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AKTIVITAS MARKETING COMMUNICATIONS INTERN

DI PT SANWAMAS METAL INDUSTRY

(Helena Cordelia)

ABSTRAK

Komunikasi pemasaran adalah elemen vital untuk mendukung pertumbuhan
sebuah merek, membantu merek untuk memahami dan melayani kebutuhan
pelanggannya, serta mendorong terjadinya konversi. Aktivitas komunikasi
pemasaran mencakup berbagai komponen yang saling berkesinambungan untuk
menghasilkan pesan yang terintegrasi. PT Sanwamas Metal Industry merupakan
perusahaan hasil kerjasama antara produsen Sanwa Holding, produsen rolling
shutters terbesar di Jepang, dan PT Esti Pura Kencana. Pemagang memilih untuk
melakukan magang di PT Sanwamas Metal Industry karena tergabung dengan
jaringan global Sanwa Group, yang memiliki cabang di berbagai negara seperti
Amerika Serikat, Jepang, Inggris, dan Vietnam. Dengan demikian, pemagang
dapat memiliki wawasan yang luas dan mendapat pengetahuan dari para praktisi
ahli Marketing Communications di berbagai negara. Dalam proses kerja magang,
pemagang menemukan beberapa kendala seperti perbedaan antara materi di
bangku perkuliahan dan pelaksanaannya di dunia kerja, miskomunikasi saat
pembagian tugas, dan menerima tugas di luar deskripsi pekerjaan. Meskipun
begitu, pemagang menemukan solusi dengan mempelajari cara melakukan desain
grafis yang sederhana, membuat catatan dan fto-do [ist setiap hari, melakukan
latihan presentasi, dan selalu melakukan koordinasi dengan pembimbing magang
di lapangan. Setelah melaksanakan kerja magang selama kurang lebih 800 jam,
pemagang mendapat pengetahuan mengenai dunia konstruksi, cara membuat dan
melakukan presentasi di hadapan konsultan, cara menggunakan perangkat
pengeditan, dan etika kerja di dunia pemasaran.

Kata kunci: komunikasi pemasaran, pemasaran, komunikasi, magang
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INTERN MARKETING COMMUNICATIONS ACTIVITIES AT

PT SANWAMAS METAL INDUSTRY

(Helena Cordelia)

ABSTRACT (English)

Marketing Communications is a vital element to support the growth of a brand,
helping brands to understand and serve their customers' needs, and encouraging
conversions. Marketing communications activities include various components
that are mutually sustainable to produce integrated messages. PT Sanwamas
Metal Industry is a company resulting from collaboration between the
manufacturer Sanwa Holding, the largest manufacturer of rolling shutters in
Japan, and PT Esti Pura Kencana. The apprentice chose to do an internship at PT
Sanwamas Metal Industry because it is part of the global Sanwa Group network,
which has branches in various countries such as the United States, Japan,
England and Vietnam. In this way, intern can have broad insight and gain
knowledge from expert Marketing Communications practitioners in various
countries. During the internship process, intern encountered several obstacles
such as differences between the material in lectures and its implementation in the
working world, miscommunication when assigning tasks, and receiving
assignments excluded in the job description. However, intern found solutions by
learning how to do simple graphic design, making notes and to-do lists every day,
doing presentation exercises, and always coordinating with the internship
supervisor in the field. After carrying out internship work for approximately 800
hours, interns gain knowledge about the world of construction, how to make and
make presentations in front of consultants, how to use editing tools, and work
ethics in the world of marketing.

Keywords: marketing communications, marketing, communication,
internship
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