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PENGARUH PRODUCT FEATURES, PRODUCT PRICE, BRAND 
IMAGE, DAN SOCIAL INFLUENCES TERHADAP PURCHASE 

INTENTION PADA SMARTPHONE OPPO FIND N3 FLIP 

 Arnetha Alicya Hidayat 

ABSTRAK 
 

Perkembangan teknologi dan inovasi dalam industri smartphone telah 
menyebabkan perubahan signifikan dalam perilaku konsumen, termasuk 
dalam hal preferensi terhadap produk high-end. Meskipun Oppo dikenal 
sebagai merek smartphone di segmen mid-range dan entry-level, produk 
high-end terbaru mereka, Oppo Find N3 Flip, menghadapi tantangan dalam 
menarik minat beli konsumen. Fenomena ini menjadi fokus penelitian untuk 
mengidentifikasi faktor-faktor yang mempengaruhi purchase intention 
terhadap produk Oppo Find N3 Flip. Dalam penelitian ini, teori utama yang 
digunakan adalah Technology Acceptance Model (TAM), yang menjelaskan 
bagaimana product features, product price, brand image, dan social influence 
dapat mempengaruhi sikap konsumen dalam mengambil keputusan 
pembelian. etode penelitian yang digunakan adalah kuantitatif dengan teknik 
analisis regresi berganda untuk menguji pengaruh variabel-variabel terhadap 
purchase intention. Pengumpulan data dilakukan melalui penyebaran 
kuesioner online menggunakan Google Form dengan skala Likert 1-5, yang 
dijawab oleh 155 responden yang telah mengetahui produk Oppo Find N3 
Flip. Data yang terkumpul kemudian dianalisis menggunakan software SPSS 
untuk menguji hipotesis yang telah ditetapkan. Hasil penelitian menunjukkan 
bahwa product features, product price, brand image, dan social influence 
memiliki pengaruh positif yang signifikan terhadap purchase intention 
produk Oppo Find N3 Flip. Berdasarkan temuan ini, dapat disimpulkan 
bahwa untuk meningkatkan minat beli terhadap produk high-end Oppo, 
perusahaan perlu memperkuat kualitas fitur produk, memperkuat nilai produk 
agar sesuai dengan harganya, memperbaiki citra merek, serta memanfaatkan 
pengaruh sosial dari lingkungan sekitar konsumen. Penelitian ini memberikan 
kontribusi dalam pengembangan strategi pemasaran untuk produk 
smartphone premium di pasar Indonesia. 
 

Kata kunci: Fitur Produk, Harga produk, Citra Merek, Pengaruh Sosial, 
Keputusan Pembelian 
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THE INFLUENCE OF PRODUCT FEATURES, PRODUCT PRICE, 
BRAND IMAGE, AND SOCIAL INFLUENCES ON PURCHASE 

INTENTION FOR OPPO FIND N3 FLIP SMARTPHONE 

 Arnetha Alicya Hidayat 

 

ABSTRACT (English) 
 

The development of technology and innovation in the smartphone industry has led 
to significant changes in consumer behavior, particularly in terms of preferences 
for high-end products. While Oppo is known as a smartphone brand in the mid-
range and entry-level segments, its latest high-end product, the Oppo Find N3 Flip, 
faces challenges in attracting consumer purchase intention. This phenomenon is 
the focus of the study to identify the factors that influence the purchase intention of 
the Oppo Find N3 Flip. The main theory used in this research is the Technology 
Acceptance Model (TAM), which explains how product features, product price, 
brand image, and social influence can affect consumers' attitudes in making 
purchase decisions. The research method used is quantitative, with multiple 
regression analysis to test the influence of the variables on purchase intention. Data 
were collected through an online questionnaire using Google Forms with a Likert 
scale of 1-5, completed by 155 respondents who were familiar with the Oppo Find 
N3 Flip. The collected data were then analyzed using SPSS software to test the 
hypotheses. The results of the study show that product features, product price, 
brand image, and social influence all have a significant positive impact on purchase 
intention for the Oppo Find N3 Flip. Based on these findings, it can be concluded 
that to increase purchase intention for Oppo's high-end products, the company 
needs to strengthen product features, ensure the product value aligns with its price, 
improve brand image, and leverage social influence from the consumer's 
surrounding environment. This research contributes to the development of 
marketing strategies for premium smartphone products in the Indonesian market.  

Keywords: Product Features, Product Price, Brand Image, Social Influences, 
Purchase Intention 
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