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PERAN PRODUCT MARKETER CLEANING NILFISK 

DI PT KRISBOW INDONESIA 

Felicia Vania Anabela 

ABSTRAK 

 

Pemasaran produk memerlukan pemahaman tentang Buyer's Journey yang terdiri 

dari tahap Awareness, Interest, Consideration, Decision, dan Support. Proses ini 

berbeda dalam model bisnis B2B dan B2C sehingga mempengaruhi pendekatan 

pemasaran yang diterapkan. PT Krisbow Indonesia sebagai bagian dari Kawan 

Lama Group, menerapkan strategi pemasaran produk yang efektif untuk 

memastikan produknya dapat diterima dengan baik di pasar. Melalui posisi sebagai 

Product Marketing Intern dengan peran seorang Product Marketer, pemagang 

terlibat dalam aspek pemasaran produk, terutama pembuatan konten pemasaran 

yang sesuai dengan kebutuhan audiens dan pemilihan platform yang tepat untuk 

distribusi informasi produk di era digital. Produk Nilfisk yang termasuk dalam 

kategori alat kebersihan dipasarkan melalui berbagai kanal digital, seperti website 

resmi Kawan Lama Solution, omnichannel RupaRupa, hingga toko offline Kawan 

Lama Solution dan Sisco Kawan Lama Group untuk menjangkau konsumen dengan 

lebih optimal. Pengalaman ini memberikan pemahaman yang lebih dalam mengenai 

integrasi antara komunikasi digital, pemasaran produk, dan perilaku konsumen 

dalam pengambilan keputusan pembelian di era digital yang semakin berkembang. 

 

Kata kunci: Product Marketer, Nilfisk, Digital 
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NILFISK CLEANING PRODUCT MARKETER ROLE 

AT PT KRISBOW INDONESIA 

Felicia Vania Anabela 
 

 

ABSTRACT (English) 

 

Product marketing requires an understanding of the Buyer's Journey, which 

consists of the stages of Awareness, Interest, Consideration, Decision, and Support. 

This process differs between B2B and B2C business models, which in turn affects 

the marketing approaches applied. PT Krisbow Indonesia, as part of Kawan Lama 

Group, implements effective product marketing strategies to ensure that its 

products are well-received in the market. Through the position of Product 

Marketing Intern, with the role of a Product Marketer, the intern is involved in 

various aspects of product marketing, particularly in creating marketing content 

that meets the audience's needs and selecting the right platforms for product 

information distribution in the digital era. Nilfisk products, which fall under the 

cleaning equipment category, are marketed through various digital channels, such 

as the official Kawan Lama Solution website, omnichannel RupaRupa, and offline 

stores within Kawan Lama Solution and Sisco Kawan Lama Group, to effectively 

reach consumers. This experience provides a deeper understanding of the 

integration between digital communication, product marketing, and consumer 

behavior in the decision-making process in an increasingly digital era. 

 

Keywords: Product Marketer, Nilfisk, Digital 
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