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Pengaruh CSR, Sustainability, Website, Social Network, dan 
Mobile App terhadap Purchase Intention konsumen H&M di 

Indonesia 
Grady Nathanael Purwanto 

ABSTRAK

Minat beli adalah tendensi bahwa pelanggan bermaksud atau terdorong untuk 
membeli produk dari suatu merek di masa depan (Huang et al., 2011 dalam Akter, 
T., 2024). Minat beli konsumen adalah salah satu penentu profitabilitas 
perusahaan di masa depan. Penelitian ini menggali tentang faktor-faktor yang 
mempengaruhi minat beli konsumen Indonesia terhadap merek H&M. Penelitian 
ini dikembangkan dengan metode judgemental sampling, dimana peneliti 
memiliki penilaian tersendiri terhadap kriteria responden dalam kuesioner 
penelitian. Kuesioner disebarkan melalui google form. Dalam penelitian ini, 
peneliti berhasil mengumpulkan sebanyak 127 responden valid, yang mana data 
dari responden tersebut akan diolah menggunakan software IBM SPSS 22. 
Melalui penelitian ini, peneliti menemukan bahwa implementasi Corporate Social 
Responsibility (CSR), serta keberadaan Instagram sebagai Social Network, dan 
Mobile App, berpengaruh positif terhadap minat beli terhadap merek H&M di 
Indonesia. 

Kata kunci: Corporate Social Responsibility, Sustainability, Website, Social 
Network, Mobile App, Purchase Intention 



ix 
Pengaruh CSR, Sustainability, ….., Grady Nathanael Purwanto, Universitas Multimedia Nusantara 

The influence of CSR, Sustainability, Website, Social Network, 
and Mobile App on the Purchase Intention of H&M consumers in 

Indonesia 
Grady Nathanael Purwanto 

ABSTRACT (English)

Purchase intention refers to the tendency of customers to intend or be motivated 
to buy products from a brand in the future (Huang et al., 2011 in Akter, T., 2024). 
Consumer purchase intention is one of the determinants of a company's future 
profitability. This study explores the factors influencing Indonesian consumers' 
purchase intention towards the H&M brand. The research was developed using a 
judgmental sampling method, where the researcher had specific criteria for 
respondents in the research questionnaire. The questionnaire was distributed via 
Google Forms. In this study, the researcher successfully collected data from 127 
valid respondents, which will be analyzed using IBM SPSS 22 software. Through 
this research, it was found that the implementation of Corporate Social 
Responsibility (CSR), as well as the presence of Instagram as a social network 
and a mobile app, positively influences purchase intention towards the H&M 
brand in Indonesia. 

Keywords: Corporate Social Responsibility, Sustainability, Website, Social 
Network, Mobile App, Purchase Intention 
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