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< Today'’s Topics >

1. Transmedia Strategi Essentials
2. |ldeas Orchestration
3. Discussion





https://docs.google.com/file/d/1_Ym2zeYFLEYWyNU5b7wpSB_cD_QtDpFl/preview




3 Essentials

To start strategizing transmedia storytelling



1. Define the Audience
2. Find the “purple cow” of the product
3. Create film proposition



Define the audience
that suits the film

Watch the film —— 1st Audience Recall

!

Make a case study and 2nd Audience

—

film comparison Recall
|
l
Audience Audience Insight
Definition ” & Behaviour



SETH GODIN

PURPLE

COW

Transform Your Business
By Being Remarkable

“Purple Cow" theory
What makes the film
stand out?

144+ films 3 new films every

are released week + 3 films from
every year previous week




SETH GODIN

PURPLE

COW

Transform Your Business
By Being Remarkable

“Purple Cow" theory
What makes the film
stand out?

Element to be considered

N et-1 « Conflict . Effect .Sound

«Story < Director «Drama - Writer




Create compelling
product proposition

Connect the film with
the audience

|

Get the audience pain point
to make it relevance

|

simple and exciting
1 liner statement
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http://www.youtube.com/watch?v=nq-I91450p4

Case Study

The first Indonesian horror film
released in 17 countries worldwide.

The Audience The Insight
g - Late millennials & GenZ - Rely on peer influence
BIFAN SXSHEEAE0a N :
BUCHEON INTERNATIONAL -18 - 30 y.o - Conscious spender
2024.7.4f7.14 N - Love Horror & Fantasy - Should worth the hype
\ - Ses B (Ist & 2nd tier city) - Prefer something “popular”
- Familiar with fantasy film rather than “different”
(Stranger thing, Harry potter) - Like “No Brainer” film
SCREENING SCHEDULE : .
- Go to cinema 1x/month - Go in groups
CGVSOPOONG10 ® 8:00 PM - Subscribe ott - Want to watch something
that is close with their life
CGV SOPOONG 5 . 7:30 PM

Q&A SESSION AFTER SCREENING




BIFAN SE=HREASD)
BUCHEON INTERNATIONAL
FANTASTIC FILM FESTIVAL

2024.7.4—17.14

SCREENING SCHEDULE

CGV SOPOONG 10 ¢ 800 PM

CGV SOPOONG 5 .o 7:30 PM
Q&A SESSION AFTER SCREENING

Case Study

The “Purple Cow”

Strong Local Culture Story

Rising Horror Directors & Casts
Produce by box office horror film studio
High Value Production

Beyond sadistic & jumpscare horror!
The one that use “mimpi” as story
approach

Action packed



BIFAN SE3UTEAcssy

BUCHEON INTERNATIONAL
FANTASTIC FILM FESTIVAL

2024.7.4—17.14

SCREENING SCHEDULE
CGV SOPOONG 10 ® 8:00 PM

CGV SOPOONG 5 .o 7:30 PM
Q&A SESSION AFTER SCREENING

Case Study

Compelling Product
Proposition

Local story & Close with reality
combined with Fantasy horror with thriller effect

NGERINYA
DIBUNUH SETAN
DARI MIMPI



ldeas
Orchestration




Excitement User Journey

:

Pre Movie Post Movie ¥

Make each funnels to always “HOT” .




Excitement User Journey

Media

Activation




Excitement User Journey

Amplification

Media

Reaction &
Recommendation

Hero Product Activation

Provoking Content

Nobar



Case Study




[ et’s Discuss
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Thank You

Empower People Inspire Growth

bayu@mindtera.com « +62 811147 3432

PT. MINDTERA CITA INOVASI
AlA Central Lv 31, JI Jend Sudirman Kav 48A
Karet, Semanggi, JAKARTA SELATAN 12930
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