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Kevin Daniswara 

 

ABSTRAK 

Perkembangan teknologi digital telah mengubah perilaku konsumen dalam 

mencari informasi. Media sosial, khususnya YouTube, menjadi salah satu platform 

yang paling populer untuk mencari informasi dan hiburan. Channel-channel 

YouTube seperti Den Dimas telah menjadi sumber informasi otomotif yang populer 

di kalangan penggemar otomotif di Indonesia. Dengan meningkatnya jumlah 

konten kreator otomotif di YouTube, kepercayaan pengguna terhadap informasi 

yang disajikan menjadi sangat penting. Kredibilitas sumber informasi (source 

credibility) memainkan peran kunci dalam menentukan kegunaan dan kepuasan 

informasi bagi pengguna. Penelitian ini bertujuan untuk menganalisis pengaruh 

source credibility terhadap information usefulness dan information satisfaction 

pada media sosial YouTube, khususnya channel Youtube Den Dimas, pada 

kalangan penggemar otomotif di Tangerang Selatan. Metode penelitian 

menggunakan metode kuantitatif dengan menyebar survei secara online dengan 

sampel 325 responden. Hasil penelitian ini menunjukan terdapat pengaruh source 

credibility terhadap information usefulness dalam channel Youtube Den dimas.  

Artinya semakin tinggi source credibility, maka akan semakin meningkatkan 

information usefulness. Terdapat pengaruh source credibility terhadap information 

satisfaction dalam channel youtube Den Dimas. Artinya semakin tinggi source 

credibility, maka akan semakin meningkatkan information satisfaction. 

 

Kata Kunci: Source Credibility, Information Usefulness, Information 
Satisfaction, Media Sosial YouTube, Penggemar Otomotif. 
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THE INFLUENCE OF SOURCE CREDIBILITY ON INFORMATION 
USEFULNESS AND INFORMATION SATISFACTION ON YOUTUBE 

SOCIAL MEDIA DEN DIMAS (STUDY AMONG AUTOMOTIVE 
ENTHUSIASTS IN SOUTH TANGERANG) 

 

Kevin Daniswara 

 

ABSTRACT 

The development of digital technology has changed consumer behavior in 

seeking information. Social media, especially YouTube, has become one of the most 

popular platforms for seeking information and entertainment. YouTube channels 

such as Den Dimas have become a popular source of automotive information 

among automotive fans in Indonesia. With the increasing number of automotive 

content creators on YouTube, users' trust in the information presented becomes 

very important. The credibility of the information source (source credibility) plays 

a key role in determining the usefulness and satisfaction of information for users. 

This research aims to analyze the influence of source credibility on information 

usefulness and information satisfaction on YouTube social media, especially the 

Den Dimas YouTube channel, among automotive fans in South Tangerang. The 

research method uses quantitative methods by distributing surveys online with a 

sample of 325 respondents. The results of this research show that there is an 

influence of source credibility on information usefulness on the Den Dimas 

YouTube channel.  This means that the higher the source credibility, the more 

information usefulness will increase. There is an influence of source credibility on 

information satisfaction on the Den Dimas YouTube channel. This means that the 

higher the source credibility, the more information satisfaction will increase. 

Keywords: Source Credibility, Information Usefulness, Information 
Satisfaction, YouTube Social Media, Automotive Enthusiasts. 
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