DAFTAR PUSTAKA

Albi, A, J. S. (2018). Metodologi penelitian kualitatif. CV Jejak (Jejak Publisher).

Algustin, W., & Matoati, R. (2020). Pengaruh ekuitas merek terhadap minat beli
ulang produk emina pada generasi z. Jurnal Bisnis Dan Ekonomi, 27(1).

Amin, M., Nasution, A. P., Sambodo, I. M., Hasibuan, M. 1., & Ritonga, W. A.
(2021). Analisis Pengaruh Pemasaran Media Sosial terhadap Minat Beli
Produk Online Dengan Manajemen Hubungan Pelanggan dan Ekuitas
Merek sebagai Variabel Mediasi. Ecobisma (Jurnal Ekonomi, Bisnis dan

Manajemen), 8(1), 122-137.

Anshori, M. (2019). Metodologi Penelitian Kuantitatif : Edisi 1. Airlangga
University Press.

Astuti, L. D., & Wahyudi, D. (2024). Pengaruh Media Sosial Tiktok terhadap Minat
Beli Konsumen Produk Serum Y our Skin Bae pada Akun @avoskinbeauty.
Seminar Nasional Pariwisata dan Kewirausahaan 3(1), 378-386

Avkiran, N. K., & Ringle, C. M. (2018). Partial Least Squares Structural Equation
Modeling: Recent Advances in Banking and Finance. Springer International
Publishing.

Burgess, J., Marwick, A., & Poell, T. (2017). The SAGE Handbook of Social Media.
SAGE Publications.

Cahyaningrum, I. M. 1. P. 1. (2019). Cara Mudah Memahami Metodologi
Penelitian. Deepublish.

Carrigan, M. (2019). Social Media for Academics. SAGE Publications.

Craig, D., & Cunningham, S. (2019). Social Media Entertainment: The New
Intersection of Hollywood and Silicon Valley. NYU Press.

Di Virgilio, F. (2017). Social Media for Knowledge Management Applications in
Modern Organizations. 1GI Global.

Egan, J. (2019). Marketing Communications. SAGE Publications.

Ghozali, 1. (2021). Aplikasi Analisis Multivariate dengan Program IBM SPSS 26
(10th ed.). Semarang: Badan Penerbit Universitas Diponegoro

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate Data
Analysis (8th ed.). Cengage Learning.
https://doi.org/10.1002/9781119409137.ch4.

Herman, J., Butow, E., & Walker, C. (2021). Instagram For Business For Dummies.
Wiley.

43

Pengaruh Konten Media Sosial..., Yevita Lius, Universitas Multimedia Nusantara



Jhamb, A., & Aggarwal, S. (2021). E-commerce: A Step for Management. Pencil.
Jones, P. (2017). Communicating Strategy. Taylor & Francis.

Jones, R. (2017). Branding: A Very Short Introduction. Oxford University Press.

Jonni, R. R., & Hariyanti, P. (2021). Pengaruh Konten Instagram terhadap Minat
Beli Konsumen Space Coffee Roastery Yogyakarta. Jurnal Mahasiswa
Komunikasi Cantrik, 1(2), 119-134

Kitchen, P. J., & Tourky, M. E. (2022). Integrated Marketing Communications. A
Global Brand-Driven Approach. Springer International Publishing.

Kotler, P., Hollensen, S., & Opresnik, M. O. (2020). Social Media Marketing: A
Practitioner Guide. Independently Published.

Leaver, T., Highfield, T., & Abidin, C. (2020). Instagram: Visual Social Media
Cultures. Polity Press.

Lerbinger, O. (2018). Corporate Communication: An International and
Management Perspective. Wiley.

Lipschultz, J. H. (2020). Social Media Communication: Concepts, Practices, Data,
Law and Ethics. Taylor & Francis.

Lowrey, T. M. (2020). Psycholinguistic Phenomena in Marketing Communications.
Taylor & Francis.

Maiorescu-Murphy, R. D. (2019). Corporate Diversity Communication Strategy:
An Insight into American MNCs’ Online Communities and Social Media
Engagement. Springer International Publishing.

Parker, L., & Brennan, L. (2020). Social Marketing and Advertising in the Age of
Social Media. Edward Elgar Publishing.

Percy, L. (2018). Strategic Integrated Marketing Communications. Taylor &
Francis.

Perera, C. H., Nayak, R., & Van Thang Nguyen, L. (2022). Social Media Marketing
and Customer-Based Brand Equity for Higher Educational Institutions:
Case of Vietnam and Sri Lanka. Springer Nature Singapore.

Poturak, M., & Softic, S. (2019). Influence of social media content on consumer
purchase intention: Mediation effect of brand equity. Eurasian Journal of
Business and Economics, 12(23), 17-43.

Rahayu, W. 1., Saputra, M. H. K., Awangga, R. M., & Habibi, R. (2020). Penerapan
Metode Naive Bayes dan Skala Likert Pada Aplikasi Prediksi Kelulusan
Mahasiswa. Kreatif.

Razak, M., Hidayat, M., & Rahman, M. H. (2021). Pengaruh Video Advertising
Dan Sosial Media Konten Melalui Brand Awareness Terhadap Minat Beli
Pada Aplikasi Gofood Di Kota Makassar. Akmen Jurnal limiah, 18(1), 84-

44

Pengaruh Konten Media Sosial..., Yevita Lius, Universitas Multimedia Nusantara



97.

Sekaran, U., & Bougie, R. (2019). Research Methods for Business: a Skill-Building
Approach. In SPi Global (Ed.), Printer Trento Srl (7th ed.). Chichester: John
Wiley & Sons. https://doi.org/10.1007/978-94-007-0753-5 102084

Soniansih, S. (2021). Marketing Communication: Writing With Love For Student
and Business Practitioners. BookRix.

Stanton, R. (2017). Strategic Corporate Communication. Bloomsbury Publishing.

Sudarmanto, E., Kurniullah, A. Z., Revida, E., Ferinia, R., Butarbutar, M., Abdilah,
L. A., Sudarso, A., Purba, B., Purba, S., & Yuniwati, 1. (2021). Desain
Penelitian Bisnis: Pendekatan Kuantitatif. Yayasan Kita Menulis.

Sumargo, B. (2020). TEKNIK SAMPLING. UNJ PRESS.

Tavlin, L. J. (2019). Aviation Communication: Strategy and Messages for Ensuring
Success and Preventing Failures. Taylor & Francis.

Tersiana, A. (2018). Metode Penelitian. Anak Hebat Indonesia.

van Ruler, B., & Korver, F. (2019). The Communication Strategy Handbook:
Toolkit for Creating a Winning Strategy. Lang, Peter.

Wong, K. K. K. (2019). Mastering Partial Least Squares Structural Equation
Modeling (Pls-Sem) with Smartpls in 38 Hours. iUniverse.

Yusha'u, M. J., & Servaes, J. (2021). The Palgrave Handbook of International
Communication and Sustainable Development. Springer International
Publishing.

45

Pengaruh Konten Media Sosial..., Yevita Lius, Universitas Multimedia Nusantara



	HALAMAN PERNYATAAN TIDAK PLAGIAT
	HALAMAN PENGESAHAN
	HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH
	KATA PENGANTAR
	ABSTRAK
	ABSTRACT
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN
	BAB I  PENDAHULUAN
	1.1 Latar Belakang Penelitian
	1.2 Rumusan Masalah
	1.3  Pertanyaan Penelitian
	1.4  Tujuan Penelitian
	1.5  Kegunaan Penelitian
	1.5.1 Kegunaan Akademis
	1.5.2 Kegunaan Praktis


	BAB II  KAJIAN PUSTAKA DAN KERANGKA TEORITIS
	2.1 Penelitian Terdahulu
	2.2 Landasan Teori
	2.2.1 Konten Media Sosial
	2.2.2 Instagram
	2.2.3 Minat Beli Konsumen

	2.3 Hipotesis Teoritis
	2.4 Kerangka Pemikiran

	BAB III  METODOLOGI PENELITIAN
	1.
	2.
	3.
	3.1 Jenis dan Sifat Penelitian
	3.2 Metode Penelitian
	3.3 Populasi dan Sampel
	3.4 Operasionalisasi Variabel/Konsep
	3.5 Teknik Pengumpulan Data
	3.6 Teknik Pengukuran Data (uji validitas dan reliabilitas)
	3.6.1 Uji Validitas
	3.6.2 Uji Reliabilitas

	3.7 Teknik Analisis Data
	3.7.1. Uji Asumsi Klasik
	3.6.3 Analisis Regresi Sederhana


	BAB IV  HASIL PENELITIAN DAN PEMBAHASAN
	4.1 Subjek dan Objek Penelitian
	4.1.1  Subjek Penelitian
	4.1.2  Objek Penelitian

	4.2 Hasil Penelitian
	4.2.1 Analisis Deskriptif
	4.2.2 Analisis Inferensial

	4.3 Pembahasan

	BAB V  KESIMPULAN DAN SARAN
	5.1 Kesimpulan
	5.2 Saran
	5.2.1 Saran Akademis
	5.2.2 Saran Praktis


	DAFTAR PUSTAKA
	LAMPIRAN

