DAFTAR PUSTAKA

Baskoro, M. L. (2020). Penggunaan PESO Model Dalam Perancangan Strategi
Online Marketing Untuk Program Studi Desain Komunikasi Visual.
JURNAL TITIK IMAJI, 3(1), 45-50.

Brilliantia, N., Abdul Fathah, A. H., & Hadi R, R. J. (2022). Promosi Digital
Wisata Kuliner Peneleh Melalui Pendekatan AISAS dan word-of-mouth.
Jurnal Pengabdian Kepada Masyarakat Nusantara, 3(1), 102-116.
https://doi.org/10.55338/jpkmn.v3i1.291

Cahyo, K. N., Martini, M., & Riana, E. (2019). Perancangan Sistem Informasi
Pengelolaan Kuesioner Pelatihan Pada PT Brainmatics Cipta Informatika.
Journal of Information System Research (JOSH), 1(1), 45-53.

Harahap, M., Lubis, Y., & Situmorang, Z. (2022). Analisis pemasaran bisnis
dengan data science : Segmentasi Kepribadian pelanggan berdasarkan
algoritma K-means clustering. Data Sciences Indonesia (DSI), 1(2), 76—
88. https://doi.org/10.47709/dsi.v1i2.1348

Harsanto, P. W. (2019). Fotografi Desain. PT Kanisius.

Hasian, 1., Putri, 1., & Ali, F. (2021). Analisis Elemen Desain Grafis dari visual
Konten Instagram Indonesia tanpa Pacaran Ditinjau dari teori retorika.
Magenta | Official Journal STMK Trisakti, 5(01), 726-739.
https://doi.org/10.61344/magenta.v5i01.63

Hejno, E. P. (2019). Marketing Web Writing and Rhetoric. Linguistische Treffen
in Wroctaw, 15, 185-197. https://doi.org/10.23817/lingtreff.15-15

Heryanto, N. Y. (2019). Analisis Warna Pada film ANIMASI “The garden of
words” Karya Makoto Shinkai. GESTALT, 1(2), 191-200.
https://doi.org/10.33005/gestalt.v1i2.30

Hikaru, A. B. (2022). Pengaruh Angle Kamera Dalam Penerapan Videografi Dan
Fotografi. Specta Journal Of Photography, Arts, And Media , 67-72.

Issacharoff, D. (2022). Color Theory Fundamentals Every Web Designer Should
Know. Blogi. Saatavissa: https://elementor. com/blog/color-theory-
webdesign/[viitattu 20.9. 2023].

Januar, M. F., & Gaffar, V. (2022). The influence of demography and
psychography as market segmentation variables toward customer’s
purchase decision: A case study at Toserba Yogya majalengka. Jurnal
Investasi, 8(1), 1-9. https://doi.org/10.31943/investasi.v8i1.181

132
Perancangan Promosi Periklanan..., Bryan Vincentius S, Universitas Multimedia Nusantara


https://doi.org/10.61344/magenta.v5i01.63
https://doi.org/10.23817/lingtreff.15-15

Landa, R. (2021). Advertising by design: Generating and designing Creative
Ideas Across Media. Wiley.

Malisevic, M. (2024). Copywriting as a Creativity Tool in Marketing, 1-58.

Muharromah, N. L., & Dwi Adi Nugroho, T. R. (2022). Analisis segmenting
targeting positioning dan marketing mix Zeamie Pada Kelompok wanita
tani Bunga Anggrek di kecamatan saronggi Kabupaten Sumenep.
AGRISCIENCE, 2(3), 601-609.
https://doi.org/10.21107/agriscience.v2i3.13563

Nur Anbiya, N., & Sofyan, A. (2022). Hubungan Antara promosi Penjualan
Dengan minat beli konsumen. Jurnal Riset Manajemen Komunikasi, 1(2),
130-137. https://doi.org/10.29313/jrmk.v1i2.555

Oktavania, W. P. (2019). Pengaruh pemasaran langsung Dan Promosi penjualan
Terhadap Keputusan Pembelian produk wardah exclusive matte lip cream
di tokopedia. Expose: Jurnal Ilmu Komunikasi, 2(1), 27-48.
https://doi.org/10.33021/exp.v2i1.543

Pranata, B. S., & Utomo, D. P. (2020). Penerapan Data Mining Algoritma FP-
Growth Untuk Persediaan Sparepart Pada Bengkel Motor (Study Kasus
Bengkel Sinar Service). Bulletin of Information Technology (BIT), 1(2),
83-91.

Puspitarini, D. S., & Nuraeni, R. (2019). Pemanfaatan media Sosial Sebagai
media promosi. Jurnal Common, 3(1), 71-80.
https://doi.org/10.34010/common.v3i1.1950

Qin, X., & Jiang, Z. (2019). The impact of Al on the Advertising Process: The
Chinese experience. Journal of Advertising, 48(4), 338—346.
https://doi.org/10.1080/00913367.2019.1652122

Raybould, B. J. (2023). Visual Elements Of Art: The Three Components of Color.
virtual art academy. https://www.virtualartacademy.com/three-
components-of-color/

Rosyida, A., Heryani, T., Fuadi, I., & Dinia, H. (2020). STRATEGY
SEGMENTING, TARGETING, DAN POSITIONING: STUDY ON PT
SIDOMUNCUL. Journal of Islamic Economic Scholar, 1(2), 99-124.

Rusli, V. Y., & Pradina, Y. D. (2021). AISAS Model Analysis of General
Insurance Company Strategy using Instagram (Study at PT Asuransi
Tokio Marine Indonesia). American Journal of Humanities and Social
Sciences Research (AJHSSR), 5(7), 98-107.

133
Perancangan Promosi Periklanan..., Bryan Vincentius S, Universitas Multimedia Nusantara


https://doi.org/10.34010/common.v3i1.1950
https://www.virtualartacademy.com/three-components-of-color/
https://www.virtualartacademy.com/three-components-of-color/

Sasmita, A. S., & Achmadi, N. S. (2022). The popularity of TikTok and the
implementation of the AISAS model on marketing communications
through TikTok. Manajemen Bisnis, 12(01), 62—76.
https://doi.org/10.22219/mb.v12i01.17863

Simioni, A. (2019). Testing Clarity and Performance of Two Landing Pages: The
Impact of People’s Emotions and Perceptions on Conversions and Pages’
Performance, 1-145.

Slowikowski, S., Tootell, H., Burns, P., & Ellmers, G. (2021). The value of the
PESO framework in strategic communications for community nonprofit
organisations. Asia Pacific Public Relations Journal, 23, 2-16.

Sofi, N., & Dharmawan, R. (2022). Perancangan APLIKASI Bengkel CSM
Berbasis Android menggunakan framework flutter (Bahasa Dart). Jurnal
Teknik Dan Science, 1(2), 53-64. https://doi.org/10.56127/jts.v1i2.125

Tam, L., Mehta, A., & Goodlich, H. (2021a). Towards greater integration in
media planning: Decision-making insights from public relations
practitioners. Journal of Marketing Communications, 29(1), 26-45.
https://doi.org/10.1080/13527266.2021.1986740

Tambrin, M., & Gumylang, R. A. (2021). Strategi Bauran Promosi (Promotional
Mix) Untuk Meningkatkan Minat Beli Konsumen Dan Jumlah Reseller Di
Desa Kamal (Studi Kasus Pada Pt. Queen Ice Di Bangkalan Madura).
Strategi Bauran Promosi (Promotional Mix), 7(1), 57-63.
https://doi.org/10.21107/ee.v7i1.11749

Wibowo, S., Nurrachman, Y., & Setyasmara, N. (2023). the PENGGUNAAN
TEKNIK HIGH SPEED PHOTOGRAPHY PADA PEMOTRETAN
WATER SPLASH. ABEC Indonesia, 161-169.

Wardani, W. G., Wulandari, & Syahid. (2020). Understanding still life
photographic genre as a visual strength in the design of Gunung Padang
Prehistorical Sites Photo Book. Proceedings of the 1st International
Conference on Folklore, Language, Education and Exhibition (ICOFLEX
2019), 512, 123-127. https://doi.org/10.2991/assehr.k.201230.024

Zhao, S., Kong, Y., Yang, Y., & Li, J. (2024). The influencing mechanism of
scenic spot online attention and tourists’ purchase behavior: An AISAS
model based investigation. Frontiers in Psychology, 15.
https://doi.org/10.3389/fpsyq.2024.1386350

134
Perancangan Promosi Periklanan..., Bryan Vincentius S, Universitas Multimedia Nusantara


https://doi.org/10.22219/mb.v12i01.17863
https://doi.org/10.1080/13527266.2021.1986740
https://doi.org/10.3389/fpsyg.2024.1386350

