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PERANCANGAN PRODUCT PROFILE KLUSTER LOUISE DARI

SUMMARECON SERPONG

Vanessa Yolanda

ABSTRAK

Perkembangan zaman telah membawa dampak signifikan dalam kehidupan
manusia, khususnya dengan kehadiran teknologi yang memunculkan media sosial
sebagai bagian penting dari aktivitas sehari-hari. Menurut Philip Kotler dan Kevin
Lane Keller, media sosial merupakan platform yang memungkinkan interaksi real-
time melalui teks, gambar, audio, dan video, yang penting dalam pemasaran digital.
Berdasarkan data, terdapat 139 juta pengguna media sosial di Indonesia,
mendorong perusahaan seperti Summarecon Serpong untuk memanfaatkan media
sosial dalam memasarkan produk dan meningkatkan kesadaran mereknya.
Penelitian ini bertujuan untuk merancang product profile berupa video dan produk
kolateral seperti brosur, standing banner, dan poster, yang akan digunakan PT
Serpong Cipta Kreasi (Summarecon Serpong) dalam mempromosikan Kluster
Louise. Metodologi yang digunakan melibatkan brainstorming dengan tim promosi
perusahaan, observasi langsung, dan penerapan teori Content Marketing Strategy,
Product Profile, Point Of Sales Materials, desain grafis, serta sinematografi. Hasil
penelitian menunjukkan bahwa pembuatan produk profil ini efektif meningkatkan
awareness dan penjualan melalui media sosial serta memberikan edukasi yang
informatif kepada audiens.

Kata Kunci: Brand awareness, Media sosial, Marketing digital, Product profile
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PRODUCT PROFILE DESIGN OF CLUSTER LOUISE FROM
SUMMARECON SERPONG

Vanessa Yolanda

ABSTRACT

The development of the era has brought a significant impact on human life,
especially with the presence of technology that has given rise to social media as an
important part of daily activities. According to Philip Kotler and Kevin Lane Keller,
social media is a platform that allows real-time interaction through text, images,
audio, and video, which is important in digital marketing. Based on the data, there
are 139 million social media users in Indonesia, encouraging companies such as
Summarecon Serpong to utilize social media in marketing their products and
increasing brand awareness. This study aims to design a product profile in the form
of videos and collateral products such as brochures, standing banners, and posters,
which will be used by PT Serpong Cipta Kreasi (Summarecon Serpong) in
promoting Louise's cluster. The methodology used involves interviews with the
company's promotion team, direct observation, and the application of the theory of
Content Marketing Strategy, Product Profile, point-of point-of-sales materials,
graphic design, and cinematography. The results of the study show that the creation
of this product profile is effective in increasing awareness and sales through social
media and providing informative education to the audience.

Keywords: Brand awarenes, Digital marketing, Product profile, Social media.
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