DAFTAR PUSTAKA

Acarlar, G., & Bilgic, R. (2022). Organizational attractiveness and job pursuit
intentions: The role of perceived person-organization fit. Journal of Career
Assessment, 30(1), 45-62.

Baum, M., & Kabst, R. (2019). How to attract applicants in the Atlantic versus
the Asia-Pacific region? A cross-national analysis on China, India, Germany, and
Hungary. Journal of Business Research, 103, 281-293.

Breaugh, J. A., & Starke, M. (2021). Recruitment source effects: A test of two
hypotheses. Journal of Applied Psychology, 106(4), 614-628.

Celani, A., & Singh, P. (2019). Signaling theory and applicant attraction
outcomes: Revisiting a critical perspective on employer branding. Human
Resource Management Review, 29(2), 157-172.

Chapman, D. S., Uggerslev, K. L., Carroll, S. A., Piasentin, K. A., & Jones, D. A.
(2020). Applicant attraction to organizations and job choice: A meta-analytic
review of the correlates of recruiting outcomes. Journal of Applied Psychology,
105(9), 1036-1057.

Collins, C. J., & Stevens, C. K. (2021). The relationship between employer brand
and organizational attractiveness: Examining the role of social media perception.
Personnel Psychology, 74(3), 675-702.

Dhamija, P. (2020). Online recruitment and selection: Innovation and challenges
in the digital era. International Journal of Human Resource Studies, 10(3), 1-15.

Highhouse, S., Lievens, F., & Sinar, E. F. (2020). Measuring attraction to
organizations. Personnel Psychology, 73(1), 23-56.

Holm, A. B., & Haahr, L. (2021). Digital recruitment: The impact of Al and
machine learning on hiring decisions. Human Resource Management Review,
31(2), 100789.

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and
how to report the results of PLS-SEM. European Business Review, 31(1), 2-24.
https://doi.org/10.1108/EBR-11-2018-0203

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2021). Partial Least
Squares Structural Equation Modeling (PLS-SEM) Using R: A Workbook. SAGE
Publications.

118

Pengaruh Persepsi Pelamar ..., Fachri Dhani Gafianda, Universitas Multimedia Nusantara



Jones, K. P., & Taylor, C. (2022). Examining the role of organizational reputation
and corporate social responsibility in talent attraction. Journal of Business
Ethics, 178, 409-426.

Keim, A. C., & Wagner, D. T. (2022). Online recruitment strategies and job
seeker behaviors: An empirical study. Human Resource Management Journal,
32(1), 21-45.

Kim, S., & Lee, J. (2021). The impact of website usability on job seekers’
perception and intention to apply: An empirical study in the online recruitment
context. Computers in Human Behavior, 120, 106742.

Singh, P., & Finn, A. (2021). Understanding the effectiveness of online

recruitment methods: The role of credibility and information transparency.
Human Resource Development Quarterly, 32(3), 397-420.

Stone, D. L., Deadrick, D. L., Lukaszewski, K. M., & Johnson, R. (2020). The
influence of technology on the future of human resource management. Human
Resource Management Review, 30(4), 100685.

Walker, H. J., Feild, H. S., Giles, W. F., Bernerth, J. B., & Short, J. C. (2020).
Recruitment website characteristics and applicant attraction: The role of usability
and web aesthetics. Journal of Business and Psychology, 35(1), 99-115.

Lin, C., Li, J., & Yu, W. (2022). Employer branding and job pursuit intention:
The mediating role of organizational attractiveness. Journal of Business Research,
142, 385-397.

McFarland, L. A., Reeves, S., & Ployhart, R. E. (2020). Credibility of job
advertisements and its effect on job seekers' application intentions. Journal of
Applied Psychology, 105(5), 422-437.

Tao, Y., Huang, X., & Li, Y. (2022). Website quality and job application
intention: An empirical study on e-recruitment platforms. Computers in Human
Behavior, 131, 107258.

Van Hoye, G., & Saks, A. M. (2021). Job search and recruitment: Examining the
role of employer reputation. Human Resource Management Journal, 31(3), 456-
478.

Verkijika, S. F., & De Wet, L. (2021). Examining the effect of job advertisement
credibility on job seekers' behavioral intentions. Information & Management,
58(4), 103478.

119

Pengaruh Persepsi Pelamar ..., Fachri Dhani Gafianda, Universitas Multimedia Nusantara



Wu, Y., Zhang, C., & Wang, H. (2021). Exploring the impact of online recruitment
website design on job seckers' trust and application intentions. FElectronic
Commerce Research and Applications, 46, 101044,

Zhang, P., & Dran, G. M. (2020). User experience in online recruitment: An
empirical study of job seekers’ perception of website quality. International
Journal of Human-Computer Interaction, 36(7), 634-650.
https://doi.org/10.1080/10447318.2020.1714582

120

Pengaruh Persepsi Pelamar ..., Fachri Dhani Gafianda, Universitas Multimedia Nusantara



