiii 

Perancangan Company Profile, Hana Salsabila Azzahra, Universitas Multimedia Nusantara 
 

Gambar 4. 26. Hasil Survei Internal Nomor 4....................................................... 84 

Gambar 4. 27. Hasil Survei Internal Nomor 5....................................................... 84 

Gambar 4. 28. Hasil Survei Internal Nomor 6....................................................... 85 

Gambar 4. 29. Hasil Survei Internal Nomor 7....................................................... 85 

Gambar 4. 30. Hasil Survei Internal Nomor 8....................................................... 86 

Gambar 4. 31. Hasil Survei Internal Nomor 9....................................................... 87 

Gambar 4. 32. Hasil Survei Internal Nomor 10..................................................... 88 

Gambar 4. 33. Perusahaan Tempat Responden Bekerja ........................................ 89 

Gambar 4. 34. Hasil Survei Eksternal Nomor 1 .................................................... 90 

Gambar 4. 35. Hasil Survei Eksternal Nomor 2 .................................................... 90 

Gambar 4. 36. Hasil Survei Eksternal Nomor 3 .................................................... 91 

Gambar 4. 37. Hasil Survei Eksternal Nomor 4 .................................................... 91 

Gambar 4. 38. Hasil Survei Eksternal Nomor 5 .................................................... 92 

Gambar 4. 39. Hasil Survei Eksternal Nomor 6 .................................................... 93 

Gambar 4. 40. Hasil Survei Eksternal Nomor 7 .................................................... 94 

Gambar 4. 41. Hasil Survei Eksternal Nomor 8 .................................................... 94 

Gambar 4. 42. Hasil Survei Eksternal Nomor 9 .................................................... 95 

Gambar 4. 43. Hasil Survei Eksternal Nomor 10 .................................................. 96 



xiv 

Perancangan Company Profile, Hana Salsabila Azzahra, Universitas Multimedia Nusantara 
 

DAFTAR LAMPIRAN 

Lampiran 1 Hasil Company Profile Brand Media Indonesia .......................................... 104 

Lampiran 2 Surat Izin Penelitian ..................................................................................... 105 

Lampiran 3 MBKM-04 ................................................................................................... 106 

Lampiran 4 Form Bimbingan Tugas Akhir ..................................................................... 107 

Lampiran 5 Formulir Konsultasi Bimbingan Dosen Ahli ................................................ 108 

Lampiran 6 Hasil Evaluasi Company Profile (Survei Internal) ....................................... 109 

Lampiran 7 Hasil Evaluasi Company Profile (Survei Eksternal) .................................... 110 

Lampiran 8 Bukti Meeting bersama Tim Internal BMI ................................................... 111 

Lampiran 9 Bukti Photoshoot Perusahaan ....................................................................... 112 

Lampiran 10 Hasil Turnitin ............................................................................................. 113 


