DAFTAR PUSTAKA

Allen, J., O'Toole, W., Harris, R., & McDonnell, 1. (2014). Festival and special
event management (6th ed.). Wiley.

Argenti, P. A. (2021). Corporate communication (8th ed.). McGraw-Hill
Education.

Bladen, C., Kennel, J., Abson, E., & Wilde, N. (2012). Event management: An
introduction. Routledge.

Broom, G. M., & Sha, B.-L. (2014). Cutlip and Center's effective public relations
(11th ed.). Pearson.

Chaidar, A. (2019). Media relations kontemporer: Teori dan praktik. Prenada
Media.

Cornelissen, J. (2014). Corporate communication: A guide to theory and practice
(3rd ed.). SAGE Publications.

Cornelissen, J. (2020). Corporate communication: A guide to theory and practice
(5th ed.). SAGE Publications.

Doorley, J., & Garcia, H. F. (2015). Reputation management.: The key to successful
public relations and corporate communication. Routledge.

Getz, D. (2014). Event studies: Theory, research, and policy for planned events (3rd
ed.). Routledge.

Gramedia Literasi. (2024). Strategi komunikasi bisnis modern. Gramedia Pustaka
Utama.

Grunig, J. E., & Grunig, L. A. (2020). Excellence in public relations and
communication management. Routledge.

Huotari, M. L. (2015). Exploring social media’s impact on corporate
communication. Emerald Group Publishing.

Johnston, J. (2020). Media relations: Issues and strategies. Taylor & Francis.

Johnston, J. (2020). Media strategies: Public relations and beyond. Oxford
University Press.

Kaplan, A. M., & Haenlein, M. (2016). Social media: Back to the roots and back to
the future. Journal of Research in Interactive Marketing, 10(2), 101-105.

Michelle. (2019). Aktivitas Public Relations di Departemen Corporate
Communication PT Bumi Serpong Damai (Sinar Mas Land). Internship thesis,
Universitas Multimedia Nusantara.

49

Aktivitas Public Relation ..., Darren Febrian Nathanael, Universitas Multimedia Nusantara



Property & Bank. (2023, March 15). Mengukir kesuksesan bisnis properti. Property
& Bank. https://www.propertynbank.com/mengukir-kesuksesan-bisnis-properti/

Pulizzi, J. (2019). Epic content marketing: How to tell a different story, break
through the clutter, and win more customers by marketing less (2nd ed.). McGraw-
Hill Education.

Scott, D. M. (2020). The new rules of marketing and PR (7th ed.). Wiley.

Shone, A., & Parry, B. (2019). Successful event management: A practical handbook
(5th ed.). Cengage Learning.

Siagawati, M. (2023). Meeting, incentive trip, conference, exhibition & event
organizer. Kaizen Media Publishing.

Sinar Mas Land. (n.d.). Beranda. Retrieved from https://www.sinarmasland.com/

Smith, R. D. (2021). Strategic planning for public relations (6th ed.). Routledge.
Tench, R., & Yeomans, L. (2014). Exploring public relations (3rd ed.). Pearson.

Tuten, T. L., & Solomon, M. R. (2017). Social media marketing (3rd ed.). SAGE
Publications.

Wilcox, D. L., & Cameron, G. T. (2020). Public relations: Strategies and tactics
(11th ed.). Pearson.

50

Aktivitas Public Relation ..., Darren Febrian Nathanael, Universitas Multimedia Nusantara


https://www.propertynbank.com/mengukir-kesuksesan-bisnis-properti/
https://www.sinarmasland.com/

