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ANALISIS PENGARUH LIVE STREAMING MARKETING
TERHADAP MINAT BELI PRODUK SKINCARE SOMETHINC
PADA PLATFORM LIVE STREAMING SHOPEE LIVE DI

KALANGAN GENERASI Z

(Michael Yawabadi)

ABSTRAK

Pada era digital saat ini, aktivitas belanja online semakin populer di
Indonesia, terutama melalui platform E-commerce seperti Shopee. Produk
perawatan kulit atau skincare menjadi salah satu kategori yang paling banyak
dicari, terutama di kalangan Generasi Z. Generasi muda ini cenderung lebih
impulsif dalam berbelanja, khususnya saat mengikuti live shopping karena
tertarik dengan berbagai promo yang ditawarkan. Tren ini mendorong
peningkatan jumlah penjual skincare yang memanfaatkan platform live
streaming untuk memasarkan produknya. Somethinc, sebagai salah satu
merek skincare lokal terkemuka, berhasil mendominasi pasar pada tahun
2022. Namun pada tahun 2024, penjualan merek ini mengalami penurunan.
Penelitian ini dilakukan untuk memahami faktor-faktor yang mempengaruhi
keputusan pembelian produk skincare pada Generasi Z, khususnya melalui
platform live streaming. Menggunakan metode kuantitatif dan non-
probability sampling dengan melibatkan 187 responden Generasi Z,
penelitian ini menganalisis pengaruh Live Streamer, Product, dan Field
terhadap Purchase Intention dengan mediasi Trust dan Impulsiveness.
Temuan penelitian ini adalah Live Streamer, Product, dan Field berpengaruh
secara positif terhadap Trust dan Impulsiveness, dimana Trust dan
Impulsiveness berpengaruh secara positif terhadap Purchase Intention.
Penelitian ini juga menemukan bahwa ketiga variabel independen harus
menggunakan dua variabel mediasi, dan tidak bisa berpengaruh langsung ke
variabel dependen.

Kata kunci: Live streaming Marketing, Skincare, Somethinc, Shopee Live,
Purchase Intention
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THE ANALYSIS OF LIVE STREAMING MARKETING ON
PURCHASE INTENTION OF SOMETHINC SKINCARE
PRODUCT ON THE SHOPEE LIVE STREAMING PLATFORM

AMONG GENERATION Z

(Michael Yawabadi)

ABSTRACT (English)

In the current digital era, online shopping activities are increasingly popular
in Indonesia, especially through E-commerce platforms such as Shopee.
Skincare Products are one of the most sought-after categories, especially
among Generation Z. This young generation tends to be more impulsive in
shopping, especially when participating in live shopping because they are
attracted by the various promotions on offer. This trend has encouraged an
increase in the number of skincare sellers who use live streaming platforms
to market their Products. Somehinc, one of the leading local skincare Brands,
managed to dominate the market in 2022. However, in 2024, sales of this
Brand will decline. This research was conducted to understand the factors
influencing Generation Z's purchasing decisions for skincare Products,
especially via live streaming platforms. Using quantitative and non-
probability sampling methods involving 187 Generation Z respondents, this
research analyzes the influence of Live Streamer, Product, and Field on
Purchase Intention with the mediation of Trust and Impulsiveness. The
findings of this research are that Live Streamer, Product, and Field have a
positive effect on Trust and Impulsiveness, whereas Trust and Impulsiveness
have a positive effect on Purchase Intention. This research also found that
the three independent variables must use two mediating variables, and can't
have a direct effect on the dependent variable.

Keywords: Live streaming Marketing, Skincare, Somethinc, Shopee Live,
Purchase Intention
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