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BAB V 

KESIMPULAN SARAN 

5.1 Kesimpulan 

HXWaQ DXQgXV Ki Haji di KamSXQg Nagaja\a, Lebak SelaWaQ, memiliki 

SRWeQVi Vebagai deVWiQaVi ekRZiVaWa deQgaQ Qilai-Qilai kXlWXUal \aQg maVih aVUi. 

BeUdaVaUkaQ WeRUi kRQVeUYaVi (RegiQa & BXWaUbXWaU, 2021) daQ kRmXQikaVi YiVXal 

(CeQadi eW al., 1999), SeUaQcaQgaQ YideR SURfil iQi beUWXjXaQ XQWXk meQiQgkaWkaQ 

bUaQd aZaUeQeVV (TUiWama & TaUigaQ, 2016) daQ memSURmRVikaQ SRWeQVi lRkal 

melalXi SeQdekaWaQ VWUaWegiV \aQg melibaWkaQ SUa-SURdXkVi, SURdXkVi, daQ SaVca-

SURdXkVi. KaU\a iQi beUlaQdaVkaQ Sada Participator\ Communication (SZaUQaZaWi, 

2018). Di maQa keWeUlibaWaQ maV\aUakaW VeWemSaW meQjadi elemeQ kXQci dalam 

SeUaQcaQgaQ kaU\a YideR SURfil HXWaQ DXQgXV Ki Haji iQi.  

DeQgaQ meQggXQakaQ kRQVeS Stor\telling (PhXRQg AQh & NgX\eQ, 2021) 

\aQg diUaQcaQg deQgaQ SeQdekaWaQ SeUVXaVif Future Pacing daQ Social Proof daUi 

WekQik Cop\Zriting (MaliVeYic, 2024). VideR iQi meQgiQWegUaVikaQ elemeQ 

emRViRQal daQ YiVXal XQWXk membaQgXQ keWeUlibaWaQ aXdieQV. AQaliViV Sada gUafik 

YRXWXbe meQXQjXkkaQ bahZa kebeUhaVilaQ YideR iQi daSaW diXkXU melalXi WiQgkaW 

eQgagemeQW aXdieQV, \aQg meQceUmiQkaQ efekWiYiWaV kRmbiQaVi media VRVial 

Vebagai SlaWfRUm diVWUibXVi deQgaQ VWUaWegi kRmXQikaVi \aQg WeUVWUXkWXU. SecaUa 

keVelXUXhaQ, SeUaQcaQgaQ iQi beUhaVil meQjembaWaQi WXjXaQ SeleVWaUiaQ hXWaQ XQWXk 

meQiQgkaWkaQ ekRQRmi beUkelaQjXWaQ melalXi SeQdekaWaQ media digiWal. 

5.2 Saran 

DaUi haVil SeUaQcaQgaQ project iQi, SeUaQcaQg memiliki bebeUaSa VaUaQ daUi 

haVil kaU\a Product Profile HXWaQ DXQgXV Ki Haji \aQg WeUbagi meQjadi 3, \aiWX 

VaUaQ akademiV, VaUaQ SUakWiV, daQ VaUaQ VRVial. 

5.2.1 Saran Akademis 

SaUaQ VecaUa akademiV, UQiYeUViWaV diVaUaQkaQ XQWXk meQ\ediakaQ 

SURgUam-SURgUam SeQeliWiaQ laSaQgaQ di Zila\ah \aQg memiliki SRWeQVi 



 

 
66 

PeUaQcaQgaQ VideR PURfil «, Fidelia FUelli GXQaZaQ, UQiYeUViWaV MXlWimedia NXVaQWaUa 
 
 

lRkal, VeSeUWi HXWaQ DXQgXV Ki Haji. PURgUam iQi daSaW meQdXkXQg 

SeQdekaWaQ beUbaViV kRmXQiWaV \aQg meQgXWamakaQ Participator\ 

Communication Vebagai bagiaQ daUi kaU\a mahaViVZa. 

 5.2.2 Saran Praktis 

SecaUa SUakWiV WeUdaSaW VaUaQ, \aiWX GXgXV MiWigaVi Lebak SelaWaQ 

daSaW meQggXQakaQ haVil SeUaQcaQgaQ kaU\a product profile HXWaQ DXQgXV 

Ki Haji iQi Vebagai alaW XQWXk membeUikaQ edXkaVi meQgeQai ekRZiVaWa daQ 

SeleVWaUiaQ hXWaQ. 

 5.2.3 Saran Sosial 

SecaUa VRVial, diVaUaQkaQ SaUa SeciQWa alam daSaW memaQfaaWkaQ 

haVil SeUaQcaQgaQ product profile HXWaQ DXQgXV Ki Haji XQWXk 

meQ\ebaUkaQ iQfRUmaVi daQ meQdXkXQg SURgUam SeleVWaUiaQ hXWaQ. 

 

  


