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PENGARUH SOCIAL MEDIA INFLUENCER, FEAR OF
MISSING OUT, SOCIAL COMPARISON DAN MATERIALISM
TERHADAP KEPUTUSAN PEMBELIAN PRODUK EL

FORMULA INTENSIVE PEELING SOLUTION

Michelle Angela Putri Triana

ABSTRAK

Seiring dengan meningkatnya penggunaan media sosial, pengaruh Social
Media Influencer terhadap keputusan pembelian pelanggan juga semakin
besar, karena pelanggan sering memandang influencer sebagai panutan bagi
mereka. Selain itu, dengan banyaknya konten yang tersebar di internet
menimbulkan perasaan takut tertinggal dengan suatu situasi atau tren di media
sosial (Fear of Missing Out). Peristiwa ini sering kali muncul pada berbagai
produk termasuk produk kecantikan. El Formula merupakan salah satu merek
yang berhasil menciptakan Fear of Missing Out di kalangan masyarakat
melalui kerjasama nya dengan berbagai social media influencer, salah

satunya yaitu Dosen Kecantikan.

Penelitian ini menggunakan metode deskriptif kuantitatif dengan skala /ikert
1-7. Data responden dikumpulkan melalui Google Forms dan dianalisis
menggunakan software SMART PLS 4. Hasil penelitian menunjukkan
adanya pengaruh social media influencer terhadap buying intention yang

dimediasi oleh Fear of Missing Out, social comparison, dan materialism.

Kata kunci: /nfluencer Media Sosial, Fear of Missing Out, Perbandingan

Sosial, Materialisme, Niat Membeli.
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THE INFLUENCE OF SOCIAL MEDIA INFLUENCER, FEAR
OF MISSING OUT, SOCIAL COMPARISON AND
MATERIALISM ON EL FORMULA INTENSIVE PEELING

SOLUTION PURCHASING DECISIONS

Michelle Angela Putri Triana

ABSTRACT (English)

Along with the increasing use of social media, the influence of Social Media
Influencers on customer purchasing decisions is also increasing, because
customers often view influencers as role models for them. In addition, with
the large amount of content spread on the internet, it creates a feeling of fear
of being left behind with a situation or trend on social media (Fear of Missing
Out). This incident often appears in various products including beauty
products. El Formula is one of the brands that has succeeded in creating a
Fear of Missing Out among the public through its collaboration with various

social media influencers, one of which is Dosen Kecantikan.

This study uses a quantitative descriptive method with a Likert scale of 1-7.
Respondent data were collected through Google Forms and analyzed using
SMART PLS 4 software. The results of the study showed the influence of
social media influencers on buying intention mediated by Fear of Missing

Out, social comparison, and materialism.

Keywords: Social Media Influencer, Fear of Missing Out, Social

Comparison, Materialism, Buying Intention
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