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PENGARUH PERSEPI PELAMAR TERHADAP INTENTION TO APPLY
PADA ONLINE RECRUITMENT DIMEDIASI OLEH
ORGANIZATIONAL ATTRACTIVENESS DI PT INDOTRADING

Fachri Dhani Gafianda

ABSTRAK

Proses rekrutmen daring (online recruitment) kini menjadi kanal utama bagi
perusahaan untuk menjangkau pelamar kerja, terutama melalui situs karier dan
iklan lowongan digital. PT Indotrading sebagai platform B2B terbesar di Indonesia
turut memanfaatkan kanal digital ini dalam mencari talenta baru. Penelitian ini
bertujuan untuk menganalisis bagaimana persepsi pelamar terhadap kualitas situs
dan kredibilitas iklan lowongan kerja memengaruhi intention to apply, dengan
organizational attractiveness sebagai variabel mediasi.

Metode yang digunakan dalam penelitian ini adalah metode kuantitatif dengan
pendekatan conclusive research serta desain cross-sectional. Data dikumpulkan
melalui kuesioner kepada 250 responden yang pernah melamar pekerjaan di PT
Indotrading, kemudian diolah menggunakan software SmartPLS 4.0.

Hasil penelitian menunjukkan bahwa terdapat pengaruh positif dan signifikan dari
persepsi terhadap kualitas situs dan kredibilitas iklan lowongan terhadap intention
to apply. Selain itu, organizational attractiveness terbukti menjadi mediator yang
signifikan dalam hubungan tersebut. Dengan nilai R? sebesar 0,861, model ini
menjelaskan bahwa lebih dari 86% intensi melamar dapat dijelaskan oleh variabel
yang diteliti. Penelitian ini diharapkan menjadi pertimbangan bagi perusahaan
dalam meningkatkan strategi rekrutmen daring berbasis persepsi pelamar dan daya
tarik organisasi.

Kata kunci: online recruitment, intention to apply, kualitas situs, kredibilitas iklan
lowongan, organizational attractiveness
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THE INFLUENCE OF APPLICANT PERCEPTIONS ON
INTENTION TO APPLY IN ONLINE RECRUITMENT
MEDIATED BY ORGANIZATIONAL ATTRACTIVENESS AT PT
INDOTRADING

Fachri Dhani Gafianda

ABSTRACT (English)

Online recruitment has become the primary channel for companies to reach job
seekers, especially through career websites and digital job advertisements. PT
Indotrading, as the largest B2B platform in Indonesia, also utilizes this digital
channel in its talent acquisition strategy. This study aims to analyze how applicant
perceptions of website quality and job advertisement credibility influence their
intention to apply, with organizational attractiveness as the mediating variable.
This research uses a quantitative method with a conclusive research approach and
a cross-sectional design. Data were collected through a questionnaire distributed
to 250 respondents who had previously applied for a job at PT Indotrading and
were analyzed using SmartPLS 4.0 software.

The results show that perceptions of website quality and advertisement credibility
have a positive and significant effect on intention to apply. In addition,
organizational attractiveness is proven to be a significant mediating variable in
both relationships. With an R? value of 0.861, the model indicates that more than
86% of the variance in intention to apply can be explained by the studied variables.
This research is expected to serve as a practical reference for companies in
optimizing online recruitment strategies based on applicant perceptions and
organizational appeal.

Keywords: online recruitment, intention to apply, website quality, job ad
credibility, organizational attractiveness
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