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(STUDI PADA PENGIKUT AKUN INSTAGRAM BASE) 
 

 Jennifer Lopez 

 

ABSTRAK 

 

Kecanggihan teknologi digital dalam proses komunikasi membuat konsumen sering 

kali menghadapi tantangan dalam mencari informasi untuk membeli produk-produk 

kecantikan. Di sisi lain, peningkatan kesadaran, literasi, dan pengetahuan tentang 

nilai-nilai produk kecantikan ramah lingkungan juga mendorong konsumen untuk 

menjadi lebih selektif dalam memilih produk. Studi ini bertujuan untuk 

menganalisis dan mengevaluasi hubungan positif electronic word-of-mouth (E-

WOM) dan perceived value terhadap purchase intention, dengan green trust 

sebagai variabel mediasi pada BASE sebagai green product di Indonesia. Penelitian 

ini menggunakan metode kuantitatif eksplanatif dengan instrumen penelitian 

kuesioner online yang didapatkan dari pengikut akun Instagram @itsmybase 

sebagai populasi penelitian dengan sampel sejumlah 200 responden. Penelitian ini 

menggunakan teknik analisis data Partial Least Squares Structural Equation 

Modeling (SEM). Hasil penelitian ini menunjukkan bahwa terdapat korelasi antara 

E-WOM dan perceived value, terdapat pengaruh positif E-WOM dan perceived 

value terhadap green trust. Lebih lanjut, E-WOM, perceived value, dan green trust 

juga memengaruhi secara positif purchase intention.  

 

Kata kunci: E-WOM, perceived value, green trust, purchase intention  
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THE INFLUENCE OF E-WOM IN THE FORM OF 

COMMENTS AND PERCEIVED VALUE ON PURCHASE 

INTENTION BY GREEN TRUST AS A MEDIATING 

VARIABLE (STUDY ON THE @ITSMYBASE INSTAGRAM 

FOLLOWERS) 
 

 Jennifer Lopez 

 

ABSTRACT 

 

The sophistication of digital technology in the communication process often faces 

consumers with challenges in finding information to buy beauty products. On the 

other hand, increasing awareness, literacy, and knowledge about the values of 

environmentally friendly beauty products also encourage consumers to be more 

selective in choosing products. This study aims to analyze and disseminate the 

positive correlation of electronic word-of-mouth (E-WOM) and perceived value 

on purchase intentions, with green trust as a mediating variable on BASE as an 

environmentally friendly product in Indonesia. This study uses an explanatory 

quantitative method with an online questionnaire research instrument with 200 

respondents from @itsmybase Instagram account followers as the research 

population. This study uses the Partial Least Squares Structural Equation 

Modeling (SEM) data analysis technique. The results of this study indicate that 

there is correlation between E-WOM and perceived value, there is a positive effect 

from E-WOM and perceived value on green trust. Furthermore, E-WOM, 

perceived value, and green trust also have a positive effect on purchase intentions. 

 

Keywords: E-WOM, perceived value, green trust, purchase intention  
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