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PENGARUH SOURCE CREDIBILITY TERHADAP INFORMATION
USEFULNESS DAN INFORMATION SATISFACTION PADA MEDIA
SOSIAL YOUTUBE DEN DIMAS (STUDI PADA KALANGAN
PENGGEMAR OTOMOTIF DI TANGERANG SELATAN)

Kevin Daniswara

ABSTRAK

Perkembangan teknologi digital telah mengubah perilaku konsumen dalam
mencari informasi. Media sosial, khususnya YouTube, menjadi salah satu platform
yang paling populer untuk mencari informasi dan hiburan. Channel-channel
YouTube seperti Den Dimas telah menjadi sumber informasi otomotif yang populer
di kalangan penggemar otomotif di Indonesia. Dengan meningkatnya jumlah
konten kreator otomotif di YouTube, kepercayaan pengguna terhadap informasi
yang disajikan menjadi sangat penting. Kredibilitas sumber informasi (source
credibility) memainkan peran kunci dalam menentukan kegunaan dan kepuasan
informasi bagi pengguna. Penelitian ini bertujuan untuk menganalisis pengaruh
source credibility terhadap information usefulness dan information satisfaction
pada media sosial YouTube, khususnya channel Youtube Den Dimas, pada
kalangan penggemar otomotif di Tangerang Selatan. Metode penelitian
menggunakan metode kuantitatif dengan menyebar survei secara online dengan
sampel 325 responden. Hasil penelitian ini menunjukan terdapat pengaruh source
credibility terhadap information usefulness dalam channel Youtube Den dimas.
Artinya semakin tinggi source credibility, maka akan semakin meningkatkan
information usefulness. Terdapat pengaruh source credibility terhadap information
satisfaction dalam channel youtube Den Dimas. Artinya semakin tinggi source

credibility, maka akan semakin meningkatkan information satisfaction.

Kata Kunci: Source Credibility, Information Usefulness, Information
Satisfaction, Media Sosial YouTube, Penggemar Otomotif.

vii
Pengaruh Source Credibility..., Kevin Daniswara, Universitas Multimedia Nusantara



THE INFLUENCE OF SOURCE CREDIBILITY ON INFORMATION
USEFULNESS AND INFORMATION SATISFACTION ON YOUTUBE
SOCIAL MEDIA DEN DIMAS (STUDY AMONG AUTOMOTIVE
ENTHUSIASTS IN SOUTH TANGERANG)

Kevin Daniswara

ABSTRACT

The development of digital technology has changed consumer behavior in
seeking information. Social media, especially YouTube, has become one of the most
popular platforms for seeking information and entertainment. YouTube channels
such as Den Dimas have become a popular source of automotive information
among automotive fans in Indonesia. With the increasing number of automotive
content creators on YouTube, users' trust in the information presented becomes
very important. The credibility of the information source (source credibility) plays
a key role in determining the usefulness and satisfaction of information for users.
This research aims to analyze the influence of source credibility on information
usefulness and information satisfaction on YouTube social media, especially the
Den Dimas YouTube channel, among automotive fans in South Tangerang. The
research method uses quantitative methods by distributing surveys online with a
sample of 325 respondents. The results of this research show that there is an
influence of source credibility on information usefulness on the Den Dimas
YouTube channel. This means that the higher the source credibility, the more
information usefulness will increase. There is an influence of source credibility on
information satisfaction on the Den Dimas YouTube channel. This means that the

higher the source credibility, the more information satisfaction will increase.

Keywords: Source Credibility, Information Usefulness, Information
Satisfaction, YouTube Social Media, Automotive Enthusiasts.

viii
Pengaruh Source Credibility..., Kevin Daniswara, Universitas Multimedia Nusantara



DAFTAR ISI

SKRIPSL....uucuiiriiicissunssnsnsssnssissessesssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssassnes i
HALAMAN PERNYATAAN TIDAK PLAGIAT ....eiieiinnniicsnsnnnccsssnsnccsssnnns ii
HALAMAN PENGESAHAN. .....civinininninisinsissssssssssssssssssissssssssssssssssssssssssanes iii
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ........ccccceeeuneee iv
KATA PENGANTAR ....oiiiinticnicicsisstnsensssssssssssissssstsssssssssssssssssssssssnsssossessosssss v
ABSTRAK ..uoiitiiniiniiinininsninississississsssssssssssssssssssssstssssssossssssssssssssssssssssesssssss vii
ABSTRACT ...uununninvsuesnenvnenensnnssississsssssssssssssssssssssssssssssssssssssssssssssssssssssssssssons viii
DAFTAR ISLcucoiiiiiisiiiuinninicicsnssessssssssssssississsssssssssssssssssssssssssssssssssssssssssssssssssnes ix
DAFTAR TABEL....uuuieieinisininsinsissessssssissssssssissssssssssssssssssssssssssssssssssosssssses xii
DAFTAR GAMBAR.....ccoiiiinieininsinsnississississsssssssssssssssssssssstsssssssssssssssssssssssnsas xiii
BAB I PENDAHULUAN .....ccccciiiicsinsissnssanssssnsssississssstsssssssssssssssssssssssssssossossosssss 1
1.1 Latar BelaKang ..........cccoiiieiiieiiiiieeiieeieeeee ettt 1
1.2 Rumusan Masalah ..........ccocooiiiiiniiiiiieee e 10
1.3 Pertanyaan Penelitian ............ccccceevieeiiiiniieiiieeie et 10
1.4 Tujuan Penelitian...........ccccverieeiiiiiieeiienie ettt eiee e e ens 11
1.5 Kegunaan Penelitian..........ccocceeouieiiieiiiiiieeiiieiiiesieeeie e esiee e ens 11
BAB II TINJAUAN PUSTAKAL.....uiiiiiiinsnnicssnnicsssrcsssnesssssssssssssssssssssssssssssnns 12
2.1 Penelitian TerdahulUl .......cccoooiiiiiiiiiiiiiiiee e 12
2.2 Landasan TeOTL.....c...cvueeruirierieriieriienieeieeitente sttt ettt sae e 15
22,1 KOMUNIKAST..c.ueiiiriiiiieieiiiesieeeceeeetest et 15

2.2.2  Theory of Reasoned ACtiON .........cuc...oeveeviuaseeeaeeeiiesiinesieeaveennens 16

2.2.3 Source Credibility...........cccciveeeiueeeiaiiiiiieeiiieiieeeeseie e 17

2.2.4  Information USEfUINESS ............cccoeueeeueeieeeiiiaiiaaiieeeeeieeniee e 18

2.2.5  Information SQUiSfACIION ..........ccccceeevueeeeeriiesieeecteesieeiteenieesveeeees 19

2.2.6 Media SoSIal...ccc.oiiiiiiiiiiie e 21

227 YOUTUDE ..c.tiiieeiiiiiieeiii ettt 22

2.3 Model PeNelitian .........ccccceverieriieriinieieoiiesie sttt st 23
BAB III METODOLOGI PENELITIAN ...cccconnntiicinnnniccsssansecsssnssessssssssssnans 24
3.1 Jenis Penelitian ........cccoviiiiiiiiiiiniieieiieieeeetee e 24
3.2 Populasi dan Sampel .........cccoeeiiiiiiiiiiieiiice e 24

ix

Pengaruh Source Credibility..., Kevin Daniswara, Universitas Multimedia Nusantara



3.2.1 Populasi Penelitian ...........cccoeceeeiiieniiiiiiiniieieeieeieeeeee e 24

3.2.2  Sampel Penelitian ........cccueevuierieeiiieiiieiieieeieeiee et 25

3.3 Definisi Operasional Variabel............cccccoevieriiiiniiniiiniieieeieeie e 26
3.4 Data dan Metode Pengumpulan Data...........cccceevuieniieiiienieeniienieeieee, 27
3.5 Objek Penelitian ......ccceeeuieiieeiiieiieeiiesie ettt ettt 28
3.6 Teknik Analisis Data........cccooeriiiiiiiiiiiiiiiiinieeeceseee e 28
3.6.1 Uji Kualitas Data .........ccccoeiiiiiiiiiiiiieeiiecie e 28
3.6.2  Statistik Deskriptif.........ccoooiiiiiiiiiiiiiiieeeeee e 29
3.6.3 Uji Asumsi KIASiK ......ooovieiiiiiiieiiiiieeiiee e 29
3.6.4 Analisis Regresi Linier Berganda.............ccoccoeviiiiiieniiniienieee 31
3.6.5  UjJi HIPOTESIS ..cuvieeuieeiiiiiieeiiesiie et eeiie et esiteeteesteesteenseeenreeseeeaaeens 31
BAB IV HASIL DAN PEMBAHASAN......ccccinniiinnniinssnncsssicsssssssssncsssssssssesans 33
4.1 Subjek dan Objek Penelitian .........ccoeceeriieiieiiiieniienieeiie e 33
4.2 Profil ReSPONAEN ......eevuiiiiiiiiiieiieeit ettt ettt saeeens 33
4.3 Statistik DesSKIiptif.........ccoiiiiiiiiieiieeieee e 35
4.4 Hasil Uji Validitas Dan Reliabilitas ...........cccoocieviiiniiiininniieienieeieee 35
4.5 Hasil Uji Asumsi KIasiK.........cccoveviiieriiiiiiiiiieiieieceeieeeeeee e 37
4.5.1 Hasil Uji NOrmalitas..........cccoveeruierieeiiieiieeiiienie e eieeniee e 37
4.5.2  Uji MultikolIN@aritas ...........ccceeeuierieeiiesieeiiiesieeieeeieeiee e 38
4.5.3  Uji AULOKOT@LAST ..eeevviiiieieiieiiie ettt ettt 39
4.5.4 Uji HeteroskedastiSItas ........ccueeveerieeiienieeiienieeieesieeniee e 40

4.6 Hasil Pengujian Model Fit.........cccocieiiiiiiiniiiiieiece et 41
4.7 Pengujian Koefisien Determinasi..........ccceeveeeireriienieenieesieenieesveesieesieens 43
4.8 Pengujian HIPOtESIS.....ceeuieriueeriieeetieiieiieeiieeieeetieereesbeaseeesaneeeveenseesaneens 43
4.9 Pembahasan ..........cccooiiiiiiiiitii e e 44

4.9.1 Pengaruh Source Credibility terhadap Information Usefulness .... 44
4.9.2 Pengaruh Source Credibility terhadap Information Satisfaction... 46

BAB V PENUTUP.....ucouuititirisrintininissensssssnssissississsssssssssssssssssssssssssssssssssssosssses 49
5.1 KeSIMPUIAN.....coiiiiiiieiiieiieiee ettt e eeeae e e 49
5.2 SATAN..cuiiiiiiiiieee e 50

5.2.1 Bagi Objek Penelitian..........cccccoecvieiiieciieniiiiieieeieeee e 50
5.2.2 Bagi Penelitian Selanjutnya...........ccccoecveriieiiienieeiiienieeieeeeeeene 50
X

Pengaruh Source Credibility..., Kevin Daniswara, Universitas Multimedia Nusantara



DAFTAR PUSTAKA .....uereteneentennennnsaessisnessesssessssssssssesssessasssssssssasessenes
LAMPIRAN ..uciiinrtinaesenssessssssssssssssssssssassssssassssssssssssssasssassassssessassssssassssssassssesss

xi
Pengaruh Source Credibility..., Kevin Daniswara, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 3.1 Definisi Operasional ..........cccceeeviierieriieeiieeieeiie et 26
Tabel 4.1 Profil Responden Berdasarkan Jenis Kelamin...............c.ccooceneninenn 33
Tabel 4.2 Profil Responden Berdasarkan Usia ..........cccoeceeeviienieniiienieniieiieene 34
Tabel 4.3 Profil Responden Berdasarkan Pendidikan Terakhir-............................ 34
Tabel 4.4 Hasil Uji Statistik DesKriptif........ccccoooiiiiiiiiiiieiiiciecieceeeeeeee 35
Tabel 4.5 Uji Validitas Variabel Source Credibility ............ccccoeeveevcueacurennannnnn. 36
Tabel 4.6 Uji Validitas Variabel Information Usefulness ............cccccceeeueenuvennnnn. 36
Tabel 4.7 Uji Validitas Variabel Information Satisfaction ................ccc.c..ccuen.... 36
Tabel 4.8 Hasil Uji Reliabilitas........ccccccveieiieriiiiiiiiieiiieiieeie e 37
Tabel 4.9 Hasil Uji Normalitas Model 1.........ccccooiiiiiiiiniinniiiinieiieeeieeeeee 37
Tabel 4.10 Hasil Uji Normalitas Model 2............coooieiiiiiniiniiiiiieieeieiceeee 38
Tabel 4.11 Hasil Pengujian Multikolinearitas Model 1 ..........c..cccevviniinincnnene. 38
Tabel 4.12 Hasil Pengujian Multikolinearitas Model 2 .............ccccooveviininicnnnene. 39
Tabel 4.13 Hasil Pengujian Autokorelasi Model 1.........cccceeveniininiiincincnienne 39
Tabel 4.14 Hasil Pengujian Autokorelasi Model 2 .........ccceevveviineniiiniineniennne 40
Tabel 4.15 Hasil Pengujian Heteroskedastisitas Model 1..........ccccooeviiniiniennnen. 40
Tabel 4.16 Hasil Pengujian Heteroskedastisitas Model 2.......c...cccooveveeniiniennnne. 41
Tabel 4.17 Hasil Uji Model Fit Model L...........cccooiiiiiiiiiiiiiieeceeeceeee 41
Tabel 4.18 Hasil Uji Model Fit Model 2...........cccoiiiiiieiiiiieie e 42
Tabel 4.19 Hasil Uji Koefisien Determinasi Model 1............cccooeviiiiinincnnnne. 43
Tabel 4.20 Hasil Uji Koefisien Determinasi Model 2.............ccceveriiniininicnnnene. 43
Tabel 4.21 Hasil Uji t HIPOtesis ©....c.iooiiiiiieiieiiiiieeii st 44
Tabel 4.22 Hasil Uji t HIPOESIS 2...uvieiieiiiieiieeiieiieeieeieeeie et 44
xii

Pengaruh Source Credibility..., Kevin Daniswara, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 1.1 Channel Youtube Den DImas .......c..ceceveeriinieniinenienieiceienieeieeens 2
Gambar 1.2 Channel Youtube Madfreaks ID ..........ccccooiriiiniinieniiniiniiicniecee 3
Gambar 1.3 Channel Youtube OtOdIiVET .........ccccerviireeniiniiiniinieeieneeieeeesieeee e 4
Gambar 1.4 Channel Youtube Rifat0..........cccoceeiiiiiiniiininiiiniinieiiencencceeeeee 5
Gambar 1.5 Global Digital Report 2023 ...........cccoevueeeienieeiieeieeeiieeie e 6
Gambar 1.6 Main Reasons for Using The Internet 2023 ..........cccovvevcueeiieencenannnanne. 7
Gambar 2.1 Kerangka Pikir Penelitian............ccocoeiieiiiieiieniiiiiieeieeeeeiceeeene 23
Gambar 3.1 Sample Sizes Used in Marketing Research Studies 2020.................. 25
Xiii

Pengaruh Source Credibility..., Kevin Daniswara, Universitas Multimedia Nusantara



