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PEMBUATAN DASHBOARD INTERAKTIF PENJUALAN 

KARTON BOX MENGGUNAKAN LOOKER STUDIO 

PADA PERUSAHAAN KIMU BOX 

 Muhammad Fikri Riyadi 

 

ABSTRAK 
 

Pertumbuhan penggunaan karton box di Indonesia menunjukkan tren positif yang 
signifikan didorong oleh meningkatnya permintaan terhadap kemasan yang 
fungsional dan ramah lingkungan. Kimu Box menghadapi tantangan dalam 
pengelolaan data penjualan yang tersebar di berbagai file Excel dan pendataan 
manual sehingga menghambat efisiensi dan pengambilan keputusan strategis. 
Laporan magang ini bertujuan untuk mengatasi permasalahan tersebut melalui 
perancangan dan implementasi dashboard penjualan berbasis Business Intelligence 
(BI) dan data analytics. Metode yang digunakan adalah CRISP-DM yang 
mencakup enam tahap,yaitu Business Understanding, Data Understanding, Data 
Preparation, Modeling, Evaluation, dan Deployment. Dashboard dirancang 
menggunakan Looker Studio untuk menyajikan visualisasi interaktif. Hasil 
dashboard diuji pada tahap Evaluation sebelum diimplementasikan secara real-time 
pada tahap Deployment. Perancangan dashboard interaktif yang dihasilkan selama 
magang dari 6 Agustus hingga 17 Desember 2024 mampu memvisualisasikan data 
secara real-time. Evaluasi User Acceptance Testing (UAT) menunjukkan bahwa 
87,5% responden menilai navigasi antar halaman berjalan sangat lancar dan fitur 
filter data sangat membantu. Aspek kesesuaian data dinilai sangat sesuai oleh 75% 
responden, sementara desain visual seperti grafik dan tabel mendapat penilaian 
sangat baik dari 87,5% responden. Dashboard ini memudahkan Kimu Box 
memantau metrik penjualan utama, mengidentifikasi tren dan mempercepat 
pengambilan keputusan strategis. Solusi ini terbukti meningkatkan efisiensi 
operasional, mendukung kebutuhan bisnis serta memperkuat daya saing Kimu Box. 
 
Kata kunci: Analisis Data, Business Intelligence, Dashboard Penjualan, Karton 
Box, Optimisasi Penjualan 
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MAKING AN INTERACTIVE DASHBOARD OF CARTON BOX 

SALES USING LOOKER STUDIO 

AT KIMU BOX COMPANY 

Muhammad Fikri Riyadi 

 

ABSTRACT 
 

The growth of carton box usage in Indonesia shows a significant positive 
trend driven by the increasing demand for functional and environmentally 
friendly packaging. Kimu Box faces challenges in managing sales data that 
is scattered in various Excel files and manual data collection, which hinders 
efficiency and strategic decision making. This internship report aims to 
overcome these problems through the design and implementation of a sales 
dashboard based on Business Intelligence (BI) and data analytics. The 
method used is CRISP-DM which includes six stages, namely Business 
Understanding, Data Understanding, Data Preparation, Modeling, 
Evaluation, and Deployment. Dashboards are designed using Looker Studio 
to present interactive visualizations. The dashboard results are tested at the 
Evaluation stage before being implemented in real-time at the Deployment 
stage. The interactive dashboard design produced during the internship from 
August 6 to December 17, 2024 is able to visualize data in real-time. The 
User Acceptance Testing (UAT) evaluation showed that 87.5% of 
respondents rated the navigation between pages as very smooth and the data 
filter feature as very helpful. Aspects of data suitability were rated as very 
suitable by 75% of respondents, while visual designs such as graphs and 
tables received excellent ratings from 87.5% of respondents. The dashboard 
enables Kimu Box to monitor key sales metrics, identify trends and accelerate 
strategic decision-making. This solution is proven to improve operational 
efficiency, support business needs and strengthen Kimu Box's 
competitiveness.   

 
Keywords: Business Intelligence, Carton Box, Dashboard Design, Data 
Analytics, Sales Optimization.  
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