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Livia Ratna Heriyanto 

 

ABSTRAK 

Perubahan iklim telah menjadi isu global yang dipicu oleh deforestasi dan pengelolaan 

sampah yang buruk. Aktivitas ini meningkatkan emisi gas rumah kaca (GHG), seperti 

karbondioksida (CO2) dan metana (CH4) yang memperburuk pemanasan global dan 

mengancam kehidupan manusia. Industri personal care product (PCP) yang 

menghasilkan produk kebersihan seperti tisu, berkontribusi pada deforestasi karena 

kebutuhan untuk bahan bakunya, serta menghasilkan limbah dari aktivitas rumah 

tangga. Menanggapi tuntutan global untuk produksi berkelanjutan, Tisoo hadir sebagai 

brand lokal dengan menggunakan bambu sebagai bahan baku alami. Namun, tantangan 

yang harus dihadapi Tisoo adalah untuk melakukan edukasi pasar karena rendahnya 

kesadaran masyarakat Indonesia terhadap produk ramah lingkungan. Penelitian ini 

bertujuan menganalisis faktor-faktor yang memengaruhi niat beli konsumen terhadap 

produk ramah lingkungan, khususnya Tisoo, dengan menggunakan model extended 

Theory of Planned Behavior (TPB) dari Liu et al. (2020). Berdasarkan survei terhadap 

137 responden yang dianalisis menggunakan SmartPLS 4, hasilnya menunjukkan 

bahwa attitude towards green products, moral norms, dan perceived behavior control 

memiliki pengaruh signifikan terhadap purchase intention. Sebaliknya, subjective 

norms tidak menunjukkan pengaruh signifikan. Temuan ini diharapkan memberi 

wawasan baru bagi pengembangan PCP organik di Indonesia. 

 

Kata Kunci: deforestasi, sampah, emisi gas rumah kaca (GHG), personal care 

products (PCP) organik, Theory of Planned Behavior (TPB), purchase intention, Tisoo  
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ANALYSIS OF FACTORS INFLUENCING ORGANIC 

PERSONAL CARE PRODUCTS (PCP) PURCHASE 

INTENTION: A REVIEW OF TISOO 

 

Livia Ratna Heriyanto 

 

ABSTRACT 

Climate change has become a global issue triggered by deforestation and poor waste 

management. These activities increase greenhouse gas (GHG) emissions, such as 

carbondioxide (CO2) and methane (CH4), which exacerbate global warming and 

threaten human life. The personal care product (PCP) industry, which produces 

hygiene products like tissues, contributes to deforestation due to its raw material 

requirements and generates household waste. In response to the global demand for 

sustainable production, Tisoo emerges as a local brand utilizing bamboo as a natural 

raw material. However, Tisoo faces the challenge of educating the market, as 

environmental awareness among Indonesian consumers remains low. This study aims 

to analyze the factors influencing consumer purchase intention toward environmentally 

friendly products, particularly Tisoo, using the extended Theory of Planned Behavior 

(TPB) model by Liu et al. (2020). Based on a survey of 137 respondents analyzed using 

SmartPLS 4, the results show that attitude towards green products, moral norms, and 

perceived behavior control significantly influence purchase intention. Conversely, 

subjective norms have no significant effect. These findings are expected to provide new 

insights for developing organic PCP in Indonesia. 

 

Keywords: deforestation, waste, green house gas emission (GHG), organic personal 

care products (PCP), Theory of Planned Behavior (TPB), purchase intention, Tisoo 
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