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PERANCANGAN ULANG IDENTITAS VISUAL ACNOL 

 (Birgitta Laura Yosephine) 

ABSTRAK 

 

Meningkatnya persaingan di dunia kecantikan sejak tahun 2021, hingga mengalami 

peningkatan global menjadi 1.010 perusahaan pada pertengahan 2023 di Indonesia 

menyebabkan fenomena disruptive innovation. Disruptive innovation merupakan 

keadaan dimana pendatang baru mengubah keadaan pasar dan teknologi dengan 

brand barunya. Hal tersebut membuat brand lokal di Indonesia tidak mampu 

bersaing dengan brand baru yang semakin bertambah. Salah satunya adalah brand 

Acnol yang sudah ada sejak tahun 1967. Meningkatnya persaingan di dunia 

skincare membuat Acnol kalah saing. Meskipun telah mendapatkan penghargaan 

Top Brand sebanyak dua kali, ia mengalami penurunan peringkat paling bawah 

dengan indeks 11,2% pada tahun 2024. Dikarenakan Acnol belum pernah memiliki 

perubahan yang signifikan pada identitas visual, membuat Acnol tidak relevan 

dengan perkembangan zaman. Maka penelitian ini bertujuan untuk merancang 

ulang identitas visual Acnol untuk menarik perhatian target pasar yang lebih relevan 

dan modern sesuai dengan target pasar Acnol khususnya kaum muda. Metode 

penelitian menggunakan metode penelitian secara kualitatif dan kuantitatif meliputi 

analisis merek, studi visual kompetitor, wawancara, focus group discussion, dan 

kuesioner. Hasil akhir perancangan adalah Graphic Standards Manual yang 

mencakup logo, warna, supergrafik, hingga implementasi media. Graphic standard 

manual Acnol bertujuan untuk memastikan identitas visual Acnol dapat diterapkan 

secara konsisten di semua platform media sehingga dapat membangun citra, mudah 

dikenali, dan profesional.   

 
Kata kunci: identitas visual, acnol, jerawat, graphic standard manual 
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REDESIGNING OF ACNOL VISUAL IDENTITY 

 (Birgitta Laura Yosephine) 

ABSTRACT (English) 

 

The increasing competition in the beauty world since 2021, to a global increase to 

1,010 companies in mid-2023 in Indonesia has caused the phenomenon of 

disruptive innovation. Disruptive innovation is a situation where newcomers 

change market conditions and technology with their new brands. This makes local 

brands in Indonesia unable to compete with the increasing number of new brands. 

One of them is the Acnol brand which has been around since 1967. The increasing 

competition in the skincare world has made Acnol less competitive. Even though it 

has won the Top Brand award twice, it has dropped to the lowest ranking with an 

index of 11.2% in 2024. Because Acnol has never had a significant change in its 

visual identity, Acnol is irrelevant to the times. So this study aims to redesign 

Acnol's visual identity to attract the attention of a more relevant and modern target 

market in accordance with Acnol's target market, especially young people. The 

research method uses qualitative and quantitative research methods including 

brand analysis, competitor visual studies, interviews, focus group discussions, and 

questionnaires. The final result of the design is the Graphic Standards Manual 

which includes logos, colors, supergraphics, and media implementation. Acnol's 

graphic standard manual aims to ensure that Acnol's visual identity can be applied 

consistently across all media platforms so that it can build an image, be easily 

recognized, and be professional.  

 

Keywords: visual identity, acnol, acne, graphic standard manual 
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