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AKTIVITAS MAGANG SEBAGAI DIGITAL MARKETER DI
KEMENTERIAN PARIWISATA DAN EKONOMI KREATIF

Mohammad Riyan Hakim

ABSTRAK

Penulis melaksanakan kegiatan magang selama tiga bulan sebagai digital
marketer di Kementerian Pariwisata dan Ekonomi Kreatif (Kemenparekraf).
Aktivitas magang dilaksanakan di Gedung Sapta Pesona Lantai 18 JI. Medan
Merdeka Barat No.17, Gambir, DKI Jakarta. Penulis juga memberikan
gambaran terkait sejarah singkat instansi, visi dan misi, maupun struktur
organisasi Kemenparekraf. Selama kegiatan magang, penulis berupaya dalam
perancangan materi pelatihan yang berbasis luring maupun daring yang
berfokus pada upaya pengembangan keterampilan digital dan pemasaran.
Penulis juga terlibat dalam mengorganisasikan acara pelatihan dan seminar
daring, termasuk Ekraf Academy dan program Green Creative Derawan Island,
dengan memastikan kelancaran acara melalui koordinasi dengan pembicara,
pengaturan platform, dan riset pendukung. Selain itu, penulis membantu
penyusunan laporan kinerja direktorat melalui pengumpulan data, analisis
dampak program, dan pembuatan notula. Dalam pengembangan platform
pembelajaran online, penulis memantau penggunaan platform Ekraf Academy,
mengatasi kendala teknis peserta, serta meningkatkan pengalaman pengguna.
Terakhir, penulis juga berkontribusi aktif dalam kolaborasi dengan stakeholder
eksternal, seperti asosiasi industri kreatif dan lembaga pendidikan, melalui
penyusunan laporan kegiatan dan dokumentasi rapat yang mendukung inisiatif
pengembangan ekonomi kreatif.

Kata kunci: Digital Marketing, Kemenparekraf, Pariwisata, Ekonomi Kreatif,
Pengelolaan Media Sosial
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AKTIVITAS MAGANG SEBAGAI DIGITAL MARKETER DI
KEMENTERIAN PARIWISATA DAN EKONOMI KREATIF

Mohammad Riyan Hakim

ABSTRACT (English)

The author carried out an internship for three months as a digital marketer at
the Ministry of Tourism and Creative Economy (Kemenparekraf). Internship
activities are carried out at the Sapta Pesona Building, 18th Floor, JI. Medan
Merdeka Barat No.17, Gambir, DKI Jakarta. The author also provides an
overview of the agency's brief history, vision and mission, as well as the
organizational structure of the Ministry of Tourism and Creative Economy.
During the internship, the author attempted to design offline and dare-based
training materials that focused on developing digital and marketing skills. The
author is also involved in organizing brave training events and seminars,
including the Ekraf Academy and the Derawan Island Green Creative program,
by ensuring the smooth running of events through coordination with speakers,
platform arrangements, and research supporters. In addition, the author helped
prepare the directorate's performance report through data collection, program
impact analysis, and preparation of minutes. In developing the online learning
platform, the author combined the use of the Ekraf Academy platform,
overcoming participants' technical obstacles, and improving the user
experience. Finally, the .author also-actively contributes to collaboration with
external stakeholders, such as creative industry associations and educational
institutions, through preparing activity reports and meeting documentation that
supports creative economy development initiatives.

Keywords: Digital Marketing, Ministry of Tourism and Creative Economy,

Tourism, Creative Economy, Social Media Management.
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