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PERANCANGAN IDENTITAS VISUAL
BUKIT CUMBRI DI KABUPATEN

WONOGIRI

( Kathleen Tandi )

ABSTRAK

Bukit Cumbri yang berada di Kabupaten Wonogiri merupakan salah satu destinasi
wisata dengan potensi yang besar untuk berkembang. Namun, pengembangan
identitasnya sebagai tujuan wisata belum optimal. Penelitian ini dilatarbelakangi
oleh kebutuhan untuk memperkuat identitas visual Bukit Cumbri guna membangun
kesadaran dan minat wisatawan untuk berkunjung, serta meningkatkan
keberlanjutan wisata alam Bukit Cumbri di masa mendatang. Penulisan tugas akhir
ini bertujuan untuk merancang identitas visual Bukit Cumbri dengan hasil
perancangan berupa Graphic Standard Manual (GSM) dan tambahan media
kolateral berupa booklet, konten sosial media, dan website. Metode penelitian yang
dilakukan berupa metode penelitian kualitatif dan kuantitatif dengan pendekatan
perancangan desain yang melibatkan wawancara mendalam dengan ahli, pengisian
kuesioner, dan studi literatur. Proses perancangan akan meliputi identifikasi
elemen-elemen atau Unique Selling Point (USP) Bukit Cumbri seperti keindahan
alam, sejarah, dan budaya lokal yang dapat menjadi dasar atau pondasi penguatan
identitas visualnya. Simpulan dari penelitian ini berupa identitas visual Bukit
Cumbri yang kuat sebagai destinasi wisata alam dengan historical value yang
ditawarkan dapat meningkatkan daya saingnya di pasar pariwisata.

Kata kunci: Destination Branding, Identitas visual, Bukit Cumbri, Rebranding
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DESIGN OF BUKIT CUMBRI’S VISUAL IDENTITY

IN WONOGIRI REGENCY

( Kathleen Tandi )

ABSTRACT (English)

Bukit Cumbri, located in Wonogiri Regency, is a tourist destination with significant
potential for growth. However, its development as a tourist destination has not yet
reached its full potential. This research stems from the need to strengthen Bukit
Cumbri's visual identity to raise awareness and attract tourists, as well as to ensure
the sustainability of its natural tourism in the future. The goal of this thesis is to
design Bukit Cumbri's visual identity, with the final output being a Graphic
Standard Manual (GSM) along with additional collateral media such as a booklet,
social media content, and a website. The research methodology includes both
qualitative and quantitative approaches, utilizing design-based methods such as in-
depth interviews with experts, questionnaire distribution, and literature studies.
The design process will involve identifying the unique elements or Unique Selling
Points (USP) of Bukit Cumbri, such as its natural beauty, historical value, and local
culture, which can serve as the foundation for strengthening its visual identity. The
conclusion of this study is that a strong visual identity for Bukit Cumbri as a natural
tourism destination, offering historical value, can enhance its competitiveness in
the tourism market.

Keywords: Destination Branding, Visual Identity, Bukit Cumbri, Rebranding
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