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ABSTRAK 

 

 
Seri terbaru Apple.inc Iphone 16 yang dilarang pemerintah untuk masuk ke 

Indonesia mendorong brand Apple.inc untuk menanam investasi di Indoesia 

hingga 157 Miliar rupiah, namun pemerintah Indonesia menaikkannya hingga 

di angka 16 Triliun Rupiah sebagai syarat masuknya Iphone 16. Berita ini 

tentu membuat khalayak menyoroti langkah yang akan diambil Apple.inc dan 

mengakibatkan timbulnya pemaknaan dan penerimaan khalayak terkait hal 

ini. Sehingga peneliti ingin mengetahui pemaknaan dan penerimaan yang 

berbeda-beda dari khalayak terkait isu tersebut. Dengan menggunakan metode 

kualitatif, penulis berangkat berdasarkan studi kasus yang ada dan 

mewawancarai 4 orang informan dan 1 orang key informan. Dimana 

menghasilkan jawaban bahwa mereka setuju dan bernegosiasi, artinya mereka 

menolak jika Apple.inc tidak berinvestasi di Indonesia. 

 

 

 

 

 

Kata kunci: Brand Global, Media Baru, YouTube 
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ABSTRACT 

 

 

 
The latest series from Apple Inc., the iPhone 16, has been banned by the 

Indonesian government from entering the country. This has prompted Apple 

Inc. to propose an investment in Indonesia worth 157 billion rupiah. However, 

the Indonesian government has raised the required investment amount to 

16trillion rupiah as a condition for allowing the iPhone 16 to enter the market. 

This news has drawn public attention to the steps Apple Inc. will take, leading 

to various interpretations and reactions among the public. Consequently, the 

researcher aims to explore the differing perceptions and responses from the 

audience regarding this issue. Using a qualitative method, the researcher 

conducted a case study and interviewed four informants and one key 

informant. The findings reveal that they agreed and negotiated, meaning they 

opposed Apple Inc.'s entry if the company does not invest in Indonesia. 

 

 

Keywords: Global Brand, New Media, YouTube 
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