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PERANCANGAN ULANG BRAND IDENTITY QUEENSLAND 

 (Marshelina Andrea) 

ABSTRAK 
 

Seiring dengan perkembangan zaman, industri fashion tidak hanya berfungsi 
sebagai kebutuhan dasar tetapi juga menjadi bagian dari gaya hidup. Brand fashion 
lokal terus berinovasi untuk meningkatkan daya saing, termasuk Queensland brand 
fashion hijab lokal yang berdiri sejak 2018, mengalami perubahan signifikan dalam 
arah dan konsep brand setelah pergantian kepemimpinan pada tahun 2020. Pada 
tahun 2023, Queensland bertransformasi menjadi brand modest fashion, namun 
perubahan ini tidak diiringi dengan strategi branding yang matang. Identitas logo 
baru yang dirancang belum sepenuhnya merepresentasikan konsep modest wear, 
dan nama "Queensland" sendiri dianggap kurang relevan serta menimbulkan 
mispersepsi di kalangan konsumen. Maka penelitian ini bertujuan untuk merancang 
ulang identitas brand Queensland untuk memperkuat citra pada brand dan 
menciptakan kesan yang konsisten serta relevan dengan konsep yang dituju. 
Metode perancangan yang diterapkan adalah designing brand identity Wheller 
(2018), yaitu pendekatan yang berfokus pada rebranding. Dengan metode 
pencarian data secara kualitatif dan kuantitatif, meliputi analisis brand, studi 
refrensi, observasi, wawancara dan kuesioner. Hasil akhir dalam perancangan 
adalah Brand Guideline yang mencakup, penjelasan tentang brand, tone of voice, 
brand personality, brand values, positioning brand, tagline, logo, warna, dan 
implementasi identitas visual keberbagai media. Brand Guideline dirancang dengan 
tujuan untuk menerapkan identitas brand secara konsisten, terstruktur dan 
profesional.   

 

Kata kunci: Queensland, Fashion, Rebranding 
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BRAND IDENTITY REDESIGNING FOR QUEENSLAND 

 (Marshelina Andrea) 

ABSTRACT (English) 
 

Along with the development of the times, the fashion industry not only functions as 
a basic need but also becomes part of a lifestyle. Local fashion brands continue to 
innovate to increase competitiveness, including Queensland, a local hijab fashion 
brand that was established in 2018, which experienced significant changes in brand 
direction and concept after the change of leadership in 2020. In 2023, Queensland 
transformed into a modest fashion brand, but this change was not accompanied by 
a mature branding strategy. The new logo identity that was designed did not fully 
represent the concept of modest wear, and the name "Queensland" itself was 
considered less relevant and caused misperceptions among consumers. So, this 
study aims to redesign the Queensland brand identity to strengthen the brand image 
and create a consistent and relevant impression with the intended concept. The 
design method applied is designing brand identity Wheeler (2018), which is an 
approach that focuses on rebranding. With qualitative and quantitative data search 
methods, including brand analysis, reference studies, observations, interviews and 
questionnaires. The final result of the design is a Brand Guideline that includes an 
explanation of the brand, tone of voice, brand personality, brand values, brand 
positioning, tagline, logo, color, and implementation of visual identity to various 
media. The Brand Guideline is designed with the aim of implementing brand 
identity consistently, structured and professionally. 

 

Keywords: Queensland, Fashion, Rebranding 
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